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ADVERTISER'S WEFKLY u 


To The Editor.. 


aod finished showcard design, 
me of the members of the com 
mittee-—a layman, but he fancied 
humself as an arbiter of good 
taste! said How you can sink 
© low as to turn out stuff like 

that amazes me.” 
Incidentially, 1 did not get the 
now wondering 


joo, and am 
whether the years of tra.ning and 


industrial experience which I! 
have undergone are best re 
warded by a position on the 


Hurnham scale 
Perer W. SINDEN 


16 Cyprus Road, 
Burgess Hill, Sussex 


Art teacher’s 
problems 


— 
It is encouraging to read 


Bus sides ouer 
the border 


(June 26) that, following on the 
% paints rauned by Abram Games Sim,—In reply to S. Windbridge 
; at the Brighton Conference, Uune 19) 1 would point out that 
something is being done about the picture of a Belfast bus show 
the question of th cruitment ng @ side panel space is not 
and training of art teachers similar to the sides on the Irish 
Speaking as one who has had National Transport (C.LE.) 
some varied experience adver The Belfast bus carries a full 
tring and package design belore side whereas the Irish Nat — 
feturning to college of art to Transport bus carries a smaliei 
side and is entirely different .n 
: shape, the ends of each board 
a . 7S cing curved 
IN THIS IsslUk— The idea is to get away from 


Details of a new colour photo- the “sharp” board we are so used 
graphy process -page 26. to seeing in all forms of outdoor 
NEXT WEEK'S issue will include PYP!SHY 
a market survey of the South and Manager, 
South-West ( counties. Transport Subsidiary Ltd 


TWENTY-FIVE 


E. O'Nens 


sree halbiis ie ate Ie 


year course for 
(graduate) dip 


five 


teacher s 


complete the 


: the art 


i joma, | have two observations July, 1927 
to make Drage’s set up a record for fur- 
The first is that, having once miure advertisers when they spent 
embarked on a teaching caree: £1,100 on a half-page space in the 
there ts NO encouragement unde News “fe World a 
. 
the eAmting reguiations for the 
: nae sting P ss Advertising and Publicity Ltd 
eacher to return to full-time pre 
f an : Geom tiene ¢ hanged their name to C 
ess practice re ec to > i 
ariner 
time to enrich his experience It F nerd & Pa ~ s Lid - 
he does so, he forfeits his pension Cart J. Stenhom, advertising 
The second is that is most supervisor of Self ndges was 
unusual to find even one person sppointed publicity manager of the 
” thre selec n committees Drapery Trust 1 combine of $2 
whict » st teachers t . leading houses in the drapery trade 
awn «) a “ c 
, , . “rs London and the provinces 
art STs ve ‘ any Wa 2 * 
remotely connected w ady George F. Smith, secretary of th 
tising, tmdustrial, « TFET Brush Poster Advertising Associa 
design complained that local by 
loc @ personal expenence ws constituted one of the biggest 
, hbugbears to poster advertisers.’ 
1 was recently sho sted for a gbears to 5 
* * * 
teachu IPporntmn if a ) 
‘ $4 - Average daily met sale of the 
‘ ’ t ! 
‘ , » it — Daily Chronicle was 1,001,723 
ue © Spee ens WwW ‘ i ! * * . 
to Ux . ow seve Circulation of the Daily Express 
Aan sof actical ¢ ercia " 1,086,151 
design, bo wiginal and repro . . * 
fuces Po ne a ver shick Representatives of manufacturing, 


STANDS FIRST 
AND FOREMOST IN TOWN 
AND COUNTRY 


TEMPLE BAR 2468 


Agency men and 
freelance work 


Sum As your icgal adviser 
points out Uune f the aw 
nps to the conclusion that those 
who are employed full-time by 


in advertising agency should not 
accept free-lance work from 
another adveruusing agency, since 
all are competitors. The moral 
law, as usual, speaks with a 
clearer voice 


The agency man who takes on 
free-lance work from another 


agency i guilly Of gross dis- 
loyalty to the _aget cy that pays 
tume services. He is 

weapons to the enemy 

side” has already 

bought. He is also guilty of 


gross disloyalty to his profession 
by cheapening it in both senses 
of the word 


The fault les partly with 
agency chiefs for being so woolly- 
headed t this issue. Recently 
in advertisement from a leading 
advertising agency solicited free- 
lance work from copywriters and 


visualisers who 
pared to accept 
missions from fme fr 
italics are mine 
Dear me, what 
speare said about 
Denmark? 


would be pre 
free-lance com- 
time.” The 


it Shake 
State of 


was 


the 


S. W. BartruM 


48 Leinster Square, 


Bayswater. 


YEARS AGO 


spinning and dycing firms formed 
The English Serge Manufacturers’ 
Association and launched a £30,000 


campaign to increase 
of indigo blue serge 
* * > 
Charles Kingsly Woodbridge was 
re-elected president of the Inter- 
national Advertising Association. 
* al » 
> of York (the late King 
VI) wus a guest at an 
sing Exhibition and Convention 
lympia. It was opened by L. S 
Amery, secretary of State for the 
Domimons and Colones 
. . > 


the popularity 


v novelties at 
The Belfast Tele- 

umns of 
gham wrote 
charg on his 


s and Sir Charles H 
copy free ot 
agency's stand 
* * * 
A total eclipse of th 
featured in many adv 
At Bishop A 
Chamber of ( 


sun was 

sements, 

skland the local 

ommerce organised 
ek. 


an Eclipse Shopping W 


Hunt the slipper 


Sm,—1 wish trade and techni 
cal journals would standardise 
the position of the Index to 
Advertisers and put it where it 
can easily be found 

I have to go through dozens 
of such journals every week. 1 
hate playing: hunt-the-slipper 


with them! 

A. } 
Advertising Manager, 
Henry Simon (Holdings) Ltd., 
Cheadle Heath, 
Stockport 


Vans on stamps 


H. SIMON 


Sim.—As carly as 1901 an 
automobile was used as the motif 
in the design of the U.S.A. 4- 


cent postage stamp of the Com- 
memorative Series 

In 1922 a mail van appeared 
on USA Special Delivery 
postage stamps, and in the same 
year the USSR. issued a 20 
rouble (plus § roubles famine 
relief) postage stamp in mauve, 
the main design consisting of a 
motor van 

ew Zealand 

Panama (1937) 
examples of motor 
stamps before 1938 
are probably others 


cycles were frequent! 


(1936) 
give further 
vehicles on 
and there 
Motor 
y used. 
Cyartes B. MANN 
The Grove 
Hammersmith, W.6 


and 


~~ 


* . 
American journal's 
J . * 
Coronation special 

Because of the intense interest 
which Americans display in the 
Royal Family a special feature 
on the Coronation will appear in 
both the American andthe 
European editions of the New 
York Herald Tribune on Wednes- 
day, June 3, 1953—the day after 
the event. A detailed description 
of the crowning and procession 
be included 


FOR ENTERPRISE 


ORIGINALITY & EFFICIENT 
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Generel Menage: G LL McLELLAN 
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$ advertisements in Vogue by using 
’ “as seen in Vogue" showcards .. . that's 
i why progressive stores display them, 


ADVERTISER'S WEEKLY 


uc > 
Vow > : 
Vor 


sy> 


ye 


cm 
guc 
van Woe 


AS we sect 


» say> 


yet 


Wr Vogue says is more important than 
the voice of any other publication to 
more and more people seeking fashion 


guidance. That's why alert manufacturers 


and retailers multiply the sales force of 


devote whole windows to Vogue 


featured merchandise. 


VOGUE NATION-WIDE 19st 1952 
STORE DISPLAYS 12 months 4 month 


Windows linked with 432 498 


| Vogue 


Reprints from Vogue on 
‘As seen in Vogue 35.776 ! 5 . 5 0 7 


showcards 


Vogue Says, quotes on 
counter cards and display 790 984 


shee 


“VOGUE 


Teme cONnDe NAST PUBLICATIONS LIMITED 37 GOLDEN SQUARE LONDON Wi 
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ISBA sets up ‘top executive’ 
council to direct policy 


—And discusses specialised press | catia aut Oe 


circulations with the ABC | paper prices 


_ Incorporated Society of British Advertisers has ect up a , Further substantial reductions 
council of “top level” industrialists and company directors. in paper prices have been 
The establishment of a controlled circulation audit, similar to announced For woodfree papers 

that in the U.S.A. and Canada, which certifies the circulations ‘" eduction ty £15 per ton, for 

of trade, business, technical and professional publications W'S, !2"\ £8) po lop and fo 

Sir Harold Bowden qualitatively as well as quantitatively, is also under considera-  \)(, posier paper has ony 

‘ * tion. Discussions are being held with the Audit Bureau of duced by £15 per ton and MG 

Express trade Circulations. — By £26 > per = le 

Aampics Of the new level o 
ee yt rang in industry if it is to carry out in «= mill prices (per ton in 
annua I “ 0 st - uy ‘ 4 d y< i - : 
press DOMUS —itircis “Sowden, “the w'sgain | present and. future work with ~ Sach ease): Kraft (pure) MG 
president, said that the Society's | ™4ximum __ effectiveness Our 6107 10s ~. - £105 12s. 6d 
* membership and revenue are the director, Mr. Whitworth, was) yoy, imitati M 
a S¢ eme thest ¢ 2Or consequently asked to take the - ee ar 
e highest ever recorded at the end seq £72 2s. 6d; unglazed £70 
of any financial year necessary steps to have SOW 44. sulphite: (10 tons and over) 
articles of association drafted £109 "4 ' abe 2 "10 aes 
int development in the histo that would provide for the elec reels) r" hin fi i j =a 
i by the “Daily ~ ent m wm the Astory tion of a council ‘drawn, as the pire = ee 
Expres » b a ciety lavolving a major innual report says ‘from com supercalendered £10 Cream 
ateumieme who book the space ao - its ———. he pany directors and top leve laids 4 nd moves £112, imitation 
are told that if they take space ‘t a om ' SB morning the industrialists who would assume ™ . — s.; Cartridge (contain 
ithe appropriate wade prone, fais of the LS.B-A. were con- the. respomsibiies “now carned j08, OE, ks (han 9% er. cent 
ae ~ ” rol at cut ‘ it Ti We " sabia ° « ’ “sic a 
aeare a Meg dey a tee consisting, for the most part, yn te yea age ~ “ig f th ing orders) £128 17s. 6d 
; F — . of advertising and publicity nee 0 CD COMIN: OS Ge 
a up to approxi managers, all practical men of council, an executive committee A 
Ledie Needham, director of ad-  24Vertising, who have served the uke 95h no My my B~ Help the housewife 
»? 7 | , ‘ - : . . { ow t 
vertising of the “Daily Express™ society faithfully for many years day business of the 1S B.A. and . dent told Sheffield ——— Cub. 
group, this week denied that As rea ists, however, they in order to ensure effective liaison “Press advertising is an important 
this step reflects any trend in decided after jong and searching between the counci ind =the actor in the cost of living; it 
the space selling market. consideration that the Society had = executive committee, the chair enables the housewife to judge the 

He told “Advertiser's Weekly”: = reached a position where it must man and vice-chairman of the ‘™etts and prices of the products 
“L have always maintained that have the active support of men executive will be ex officio mem _ pa ow ee Re B.. 
—- =n oe 8 ro _—~ occupying top executive positions @ Continued on next page pee — &§ & aoe 
of money as y do 
half-page space £2,500 
should do their utmost to mer- 
chandise it. Many do this by 
means of trade press advertis- 
ing and brochures and point- 
of-sale material for retailers. 
Others don't seem prepared to 
do this. We are giving them a 
little encouragement.” 

One of the first national adver- 
tisers to take advantage of this 
scheme was Oxydol. It was an- 
nounced in full pages in the 
grocery trade press that a half- 
page advertisement in the 
“Daily Express” would be part 
of the launching of a new 
“Radiant Whiteness” Oxydol 


A “bonus scheme” for users of Mere a tine. 7 
their half-page space has been Referring to “the most import 
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ADVERTISER'S WEEKLY 


- ISBA ANNUAL LUNCH (Continued) 


‘Good advertising helps 


the public’—Lsour MINISTER 


bers of the Counci! The list of 
the first members of this Counc! 
was impressive 

Strong support for the social! 
and economic role of advertising 
came from Sir Walter Monckton 
Minister of Labour and Nationa! 
Service, who was guest of honour 
at the luncheon 

Uniess a manufacturer could 
find markets to absorb his pro 
ducts, said Sir Walter, he could 
offer no prospect of steady em 
ployment to his workpeople. And 
the more that could be done to 
interest workers in the sales 
policies and advertising methods 
of their firms, the better 

“Even higher productivity is 
not sufficient in itself,” Sir Walter 
stressed “To achieve its full 
purpose there must be behind it 
the powerful persuasive force of 
advertisement properly used as 
an instrument for the promotion 
of distribution and sales.’ 

Good advertising could be of 
great value not only to the ad 
vertiser but to people to whom 
it was addressed. ‘The public 
gained, because as a rule the 
main competitive clement in ad 
vertisements for two articles of a 
similar kind was not a difference 
in price but differences in utility, 
style or other intrinsic qualities, 
and the discriminating purchaser 
made his choice accordingly. As 
a result, the advertiser had every 
incentive to mprove the quality 
of his product without raising its 
price. From the standpoint of 
the manufacturer, advertising was 
an essential part of marketing 

“lt may be necessary to adapt 
some products as well as their 


packaging to the new markets,” 
Sir Walter concluded. “In any 
case, Wt will be necessary to 
educate the buyer and consumer 
in the importing country to an 
understanding of the value of the 
products we offer. That is the 
responsibility of the advertiser. | 
am glad to note that your Society 
has an export advertising com 
mittee to give assistance to Mem 
bers who advertise overseas.” 

At the annua! meeting of the 
Society W. B. Chivers (Chivers 
& Sons Ltd.) and P. G. BE. War 
burton (Richard Hudout Ltd. and 
Associated Companies) were 
clected vice-presidents 

The new council comprises: Sir JRavold 
Howden (Raicigh Industrics) 

Howyer (Soctety of Britwh Aircraft Cx = 
structors), W. B. Chivers, NB. Fabricius 
(Beecham Group Lid. and County Per 
jumery Co wi), Leslie Gamage 
(General Electric Co, Lid.) Ciifforg | 
Harrson (Horlicks Lid.) Brigadier T 
Carleton Harrison (Oillette § Industrict) 
Haveli (Imperia! Tobacco Com 


Clark Ltd), Lord Mackintosh 
« Halifax Gothen Mackintosh A Som) 
Robert Martin (Bom Martn Lid), BR. E 
Maxwell Gmith & Wadiswod Lid). F. D 


Morrell (Unilever), Lt.Colt. T. M_ Niven 
(Mechans Lid), Wallace N. Ormrod 
(Vantona Textiles) Ww t Philips 


(Gemness), Jona Ryan (Metal Box Co) 
Leonard Sinciair (Beso Petroleum), Sir 
Basi R  G_ Tangye (Taneyes Lid) 
P GO. E Warburton, and George HB 
W tson (Raleigh Industrica) 


The executive commitice consists of 


a Bowyer, F. W_ Paul Corhould 
(Vick International). G. Gordon Har 
gray © A. Harvey A (London) 


lid), Ciiferd J 
‘Allen A 
2 A. (Chivers & Sons), M._ Pick 
(Guiam A. R. M. Sedgwick (GCllette 
Industries), R. M. H. Symonds (Crookes 
ones). Sir Basti R G Tangye 
Thiele (Yardley), Ciiford Turner 
Laboratories), N heb mg Payne 
Butler Ltd), Douglas Wilson 
oted Steel Companies) c Alan 
Wood (Hovis), aad C. BL Wrey (Imperial 
Tobacco Co.) 


C. B. Wrey 


New A.A, members 


New members of the Advertising 
Assocation are 

Advertisers, Spillers, Lid., Refuge 
Assurance, Ltd.. United Rum Mer- 
chants, Lid., Frederick Lawrence, 
Lid., Fisons, Lid. William Mac- 
& Sons (Biscuits) Ltd, 
Ardente, Lid 

Publishers. McGraw Hill Publish- 
ing Co., Lid. 


° . : 

Marketing information 

. . 
on Birmingham 

Now established as an indispens- 
able source of information about 
the “Second City” is The Birming- 
ham Post Year Book and Who's 
Who, the fourth annual issue of 
which has now appeared (price 
12s. 6d.) 

Greatly enlarged and with more 
than 900 pages. it contains new 
pictures of the city, and a huge 
range of information about its 
history municipal organisation, 
finance, the university and general 
education, seating plans of town 
halls and theatres, clection details, 
and comprehensive lists of trade, 
professional, technical, religious, 
cultural and sporting organisations. 


ABC talks: Whitworth gives the details 


In « statement this week, Alan 
orth, LS.B.A., 


the form of A.B.C. certificate for 
trade, 
The A.B.C. representatives were 
A. Lever and Maurice Webb 
chairman and secretary respectively 
of the ABC... while the wews of 


he L.S.B.A. were stated by Douglas 
Wilson, chairman of the Track 
Technical and Vigilance Commutice 
and myself 

The point was made by the 
1S.B8.A. representatives that whik 
the A.B.C. certificate testifies to th 
validity of circulation by numbers 
paid and unpaid, it gives no analysis 
of circulation by types of readers 
and no particulars of geographical 
distribution 

Advertisers in membership with 
the LS.B.A. who spend the greater 


part of their appropriations in 
trade and technical journals fee 
that the Controlled Circulations 


Audits of the United States and 
Canada could protitably be studied 
by interested advertisers, publishers 
and advertising agents in Great 


Brita n because they might suggest 
: solution to the problem that has 
_—. been exercising many of them 
nding a yardstick for measuring 
~ kind of circulation which they 
onsider —w¥ ¥. for the audit 
of our own A 
The Controlled c irculation Audit, 
New York, and the Canadian 
« ulations Audit Board, Toronto, 
certify the distribution of trade, 
business, technical and professional 
publications on a qualitative as well 
1s a quantitative basis. They offer 
indard audit service catering for 
those publigations which cither have 
! a sufficiently high percentage 
of paid circulation to quality for 
bership of the North American 


\ BC. of, as specialists in a parti- 

field with, possibly, a small 
but comprehensive circulation, con- 
sid the certificate of the North 


Amencan A.B.C., with its emphasis 

on paid circulation, does them less 
) pustiee, 

the Controlled Circulation Audit 

in Canada is run as a depart- 

val activity by the Associa- 

of Canadian Advertisers, 

t is not suggested by the 

IS BA. that it should follow the 

cxample of its Canadian contem- 


i? 


porary in this respect. Indeed, it 
is felt by the LS.B.A. that the 
A.B.C. is the proper organisation 
to develop a service of this kind 

The recent meeting was marked 
by a desire on both sides to explore 
the possibility of developing the 
present A.B.C. certificate, alt yugh 
iH is recognised that the 
operated in Canada and the U.S.A. 
might require modification before it 
or something like it would be 
capable of practicable application 
in this country 

Coronation windows: 

£1,000 in prizes 

A nation-wide Coronation month 
Qune 1953) window display compe- 
tition ws being organised by The 
Hardware Trade Journal Iron- 
mongers, hardware dealers and 
builders’ merchants will compete for 
prizes totalling £1,000 


Priestley Studios 
An advertisement for Priesticy 
Studios Lid.. on page 27 offers 
“first-class screen printing on cut- 
out card displays This should 
read “screen cut-out 
card displays.” 


printing or 
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Death of 
Arthur 
Phillips 


Arthur G. Phillips, a director 
of the Daily Herald and an exe- 
cutive director of Odhams Press 
Lid., died at the London Clinic 


on Sunday. He was 62 
A private funeral service was 
held at Putney Vale yesterday 


(Wednesday). A memorial service 

will take place at St. Dunstans-in- 
the-West, Fleet Street, at 12.30 p.m. 
on Monday 


Arthur Phillips began his career 


on the threshold of Ficet Street 
nearly half a century ago. He 
joined, as an office boy, W. H. 


Wilfred Scriven’s advertising agency, 
Ludgate Hill. 

In 1913 he became advertisement 
manager of the periodical depart- 
ment of United Newspapers, pro- 
prictors of The Daily Chronicle and 
Lioyds News. 

During the 1914-18 war he served 
im the Royal Naval Air Service. In 
1922 he became advertisement direc- 
tor of the People and continued in 


this capacity when the paper was 
ame by Odhams Press Lid., in 


Just over a year after Odhams 
Press took over the Daily Herald 
in 1929, Arthur Phill became 
advertisement director of the aper 
in addition to the People and Sport- 
ing Life. He was appointed to the 
board of the Daily Herald in 1931. 
He worked in close association with 
the late Lord Southwood in the 
great pioneering work of building 
up the People and Daily Herald. 

In 1942 Arthur Phillips joined the 
board of Odhams Press Lid., as an 
executive director, retaining adver- 
tisement control over the company's 
newspapers. 

He was one of the prime movers 
in the formation of the Newspaper 
Proprietors’ Association's Adver- 
tisement Committee of which he 
was a member until his death. 

Cricket in his younger days, fol- 
lowed by golf in later years, were 
his outdoor recreations He was 
president of Bognor Golf Club. 

His geniality, friendliness and 
great human sympathy made him 
one of the best loved personalities 
in Fleet Street and throughout the 
advertising profession He was 
born in London in 1889 and married 
Miss Jean Blatchly twenty-five years 
ago. 

Arthur Phillips, whose home 
was at Middicton, Sussex, leaves a 
widow and two sons 


Tributes on page 8, 
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Luxembourg programmes to 


have British touch 


New policy, advertisers told 


$ PONSORED programmes in 
English broadcast from Radio 
Luxembourg are in future to 
be “British in design and con- 
tent” and sales of time to 
advertisers will be subject to 
programmes fulfilling this 
Policy. 

A statement issued by Radio 
Luxembourg Advertising Ltd. 
says 

It is the station's policy to ensure 
that the English transmissions 
are essentially British in char- 
acter and that indifferent imita- 
tions or adaptations of pro- 
grammes, used in the United 
States and countries where 
commercia! radio __— prevails 
which are not in keeping with 
British outlook, are avoided 

It is now the policy of R.L.A 
only to sell airtime after a 
sponsor's programme has been 
considered on its merits and 


in its relation to the general 
pattern of the programme 
schedule and to programme 
policy 


To turn commercials loose on a 
public unaccustomed to big- 
scale commercial! radio on the 
American pattern is to ignore 
the susceptibilities and psycho- 
logy of the British public, to 
the disadvantage of the sponsor 
and audience. 

It is the aim of R.L.A. to under- 
line from now on the import- 


ance of entertainment value in 
programmes 
an advertiser could buy airtime 
on the basis of “we'll think of 
something later on for the 
programme™ has’ passed. Recent 
months have shown that where 
such a mentality was developed 
to the programme stage it 
proved a dismal failure. 
R.L.A. will now lack enthusiasm 
in selling airtime to a potential 
sponsor who makes it clear 
that he is only interested in the 
cheapest programme he can 
acquire. While it is true that 
a sponsor who buys airtime 
has freedom, within broad 
limits, to do what he thinks fit, 
R.L.A. will in future reserve 
the right to insist on changes 
being made in a programme or 
to the presentation of commer- 
cials if the general treatment 
does not conform to the policy 
outlined and is considered 
against the common interest of 
all sponsors. 


FOOTNOTE: 

R.L.A. has taken over a new 
building at 38 Hertford Street, and 
this is now being fully equipped. 
There will be two studios ready for 
recording in two months’ time. A 
number of modifications are to be 
made to the transmitter which, it 
is claimed, will improve reception 
of Radio Luxembourg generally in 
this country and in the South of 
England in particular. 


TV in cinemas: New scope 
for commercial sponsors 


An invention that may revolutionise cinema entertainment, 
and that has obvious potentialities for commercial sponsorship, 
was publicly demonstrated for the first time at the Odeon, 
Leicester Square, on Thursday, during the premiere of “The 


Importance of Being Earnest.” 

This was Cinte] large screen 
television, presented by two J. 
Arthur Rank companies, Circuits 
Management Association Ltd. 
and Cinema Television Ltd. 

The demonstration was intro- 
duced by Leslie Mitchell, who 
then left the auditorium and went 
to another part of the theatre, 


where he “interviewed” several 
celebrities. The televised inter- 
views were simultaneously 


depicted on the screen 

There followed a mannequin 
arade, “The Importance of 

ing Fashionable,” showing lan 
Meredith's new fashion creations 
This was shown as it was tele- 
vised in a room beneath the 
auditorium 

Despite the immense magnifica- 
tion, the sharpness of definition 
was remarkable Tones were 
rather softer than those obtained 
on the “legitimate” cinema screen. 


Handling of “close ups” clearly 
makes possible a study of un- 
rehearsed facial expression im- 
possible with ordinary parlour 
television 

The Cintel equipment is distri- 
buted by the British Optical and 
Precision Engineering Group, 
another Rank company 


Everest model at 
. *,* 
exhibition 
A 10 in. to the mile scale model 
of Mount Everest, constructed by 
Cockade Lid., in collaboration with 
explorer Eric Shipton, is the centre- 
piece of an Everest Exhibition 
which opened at the Tea Centre in 
Regent Street on Tuesday 
Sponsored by Geographical 
Magazine, the exhibition includes 
photographs of the mountain 
together with equipment used by 
various expeditions in the past. The 
exhibition will remain open until 
the end of the month. 


Valuable publicity at Blackpool for 


“Summer Pie, produced by 

Odhams in aid of N.A.BS This 

message will flash on the electric 

news screen 72 times a day until the 

end of August—-a contribution from 
Electric News Lid 


Local press made 
show success 


Plymouth Town and Country 
Week was given generous backing 


by west country papers The 
Western Morning News and the 
Western Evening Herald particu- 


larly gave good coverage, with 3-col. 
top news stories, features and pic- 
tures. 

L. B. Powell, southern England 
P.R.O. for the Nationa! Farmers’ 
Union, says the big attendances 
were largely the result of excellent 
press publicity. 

Aim of the Week was to give 
farming and horticultural publicity 
a new angle by developing con- 
tinuity of interest between producer 
and consumer over a wide range of 
commodities, and the venue was the 
imposing department store of E. 
Dingle & Co., Lid. 

Prominent feature was “The Story 
of Wool,” in which processing ex- 
hibits by the British Wool Market- 
ing Board led through handloom 
weaving demonstrations to daily 
fashion parades by London man- 
nequins of the International Wool 
Secretariat. 
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at Burtingtoa 
It is one of 11 of 
the work of the Royal Mint 


is in a black case in 
Lecture Room inside 
the entrance to the Exhibition. 


The naming of branded foods on 
the menu at the Houses of Parlia- 
ment refreshment rooms was ques- 
tioned in the Commons. 


certain brand name was mentioned 
to tell members that it was a frozen 
food and not tinned. 

Anthony Greenwood asked if an 
undertaking would be given that in 
future the articles would be referred 
to as frozen and that publicity 
would not be given to goods pro- 

by “a big monopoly like 
Unilever.” 

Mr. Steward replied that he 
would give the matter his considera- 
tion but there were people in the 
House who liked to know what they 
were being asked to cat. 


Resorts need more 
spending power 


The need for increased advertising 
powers for holiday resorts and s 
was stressed by J. Boddington, Spa 
director of Bath, at the Association 
of Health and Pleasure Resorts 
annual conference. 

He referred to the fact that 
resorts were limited to spending a 
threepenny rate on advertising, and 
said that the Association of Reson 
Publicity Officers were seriously 
perturbed as professional men that 
this restriction imposed by the 1948 
Local Government Act was still in 
existence 

“The re Fem if 
a resort 6 to a juately public- 
ised,” he said, “but in view of pre- 
vailing conditions, we feel it would 
be inopportune at this moment to 
press for any alteration in the Act.” 
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Domestic Electric Rentals Lid. are using roof cards on the London U nder- 


ground to sell television sets by “telephone order.” 


This is believed to be 


the first time that this medium has been used for advertising of this nature. 


The card was designed by Robert 


Brandon & Partners Lid. 


There is 


supporting advertising in London evening papers, 
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BLOW TO DIRECT MAIL ADVERTISERS 


Treasury refuse export 
envelope tax relief 


British manufacturers of pharmaceutical “ethical” prepara- 
tions, menaced by growing foreign competition abroad, have 
failed to secure the removal of purchase tax on envelopes used 
for direct mail advertising to export markets, 


The question was raised in (x they have lost 
Hous f Comn HON Other British industries also 
t instead of ' t right choose to press for the 
the Pharmaceufical So emoval of purchase tax for their 
He asked why ; t to a wo direct mail advertising to 
trade associa the Board sport markets, said Mr. Sm th 
Cus ”" sided “ww «(tt but manufacturers of pharma 
asons f ’ posals ceutical ethical” preparations 
r fucing tt ! felt they deserved special con 
na vd ne ex nha deration Apart from a few 
kets the fact that they would put trade and technical journals 
an add a inden Pos ther advertising was necessary 
om i ne of the confined to direct mail, because 
F tar fun tt VP preparations such as pencillin 
oh ‘ ipy wast and streptomycin must be pre 
tended to pre we our export cribed by a doctor, and could 
ad he sand not be advertised to the public 


Purchase Tax blamed 
Mr. Boyd-Carpenter replied 


Paper-boat fleet 
aids world trade 


Considerations of purchase tax 
‘ 
sdim ' w ar Keep your money moving 
. , 
decisis 1 understand . the theme of a new series of 
' ‘ h " " 
additional burdens on Ut Post displayed advertisements for the 
migt vt nh ‘ » 
Otic migh n ave ~ Port of Bristol Authority which 
decis but they would have ‘fe mow appearing in many 
heen ' countnes overseas The aim is 
Behind the mov secure to stress the importance of the 
’ h ' ’ 
ah ! pu ‘ tan quick turn-round of shipping 
' yes to Spor narkets The advertisements depict 
ning pharmaceuticals p puper-money “boats,” of the type 
otionm om the Association oo made by schoolchildren out of 


K sh Pharmaceutical Indus odd pieces of paper 


Gordon Smith, secretary of U The Port of Bristol's paper 
Assocration, explains the poy money boats are slightly modi 
m as f ~~ fied, they are made out of the 
Our ex trade is about = paper currency of the purticular 
it} m umd the only Way country in which the advertise 
we cen ap mir stuff is if nents appear 
focto broad prescribe W So far the publicity paper-boat 
sre competing with the Germans building department has con 
An ans, and ott P “ ited “seeworthy” models of 
pay no purchase tax on ¢ American and Canadian dollar 
envelopes t Germans i notes and New Zealand 
' flooding the overseas Australian and South African 
urkets, and the Italians a und-note boats which are the 
fighting to egain the Yhark 


itest type to be “launched.” 


Record number of overseas buyers 
expected at motor shows 


Two of London's export-drive Show since as carly as 1905. and 
exhibitions, each of world-wide | the Commercial Motor Show 
appeal, the Commercial Motor sce 1907 
Show and the Motor Show, are Fach of the exhibitions, pre 
to be staged in close sequence at varations for which are now well 
Farls Court this year by the hand, promises to be more 
Society of Motor Manufacturers esentative than ever 


and Iraders. 20,000 invitations with reply 

Hundreds of thousands of cards hawe been sent to prospec- 
visitors, including record oun tive overseas visitors throughout 
bers from oversea ire expected the world. Special arrangements 
to go to Barls Court to see the are being made to cater for the 
latest in cars oon needs of overseas trade repre- 
vehicles, motor boats and « sentatives: these include a recep- 
engines, smal! sailing craft, « " tion room at the main entrance, 
vans, and ancillary equipment « comfortable lounge, and an 

Both ev each pnternationa interpreter service covering twelve 
in character, take place this vea languages. Overseas buyers will 
im the Golden Jubilee Year of — be isswed with distinctive badges. 
the organisers, the Society t dates are The Com 
Motor Manufacturers and Motor Show, September 
Traders, which has been respx October 4 The Motor 


sible for presenting cM kctober 22 to November | 


There was a record attendance-—140 


n fin uncheon of the season 
con here with Derek Roe. chairman 
WwW MeMillan (advertisement dire: 


speakers ommittee 


Oswald Dearden 


Manchester 


at the Manchester Publicity Associa- 
Guest speaker was Arthur Rank 


and other officials of the club. L. to 


tor Manchester Guardian 


Arthur Rank 


chair- 


Derek J. Roe; and 


honorary secretary 


‘Films are vital to any 
campaign’—J. ARTHUR RANK 


S an instrument of 


jon the film was vital in any 


persuasion 
campaign, J. Arthur Rank told members of the Manchester 


Publicity Association. 

The problem was that many of 
our friends overseas did not share 
our belief in ourselves, said Mr 
Rank. We had to make them 
share it, otherwise our task would 
be very much more difficult 

Our first concern, therefore, 
was persuasion. We had to spread 
knowledge of our achievements 
md create sympathy for our am- 


Club News 


bitions. We had to inspire faith 
n our abilites. World trade was 
based on confidence and we had 
to sell the idea that Britain was 
sound and strong 


There were many ways of doing 
that, and he believed that the 
film was one of the best 

The number of films 4 country 
could make was limited by studio 
space, finance and talent. Britain 
had plenty of studio space, was 
making 60 first feature films a 
year, and-—with the studio space 
already available—-could double 
that figure 

But Britain was short of talent 
ind finance, and that was the 
reason why exhibitors had to 
play such a large proportion of 
American films 

Mr. Rank said that television 
so far im this country did not 
affect a good picture at all. “But 
f you have a poor picture it 
affects the attendance figure by 
about 10 per cent.” 


Brad fe ord 


Summer outing 


For their third social event of the 
summer members of Bradford 
Publicity Association visited Esholt 


Sewaee Works 


| Bristol 


Bid to beat 
the best 


Bristol Publicity Club is making 
a bid to become one of the most 
active in the country. Membership 
figure last year stood at 59; to-day 
it is 87 and still rising y 

To cope with future planning and 
work of the Club. a re-organisation 
of the general council has been ac- 
cepted Put forward by the new 
chairman, t Attenborough, this 
provides for specialised duties to be 
delegated to sub-commitices : finance 
and general purposes; programme ; 
social and membership; and educa- 
thon 

Seventeen lectures have been ar- 
ranged for the season beginning in 
October. On the first Thursday in 
each month a public speaking ses- 
sion will be held. Certificates will 
be awarded to members gaining a 
7S per cent attendance 


New officers are 
elected 


Officers: president, P. D. O'Con- 
nell (Mills & Rockleys); vice-presi- 
dent H. Pass (Western Daily 
Press), chairman, EF. Attenborough 
(South Western Gas Board); vice- 
chairman, C. W. C. Farrow (Fords 
Advertising); secretary, F. C. Jen- 
nings (Bristol Evening World): trea- 
surer, K. V. Gill; council, J 
Hunt (Bristol Evening World), W. E 
Knight (Bristol Evening Post). G 
Morley-Davies (Port of Bristol 
Authority), D. A. Fuller (Glovers 
Advertising), L. C. Shepherd (Fords 
Advertising), M. § Whitfield 
(City Engraving), K. G. Wood 
(Glovers Adv sing), J. A. Hayes 
(Brush Transport Commission) 
H. H. Hodges (Aristol Evening Post) 
N. Kemp (Siviter Smith), R. FE 
(Walter Pearce), I I 
(South West Electricity 


Plummer 
Wood 
Board 
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More competition, fresh problems ahead 
for publishers 


Lord Camrose reports record 


year for Amalgamated Press 


HE likelihood of more competition in the periodical publish- 

ing field owing to the improvement in the supply and price 
of paper is envisaged by Viscount Camrose in his annual report 
as chairman of Amalgamated Press Ltd. 


The increase in the supply of 


newsprint, the freeing of other 
papers from control, and the 
lowering of paper prices, will 


bring with them a fresh crop of 


problems for the periodical 
publisher,” Lord Camrose be 
leves 


“Whether they will be curtain 
raisers to more competition in 
the publishing field, stimulating 
the launching of new magazines 
and the rapid and extensive 
growth of existing ones, 1s one 
question bound up with a lot of 
others equally difficult to answer 
at this stage.” 


Lord Camrose records a year 
of great achievement by Amal! 
gamated Press. Lion. its second 
post-war weekly, launched in 


February of this year, now has a 
sale of $50,000. School Friend 
which first appeared in May 1950, 


now has a sale of well over 
900,000 Before the war the 
circulation of Woman's Weekly 
was just over 500,000; to-day it 
is More than 1,700,000. Woman's 
Journal, in spite of its increase in 


price to 2s. 6d.. maintains its 
large circulation, and among the 
Is. monthly publications Woman 
and Home has the biggest 
monthly sale of any of its class 
in this country.” 

Reporting a year of record pro 
fits Lord Camrose said that Amal 
gamated Press had once again set 
up a new record with its relations 


with the tax collector The 
group earnings were £4,773,052 
and this year the Government's 


share was £2.700.481 (after double 


tax relief of £115,000)—equa} to 
nearly 60 per cent of the total 
earnings 


Odhams journals’ sales rise: 


Total now over 23 millions 
The upward trend in circulations following the setback 
caused by the rise in selling prices in May 1951 was referred 
to by A. C. Duncan, chairman, at the 32nd annual meeting of 


Odbams Press. 

Total weekly sales of all 
Odhams journals now exceed 
23,000,000, he said 

Despite the fact that produc- 


tion costs are up on the previous 
year by no less than £2,775,000, 


with the result that the trading 
profit is down by £175,000, the 
net profit after taxation § is 
£963,933 

The 16 trade journals of 


Odhams Press, most of which are 
published by its subsidiary, Tot- 


hill Press, are maintaining and 
improving their prestige and 
circulations, Mr. Duncan said 


“Our outdoor publicity depart- 
ment, the Borough Billposting 
Company, continues in a pros- 
perous condition 

“I am unable to forecast how 
the provisions of the Town and 
Country Planning Act may affect 
our outdoor advertising business 

“We believe that our policy of 
developing artistic and attractive 
media for advertisement display 
will enable us to carry on that 
side of our business satisfac 
torily.” 


° . 
Canadian Trade Fair 
Organisers of the Canadian Inter 
national Trade Fair say this year's 
event was “extremely 
British exhabitors 
saying that they 

year 


satesfactory 
are quoted as 
will return next 


Tribute to trade 
paper’s P.R. service 


Referring to suggestions that a 
P.R.O. should be appointed by the 


National Association of Master 
Bakers, Confectioners and Caterers, 
G. Franklin, chairman of a sub- 
committee set up to consider pub- 
licity, told the annual conference 
at Morecambe that the association 
already had excellent co-operation 


with the press 

The editor of their official trade 
paper. the Baker's Review, Ronald 
Sheppard, had excellent contacts 
and knowledge of what the press 
could, would and might do for 
them 

“Whatever we want to give the 
press must be red-hot news. They 
are not interested in trade propa- 


ganda,’ said Mr. Franklin 


: * 
‘Co-operative News’ in 
. 
self-service stores 

Calling for more substantial sup- 
port for the Co-operative News 
from co-operators, Cyril Hamnett, 
newlyappointed chairman of the 
Co-operative Press Ltd., referred to 
some of the problems of Co- 
operatiy publications during a 
speech in Manchester He hoped 
that the example of some societies 
in making the magazine available 
in self-service stores would be more 
widely followed. 


ir France 


Typical posters in a campaign using bus fronts in the London area 


to advertise the world-wide services of Air France. 
reproduced by 


Weddell Brothers; 


all are 
printers 


cach 
Dorrit 


country 


Dekk; 


Air france 


Iilustrations vary for 
silk screen process. Artist, Miss 
agents, Havas Lid., London 


Service to advertisers is U.S. 
newspaper promotion trend 


Promotion departments at- 
tached to American newspapers 
are now placing the emphasis on 
service to advertisers and are not 
concentrating nearly so much as 
they were upon boosting their 
own journals as “tops in every 
thing and first in everything else,” 
Courtman Davies, who is in 
charge of promotion and research 
for Manchester Guardian and 
Manchester Evening News Ltd 
found during a 10-week tour of 
the United States 

Mr. Davies went to America 
to see how the promotion depart- 
ments of American newspapers 
operate, and spent a week in the 
offices of ten newspapers, includ- 
ing the Philadelphia Inquirer 
Chicago Tribune, Louisville 
Courier-Journal, Denver Post, 
Los Angeles Times, San Francisco 
Chronicle and New York Times. 

Mr. Davies says he found that 
“detailed research facilities are 
offered into a firm's problems.” 
More than half the expenditure 
on promotion allowed by one of 
the papers he visited went directly 
into service for advertisers 

Promotion contests ranged 


from name-the-elephant contests 
to hole-in-one contests for 
golfers. Some of the more fan- 
tastic ideas—if adopted over here 

would merely serve to antag- 
onise the public and advertisers, 
Mr. Davies thinks. 

He says many American news- 
papers are content with a promo- 
tion department staff of six to 
twelve people, but the New 
York Times has no fewer than 86 
people in its extensive promo- 
tion department. 

. 

Pack design: Good 
. * 
briefing essential 
The importance of good “brief- 
ing” for package designers was 
stressed by R. H. Talmadge at 
Wolverhampton College of Art in 

a talk on creative advertising. 

Urging the need for good 
packaging and first-class package 
designers, Mr. Talmadge showed 
by illustrations how functionalism 
could be combined with good 
Charles Lein, chairman, Insti- 
tute of Packaging, presided. 


‘Admirable newspapers’ praised: 


Libel Bill gets 


The Bill to amend the libel 
and slander law was given its 
third reading in the Commons 
last week 

The Attorney-General rejected 
criticism that a clause dealing 
with the defence of justification 


would encourage laxity in the 
press 
He said: “A great deal of that 


argument has been based on the 
contrast between the poor little 
citizen and the great wicked 
monster paper—the Daily Horror 


or the Daily Racer 
of those concerned 


“Many 


third reading 


are not the monster dailies at 
all. They are our admirable 
and most useful local papers. 
who are very often most con- 
cerned to state the true facts. 
draw attention to abuses, and 
ventilate public opinion. 
“Better protection is required 
for those concerned to focus the 
spotlight of truth on current 
events and personalities—as the 
Bill seeks to provide.” 
The Glasgow Herald appeared 
on Monday in a new cight- 
column format. 
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Ogilvy is 
now HOBM 
president 


The 
Ogivy 
Na ve 
Anderson Ff 
ot the board 
officer of the 

David ¢ 
president o 
tion formerly 

Mr. Ogilvy 


vue president 


board « 
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y. 
the 
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wat pr 


fd 


m & 
annoum ed 
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Masi tn 
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chief 


company 
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company, a 
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Inc 


been clec 
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Mr. Hew 
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(See Mainly Personal, page M). 
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Members of the 


we have this 


Hewitt 
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New 
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1 directo 
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both of 
owned by Be 
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tors 
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wot § 


group 


executive 


tod 


senior 


andl 


manager 
® appornted 


which 


of Works and before then he worked 


im the 
British 


and 


Rank Corporation 


production departments of 
Domimon 


Alexander Korda and the J 


Su 
Arthur 


* *. * 
Miss D. FB. EB. Wadey, formerly 


campaigns and exhibitions 
Office 


appeals 


Central 
now 


Hospitals Fund 


Formerly 
f Nicholas ( 
w 


Oo 
Joha 
appointed 


of 
officer 


* 


encral 


* 
manager 
y.) Lid, Melbourne 

Jamison 

managing 


sales 


has 
director of 


im succession 


owing to ill health 


* * 
H. J. Hewson i« to 


sirong-Warden 


executive 


d Ogilvy 


wih W.H 


Lid., he 


Rumbic 


Recently 
from South Africa 
has jouned Gifts and Fancy 


Al 


Lid 
present 


has 
* 


pom 
as 


officer 
Information, is 


for 


Bristol 


been 


retired 


Arm 


contact 


exccullve 


Stanley 


Dee 


Gollings & Associates 


Earlier 


was previously 
ind publications manager 
bley Stadium 
ager of D. € 


advertising 


of Wem 


he was man 


Cuthbertson’s London 
office, and an account executive with 


Crowther 
He 8 a council member 
officer of the London Club 

- * 
arrive 


d 


in 


& Nicholas Lid 


and press 


* 
this country 


P. C. Woodham 


Croods 


is chief advertisement representative 


* * 
F. S. Jeelson, founder and editor 


| Fast 
his 


years 


teency Lid 


an 


arrow’ 


Africa and 
president 


on their annual outing to Rottingdean 


us 


J 


Rhodesia 
the 


R 


and 
bast 


Brumweil 


Married at St. John's Wood Preshby- 
terian Church on Saturday 
Bristol Evening 
secretary, Publicity Club 
London, and Miss Betty Pitts 


Club, took the chair 
banquet in London 
when the guests 
Philip Mitchen, the 
of Kenya, and 
Oliver Lyttelton 
for the Colomes, 
Lennox-Boyd, Minister 
Mr. Henry Hopkin- 
son of State for Colonial 
Affairs, the High Commissioner for 
Southern Rhodesia, and Sir Evelyn 
Baring Governor-designate of 
Kenya 


the annual 
Tuesday 
luded Sir 


+ * * 

Following the sudden death of 
T. J. Brookes, managing director of 
the National Trades Exhibition 
held = annually o Birmingham, 
organisation of all future National 
Trades Exhibitions will be in the 
hands of 44-year-old Kenneth F. 
Smith who wem into partnership 
with Mr. Brookes only a few wecks 
ago 

* * * 

Stanley Dee has relinquished his 
appointment with the City Display 
Organisation to join Pictorial Dis- 
play Lid. as a sales executive 

7. + * 

Bin Luckwell has resigned his 
position as director of advertising 
and publicity for Exclusive Films 
to devote his full time to his pub- 
heity and publishing company, 
W. G. Luckwel!l Lid. which he 
formed in 1949 


* + * 

F. C. Gale, who left Bradley. 
Gale & Co., Lid., colour printers 
on paper and metal, some months 
ago, 18 now managing director, 
Metal Signs Lid... Osborn House, 
Aldgate 
* * 
Grieve, editor of 
president of ft 
has been ap- 
the Council 


* 
Miss Mary 


Woman ind 
Women's Press Club 
pointed a 
of Industrial Design 


member of 


The 


managing 


sun shone, so 


the agency s director 
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TRIBUTES TO 
THE LATE 
ARTHUR PHILLIPS 


H. A. Oughton, prendent, L1LP.A.; 
chairman and managing director, 
W.S. Crawford, Lid.: I had known 
Arthur for a very long time and 
had grown to look upon him as 
one of the pillars of the advertising 
portals of Long Acre. He was in- 
deed a real pronecr in the advertise- 
ment direction of one of our leading 
national newspapers. Under his 
leadership the Herald's advertising 
influence became such that few 
national campaigns could be 
planned without careful considera- 
tion being given to its effective use. 
Arthur, too, was a staunch sup- 
porter of all the charities benefiting 
the advertising, press and printing 
interests. He will be sadly missed 
by his friends. All will remember 
him =owith affection as well as 
admiration 


Major G. Harrison, chairman, 
London Press Exchange Fleet 
Street and the advertising world 
have lost one of their outstanding 
figures, and many of us have lost 
an intimate frend. His contribu- 
tion to the efficiency and happiness 
of advertising men has been quite 
exceptional, and | have many re- 
collections of his personal efforts to 
raise the standard of advertising in 
this country He was greatly 
respected as one of the old brigade, 
largely because he was not only 
capable of assimilating new ideas 
and techniques but he himself was 
creative in ways which have left 
their mark on two generations of 
advertising men. 


Alfred Pemberton, chairman, Alfred 
Pemberton, Lid: If ever a man hid 
his light under a bushel it was 
Arthur Phillips. Never at any time 
did I hear him make an unkind 
remark about anybody; in fact, he 
was incapable of doing so An 
outstanding Fleet Street advertising 
figure he was indeed. His acumen 
and initiative are reflected in the 
great newspapers he served. What 
he must have endured owing to 
poor health in recent years no one 
will ever know His cheerfulness 
was never absent; nor will it be 
possible to measure the breadth of 
his charity or the time he gave to 
helping others. Arthur Phillips 
was a@ great advertisement director, 
but a poor self-advertiser. 


Eric Little 


The death occurred last Saturday, 
after a long illness, of Eric Little. 
He was 64 

A well-known member of the 
Publicity Club of London, which 
he joined in 1947, Mr. Little was 
engaged in completing the history 
of the Club begun by the late Roy 
Hardy In recognition of his ser- 
vices to the Club he was recently 
made an honorary member 

Music was his first love 
at one time a drummer 
Hylton’s Kit Kat Band 
to write for the Music Trades 
Review, and was al various times 
advertising manager of the Premier 
Drum Co., Lid., and of Boosey & 
Hawkes Lid 

In 1938 he joined the Incorpo- 
rated Advertising Managers’ Asso- 
ciauion, of which he was twice 
elected to the national council. He 
left the 1.A.M.A. when he went into 
business on his own account 

Mr. Little leaves a widow 

The funeral was taking place this 
(Thursday) morning at Golders 
Green at 10.45, 


He was 
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HARD SELLING 
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OVERSEAS 
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MARKETING | 
e: 
TASK 
An appeal for more 
tries 10 enter the export trade 
was made by Sir Archibald 
Forbes, president of the F BI 
when he addressed the annual 
meeting of North Midland 
Region F BA, members 
Sir Archibald said of the 
erport drive 


Swcceas 
achieved without the 


imal as 


will mot be 
lowering 
of the cost of production by 
greater eflert and efficiency 
and by determined and shilful 
salesman ship-—an art which in 
has suflered 


tone nistances 


through the 


TEEPE TTETOTTTee TIT teeter ert 


prolonged exist 
Bus 
thar all the 
and 
on the part of industry 
snot of itself 


ence of a sellers 


1 fully 


market 
realise 
determination ingenuity 


” ll 
achieve = th 


: 

: 

: 

: desired result if Our goods ar: 
: barred from overseas markets 
$ that 
: 


must be 


by prohibitions it is here 
help 
relied “upon to bring about the 
practicable 


Government 


greatest degree of 
liberalisation of trade 
! appeal to other 


sections: 
f industry 


fo examine to the: 
t atmost the possibility of enter: 


ng the export trade either for: 
tthe first 


extending: 
t their markets bevond those 
which they 


firrts or 
ims 
already 


operate. + 
SORTER RR eee eee 4 


Buses in U.S. ‘best 
promotion idea’ 


The three London double-deck 
buses which are at present on the 


last leg of an 8,000-miles, coast 
tocoast goodwill tour of the 
US., sponsored by the British 


Travel and Holidays Association 
in co-operation with the London 


Transport Executive, will visit 
Canada before returning to 
Britain 

The buses, and their cockney 
crews, have been given a great 
reception in hundreds of Amer 
can cities and towns 

Typical comment was that of 
the New York Herald Tribune 
whech said of the tour im a 
leading article This is the best 


promotion idea we have heard of 
since the twenty-mule-team borax 
train was trotted out of Death 
Valley a generation ag 

These buses are as British as the 


Thames fog and as famous as 
London Bridge The crews 
should make the best of g 


anvbassadors for they are of 
essence of London too 


10 


Office equipment export 
policy pays dividends 


TS office equipment manufacturers’ post-war policy of un- 
ceasingly seeking new overseas markets for their products, 
even during the years when output and current overseas 
demand made it impossible to supply home markets to the 
extent desired, is having its reward. 


The partial loss of Australian 
markets as a result of that conti 


nent's economies—for Australia 
has for years been the U_K.'s 
es individual client for office 
equipment hag been more than 
offset by increased consignments 
c\sewhere, it is revealed by the 
stest «figures of the Office 
Appliance and Business Equip 
ment Trades Association, the 


national body of this still expand 
ng £40 millon-a-year industry 

May figures reveal a near 
record export month for manu 
facturers, and easily the best 
figures for this month of any 
year 

Exports of machinery and 
safes and cabinets alone during 
the month amounted to 
£1,078,825, bringing the total for 
the first five months of the year 
for these sections’ shipments to 
£5,.272,137 or £1,182,921 more 
than during the same period last 
year 


Sales plotted from 
Sydney to London 


Thirty-one overseas agents and 
United Kingdom distributors are 
competing in a new sales promotion 
«heme —the Sumlock Sea Race 
organised by the Bell Punch Com 


pany Lid. assisted by their agents 
Alfred Pemberton Le 
The scheme has already com- 


menced and ws designed to increase 
sales of the Sumlock Adding Cal- 
culutors and Plus Rapid Adders 


Month by month sales results 
will be converted mito miles and 
plotted on @ map with a route run- 


ning from Sydney to London 

\ progress chart will be sent 
monthly to all competitors, showing 
hem how far they are ahead of the 
uhers. 

At the end of the year, the winner 
will reeeive a trophy, with his name 


m 
This is intended to be a yearly 
son peblion 


. 

helping hand 

At a meeting of the management 
mittee of “Old Ben” 51 appl 
ms for asstance were con 

d and £826 granted in aid. A 

jue for £75 was received from a 
weanwed by the Walthamstow 

I Newport Area Commitice 

uly held a special meeting to 

ste their coming of age 


t 
advertisements 


sores.” 


port 
taking was 
of obtaining the 
of £15,000 in 


Liquor ads. are 
not eyesores 


Edinburgh Corporation § civic 


amenities committee have decided 
to take no 
against liquor advertisements on 


action on protests 
ims and buses 

‘ George Harkness, moving 
hat no action be taken, said the 
were not “eye 
They were vetted before 


they were put up 


the 
the 


It was reported by 
manager that 


fairly 


trans- 
under- 
well assured” 
target revenue 


the second year 


PUBLICITY FOR 
FACTORY SAFETY 


Eighty exhibits on this 30 ft. stand , 
show how the Austin Motor | 
Company encourage safety first 
among their employees 

The central the 30 fit. 
long stand is a push-button panel 
which lights up lettering at the 
hack of the display table describ- 
ing the use of each article. The 
photographs at the right of the 
stand show various pieces of 
safety equipment in use in 
diflerent parts of the Austin 
works 

Many thousands of 
and visitors tw f 
see the exhibition 
been opened 


feature of 


dustin workers 
factory will 
which has just 
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‘Local press 
always a 
sure winner’ 


The local press is a sure winner 
in every campaign, Edward 
Stuart, central publicity manager, 
Lewis's Ltd., told members of the 
Churchill Club, Liverpool 

The advertising man, he said, 
must have as part of his stock in 
trade a knowledge of the tech- 
nical side of advertising, media, 
institutional advertising, merchan 
dise, and of course people. He 
must be aware that only good, 


honest copywriting which 4s 
simple, factual and informative 
can survive, particularly in a 


world of strong competition 

He must appreciate the 
balanced use of media and know 
the right time to use folders, 
posters, window displays and the 
national and local press 


° es 
Highlands publicity 

The Scottish Tourist Board, whicn 
does its work without Government 
subsidy, has appealed to Highland 
towns tO give more 

Last year £1,800 more was spent 
on publicity for the Highland hol) 
day resorts than the Board received 

A conference has been proposed 


by Inverness Finance Committee to 
discuss the problem. 


. * 
Biggest-ever single 
. 
survey claim 
Field work for what is believed 
to be the most extensive single sur- 
vey ever made in the U.S. by a re- 
search organisation has been com- 
pleted by the Niclsen organisation, 
which is conducting the project for 
the broadcasting industry 
Designed to measure the indi- 
vidual audiences of more than 2,000 
radio and television Stations 
throughout the country, the survey 
has utilized the services of a large 
field staff in getting comprehensive 
radio and television data from over 
100,000 families 


A.B.C. Figures 
July to Dec. 195! 


CAMBRIDGESHIRE TIMES GROUP 
63,852 


Copies 
Weekly 


London Representative : 
69 Fleet Street, E.C.4 


Head Office : TIMES BUILDINGS, MARCH 


Tel. March 2368/9 
W. H. WALMSLEY 
Tel. Central 9353 


Northern Representative : ARNOLD ELLIS 
64 Cromford House, Manchester 4 Tel. Blackfriars 6987 
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A perfect balance of beauty 


and fashion 


She, and many thousands like her, 


sets her standard by the lead which Vanity 


Fair gives, not only in matters of 
fashion and beauty, but in a way of life 
generally which reflects the good 

taste and above average means of 


the younger, smarter woman. 


Advertisement Rates : 
£125 @ page in black and white; 
£175 in colour. 
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Code of standards for 


sponsored television? 


FP the Government ha there will be commercial tele- 
visio If Mr. Morrison has hes, there won't. Advertisers and 
programme producers must decide which horse to back 


Many 


its way 


as is indicated by statements recently published in 


Apventiser Ss Wrexty, are backing the Government. Some are 
prepared to invest hard cash on their fancy. They are taking what 
in military parlance is known as a “calculated risk”. Their view, 


clearly, is that if their estuemate of the chances proves right, they 
must not be caught napping. Ff specially ts this true for the film 
producers who, for practical reasons, would be called upon to 
provide most sponsored television programmes 

Assuming for the sake of the argument that there will be spon- 
sored television, it is most important to consider at this stage 
measures to ensure that programmes maintain the high standards 
of Britesh advertising 

Opposition to sponsored television Has largely been motivated 
by the fear that the entertainment provided would be of such low 
Advertisers have the chance now 
to demonstrate that There will, according 
to the Government proposals, be some form of official censorship 
oluntary self discipline, to make such surveillance 


quality as to debase public taste 


this fear ts baseless 


bar better, by 
needless 

Alec ©. Snowden, of Merton Park Studios, suggested in our 
last issue that sponsoring and producing interests should set up a 
body that would include in its objects the formulation of a code 
of standards, both of dramatic content and presentation of pro- 
grammes and of advertising matter. This is a far-sighted proposal 

It would also be of advantage if these interests were to produce, 
as soon as possible, specimen sponsored programmes that could 
he shown on cinema screens to selected audiences. Such evidence 
that British sponsored television would conform to British standards 
of good taste would do much to counter the effect of the report 
that TV. tilms are waiting in New York for despatch to Britain 
as soon as they are wanted 

When vow advertising medium— is 
first exploited, there is always a danger that irresponsible persons, 
out to make big money quickly, v bring it into disrepute. It ts 
susiness to see that this is not 


a new invention wa 


for the respotnsible clements tn the 


sllowed to happen 


@ Change of subscriber's address: [lease inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, amd include presen: address in full as well as new address. 
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To-morrow’s Topi 


New evenin r 


for Manchester 


JITH the growing possi 

| bility of the early de 
rationing of newsprint, there 
ire «indications that Express 
Newspapers are preparing to 
put into operation thei plan to 
launch an evening newspaper 
in Manchester. 

Our correspondent in the city 
reports significant moves and 
strong rumours 

1. Blackburn, general manager 
London Express Newspapers 
said this week 

“lt has always been our in- 

tention to produce a Man- 

chester evening paper when 
conditions permit. the neces- 
sary plant is there.” 

A new evening newspaper in 
Manchester would have to com 
pete with the Evening News 
sister paper of the Manchester 
Guardian, and Kemsiey’s Even 
ine Chronicle 

Mr. Blackburn reminds us that 
the Express group also have 
plans for a new building in 
Birmingham 


~_—_— —~ 


Advertising agents, who have 
long pressed for 15 per cent com 
from all newspapers 
think the trend in this direction 
may become more marked as 
cheaper and 
more plentiful, and newspapers 


rissian 


newsprint becomes 


have to compete more strongly 
with other media to sell thei 
space This ~ lief is supported 
hy the devisi of the Essex 


County Pen tO raise agency 
commission from 10 to 1S per 
cent from January next 


Publicity ‘war’ in 


baking trade 


BREAD “war” between big 
factory bakers and = small 
private bakers is likely to lead 
to extensive advertising cam 
paigns 
First shots were fired by 
factory bakers who intensified 
their “export” of wrapped and 
slhieed bread to distant towns—at 
the same time stepping up their 
advertising allocations 


Private bakers throughout the 
country have been 


expressing 


concern at this threat to their 
own bread saics. and are now 

osely following an advertising 
campaign which Brighton bakers 
have launched to meet the grow 
ing threat of nported” bread 

Several Brighton bakers have 
started a press advertising cam 
paign, and scores of shop win 
dows and delivery vans o 


by members of the 

Hove and District Master Bakers 
Association are now carrying 
bills decliring that “Local Bread 
is Fresher 


Handbills are also appearing 
with the same message and Tony 
Cutress, president of the Associa 
tion, reports: “I think we can be 
pleased with the results so far 

It has been suggested that the 
Association should build up an 
sdvertising fund 


—_ _— - 

In many parts of the country 
foiiowine mfensir advertiyun 
campaigns, factory bakers have 
created such a demand for ther 
bread that some private bakers 


are buying loaves from them for 


re-sale 


oe. 6. ae 


The future: Lord 
Camrose predicts 


HAT are the prospects for 
the publishing business? 
We quote Lord Camrose in his 
chairman’s annual report on 
Amalgamated Press 
“Rarely has there been a 
time when it was so difficult 
to make any prophecy of what 
lies before us. The tendency 
of costs is still upward in many 
directions, but the charges for 
all types of paper are already 
lower and there is a fuller 
supply. Further reductions are 
said to be on the way. Paper- 
—s will not be so profit- 
able 


Owners of outdoor sites on thi 
route which the Coronation pro 
cession will follow through London 
are considering how to protect 
their more elaborate sites against 
the crowds. Problem is how to do 
it without breaking the contracts 
which entitle advertisers to con 
tinuous display—particularly as 
there will be such immense poten- 


tal readership at that time 


ROUND TABLE 


85 FLEET STREET, LONDON, E.C4. 


More than 120,000 houses in Bristol . 
reach these prosperous nevesbaits 
through the EVENING POST which 
* goes home" each day to more than 
90,000 of them. 
Contact our London Advertisement Office 


CEN. 8261-8262 
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FOCUS ON MARKETING 


8 


Ilow to organise the 
annual sales conference 


By M. J. REANEY, General Manager, Colt Ventilation Ltd. 


“VHERE are many kinds of 
Sales Conferences, each 
having its own specific 

needs This article confines 
itself to the Annual Sales 
Conference which not more 
than S80 people will attend 


The first point to remember in 
reaniune such a Conferer 
that ! rics be al ve from 
ro finish no dull moments, no 
restlessness +r howedom l here 
fore the venue and timetable are 
i prime unportance 
large, well lighted, airy room 
with another room adjomimng for 
iach and refreshments is the 
nlea The atrnosphere and 
amenities Of a good hotel are 
often preferable to makeshift 
ar ements at head office 


Long tables arranged im the 
form of a square enable everyone 
to see and hear what ts going on 
Comfortable chairs pencils 
paper, ash trays and some cigar 
ettes complete the conterence 


A two-day conference ts usually 


long enough to cover the ground 
rxcocessary and is not tog long to 
keep things gong with a swing 
A tmetable well broken up with 
short untervals for refreshments 
which shoukd always be taker 
away from the conference room 
prevents people getting tired and 
fidgety A netable as follow 
repeated on the second day, has 
proved very workable 

9 Mam ( onference op 

1) am.-ILisS an Break 

for coflee 
Ii pm 2 pm. Lun 
145 pm 


The agenda 
is all-important 


i cperience proves 
whole technique f 
C onference seccesstu 
entirely on how 
drawn u It the 
agenda deal with 
fects the fives 
‘ ret ram? ne rt 

the PrOCeeaingy ee 

‘ nirc 

It ws advisable to analys 
subject and break it down 


component parts These 
grouped under the ma 
heading and cach part ww d 
with, one by one Bs 
tlending should be invited 


© Success depends on an agenda 
in which each subject’ is 


broken down into its com- 
ponent parts. 
S There must be oo dull 


® the advertixing agent should 
attend when sales promotion 
is discussed. 

© Representatives should be 
avked for individual reports, 
and should be made to feel 
that what they say counts. 

@ The social side should not be 
neglected 


submit subjects for discussion 
and the quality of a Conference 
can be markedly improved if 
copies of the agenda are sent out 
week or so in advance. If this 
accompanied by a short 
questionnaire, designed to bring 


it the important factors on 
different points, a well-reasoned 
ind informative discussion will 
esult 
For a Sales Conference to be 
really effective the following 
points should all be well covered 
A bricf review of the past 
year’s activities with special 


nention of any lessons learned 

A statement of policy for the 
forthcoming = year with an 
vutline of the programme pro 
posed and how it is to be 
carried into effect 

A thorough discussion on 
he support given to outs de 
epresentatives by head office 
» the form of sales promotion 

oducts. Their design, 
quality, finish, features and 
sclling pornts 

New products, with particu 
ir emphasis on how they are 
to be marketed 

Head office service to repre 
sentatives 

Before and after sales service 
» customer 


Competitors’ activities 
Individual reports on areas 
ethods and special activites 
Ihe first and second items put 


ume around the picture and 
cribe the terms of reference 
the Conference The third 
large and important subject 
vhich plenty of time should 
iven. It should cover all the 
cts of sales promotion 


Froken down into its component 
press publicity, direct mail, 
exhibitions, lectures and films, 
conducted tours, public relations, 
literature, samples and sales aids 


ete 


parts 


It is the advertising manager's 
duty to ensure that all the out 
side representatives thoroughly 
understand the functions of sales 
promotion 

Its first job is to promote the 
prestige of the company and keep 
its name constantly im the pub- 
he’s mind. Its second job is to 
pave the way, open doors and get 
inquiries 

Then it is up to the represen- 
tatives to turn these imquiries into 
orders They should be made to 
appreciate the enormous help 
that good sales promotion gives 
them 

The advertising manager should 
then go on to describe the various 
ways in which sales promotion is 
being used and how each is co- 
ordinated 


It ws of the greatest value for 
the advertising agent to be in- 
vited to this part of the Con- 
ference, it will enable him to 


earn from experiences recounted, 
some of the problems in the field 
He will be hear the re- 
iction of the men and the recep- 
tion of ther chents to past cam- 
paigns, which will again give 
valuable pointers to future cam 
paigns. It also gives the agent the 
opportunity to explain the under- 
lying reasons for his method of 
presentation and the basic theme 
running through his campaign 

So much for propaganda, but 
the proof of the pudding is in the 
eating. The time has come to dis- 
cuss the company’s products. Are 
they maintaining their high stan- 
dard of quality and finish? Are 
they still as suitable as when 
designed, or does experience show 
the need for modification”? Some 
times it happens, when sales are 
falling in a particular line, that 
the men must be resold on that 
product 

When a new product is intro- 
duced, the greatest care must be 
taken that tt is properly demon- 
strated and sold by a competent 
member of the staff An actual 
sample should be used if possible 
and all its features, selling points 
and construction, thoroughly gone 
into, Its outlets methods of 
presentation marketing. 


able to 


uses 
and 
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should be described m detail, so 
that everyone knows exactly how 
it should be handied 

Head office service to repre 
senlatives, estimates, quotations, 
drawing office facilities, technical 
advice and al] the other ways in 
which a man can get assistance 
should be discussed; service, both 
before and after sales, to cus 
tomers should be reviewed and 
New suggestions considered 

Representatives should also be 
called upon to give the latest in- 
formation on competitors’ actrvi- 
ties and some indication of gains 
and losses in their areas As 
many as possible should be asked 
for an individual report on the 
problems in their areas and their 
own methods of tackling them 

To conclude the Conference, 
the sales manager should give a 
“summing up” of the proceedings, 
re-emphasising the targets for the 
year and what has got to be done 

Minutes of course should be 
taken and a copy sent to everyone 
as soon after as possible. It is 
a good plan to extract all deci 
sions requiring action and send 
individual notes to the people 
concerned 

Added interest can be given to 
the proceedings #f facts are sup- 
ported by visual aids in the form 
of models, samples, photographs, 
charts, etc. Much stimulus has 
been added to a conference by 
inviting, as a guest speaker, 
some well known authority on a 


subject in some ways allied to 
the firm's interests. Occasionally 
a third day can be usefully 


employed in a tour of the fac- 
tory, or a visit to an installation 
at a client's premises 


Opportunity for 

a “get-together” 

The manner, tone and atmos- 
phere in which the Conference is 
conducted, have an all important 
part to play. The salesman works 
out in the cold; he does not have 
the moral support of colleagues 
at his elbow to help him through 
the ups and downs which are his 
daily lot. He, therefore, tends to 
look upon a sales conference as 
an = opportunity for “a get 
together” and it is a good thing 
to encourage him to do so 

The representative should be 
made to feel he “belongs,” that 
he is important, his opinions 
valued, his efforts supported, so 
that his self-confidence is re- 
newed, his enthusiasm revived 

The socia! side should not be 
neglected Visiting representa- 
tives should stay at a good hotel 
in keeping with the prestige of the 
company. The sales manager, or 
a senior official, should always 
make a point of meeting them 
and entertaining them on their 
arrival and all the representatives 
should be entertained at a dinner 
on the first night 

The final touch is to arrange. 
if possible, that the annual staff 
dance or party is given on the 
second night of the conference, 
as this gives the men an oppor- 
tunity to meet and mix with all 
members of the staff. who then 
become people instead of names 
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Starting next January, a new edition of LIFE will be published 
fortnightly in the Spanish language for the people of Latin America. 
The initial circulation will be over 100,000-— and those hundred 
thousand will represent the most influential and forward-looking 
elements among the 101,000,000 Spanish-speaking citizens of the 
republics of Latin America . . . the people who lead trends and 
influence opinion. 

By speaking to them in the exact idiom of their own tongue, LIFE 
will bring them a clearer interpretation of international views and 
ideas, new inventions and products — and a better understanding 
of people, places and events. 

Latin America is the great market of the future for exporters. 
Competition is keen and growing keener. Make your name and 
reputation known in Latin America — book space in Lire Spanish- 
language edition. Enquiries to: 
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INTERNATIONAL Bh 


4 DEAN STREET- LONDON Wi 
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COPYTASTER, in this week's Review of Advertising, has compiled 


his own Birthday Honours List, 


over the past few months he awards— 


The elastic band 
at the top 
beeps them up 
— the cut-out 
bhecms (hem 


comfortabice 

from 7/6 
No lon 

remlorced 


From Austen Reed ant 
al! good thoes (ar men 


honours: Full marks 


To advertisements he has collected 


Cheers, and a hearty boo 


HENEVER I sit down to 
write this column | am 
urrounded by cuttings of 
sdvertisements that at some 
time im the past few months 
have particularly interested me 
There are always far too many, 
ind when the column is com- 
plete | imvariably sigh with 
regret that so many have been 
left unhonoured or, as the case 
may be, unstung 
For once, therefore, | propose 
10 give myself a special treat and 
nennion them all. Some you will 
have seen, and others may catch 
your eye in future 
Full marks, first of all, to 
lenova Socks for an advertise 
ment that demonstrates in the 
most forcible way the value of 
white space and simplicity when 
no great acreage ts available | 
almost have drawn this 
and no literary genius 


af uld 
myself 


The Voice of Kent. 


MESSENGER 
The County Paper of Kent 


MEAD OFFICE . 


LONDON - 80 


MAIDSTONE 
FLEET STREET 


Proprietor: H.R. Pratt Boorman 


was needed to write the copy 
But how many of us would have 
realised that this nlain statement 
of fact Tenova socks stay up” 
all that the headline need 
How many of us would 
tried to be more persua 
How many would have 
remembered the old text-book 
saying that every advertisement 
should have an urge to action” 
When space is small, every word 
that is saved adds heavily to the 
advertisement’s punch or pull 
ing power 
But the restraint of the copy 
writer, admirable in itself, us 
completely overshadowed by the 
skili with which layout man and 
typographer have cxploited it 
Not for many months have I seen 
a smal!! advertisement gain so 
greatly not only in stature but in 
width by a simple visualising 
trick 


* od * 


So PALMOLIVE POOLED you 
after all! For about thirty years 
you beheved i was the olive oil 
that made if green You were 
even shown pictures of beautiful 
phials or vases of green olive oi! 
ready to pour into the soap. Yet 
now we find it wasn't the 
oul ut all Now! Nature's 
Chivrophyll in Every Tablet of 
Palmolive Soap. Nature's Chilo 
rophyll ts what makes Palmolive 
Green!” 


olive 


* * al 


Tris Seven Stas advertisement 
is a very old one The photo- 
graph is so good, so well re- 
touched and so handsomely 
served by the blockmaker that 
I can hardly let the cutting out of 
my hands But is this a good 
advertisement” It seems to me 
that the headline is beamed at 
men rather than women The 
Bank of Health” is a fine idea, 
but it is an abstract notion and 
I can't see it striking a sympathe 
te chord in many women’s 
hearts 

Indeed the 
this advertisement the 
are likely to 
there 


more you look at 
more you 
isk yourself whether 
is not far too much art for 
art's sake about ut. Somebody 
has a nice headline. It is a very 
vague one, but a strong specific 
sub-head would clutter up the 
layout, so it isn’t put in. There's 
a wonderful point for 
liver onl in the second paragraph 
but to put wt in heavy type or 
even italics would bring tears to 
the typographer’s tried old eves 

A real “reason why” line above 


selling 
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Junior subscriber 
to the Bank of Health 


Newvid ays bees hentth regen res coith t a 


SEVENSEA 


ae 
The photograph is so good 
But is this a good advertisement’ 


the name-block would be 
idea, but we are committed to 
the banking theory so let's be 
consistent and talk about the re 
serves And this is really such 
a lovely advertisement that it is 
positively in bloom -a poem in 
print -so make the copy 
look while we're at 
nt! 


a good 


let's 
like poetry 


I'm not saying anybody 
sciously thought along those 
lines, but he very easily might 
have, and the result would have 
been just what you see here 


con 


* * * 


On ONE PAGE of a 
newspaper | found an 
ment for 3 Hands 
with the headline “Are you a 
faithful wife” and another for 
Housewife Magazine with the 
headline “How's your rating as a 
wife ™ 

There the resemblance ended 
3} Hands “justified the headline” 
simply by beginning “Faithful to 
your charge by realising the im- 
portance of protecting your 
family against germs,” and | 
imagine that many a thousand 
readers who had been tempted 
by the provocative headline, gave 
a disillusioned sigh of: “oh, it's 
just another advert.” and turned 
aside Housewife Magazine, on 
the other hand, continued with a 
sort of self-examination paper 
for the reader to answer and then 
continued: “If you answer ‘yes’ 
to more than four of these ques- 
tions, it’s pretty obvious you are 
an interesting person That's 
good advertising The reader 
does not feel cheated by the 
headline, and the flattery in the 
copy will keep her attention to 
the end 

The 3 Hands advertisement, in- 
cidentally, provided as splendid 
an example as I can remember of 
what happens when a layout man 
refers to the main copy as “grey 
matter.” Beautifully set, with- 


Sunday 
advertise- 
disinfectant 


ee 
| 16 ee 
CO F/O r iL 
oe a 
e % 
= 43 a — 
Tenova a SS 
& “ 
. socks ae | 
stay up ee 
“ ——— | 
ror iut Pee tor, noon gare 
«2 wT atten sretentach. fui ab ompase 
: o\ i 
#4 es 
Va a 
; a 
7 ; 
_ pe 
‘ lo) 
} | | pe | 
a | | 
— ;  \ a), i 
.- Ew \al GZ | 
m@ — SS | 
| - Me ! | 
_ ir . oS 
* ; ¢# hb. A ‘ j | 
8 a his a: enn | | 
ies. | 
“ : es * 
; = e igre: eee | 
. . ss — = =: ‘ 
- | aie | 
‘ 
. —- 
ee 
— lo Or iis cane a, 
Bs Sa r : i yy? ae > Be as, 
2. an - Tee eg 


Jury 3, 1982 


tl a BE 


Two issues which will be studied by ineailictarark 
buyers and technicians throughout the world 


UBLISHED on ‘August 26th, the opening 

day of the Earls Court Show, this first special 
issue will include detailed plans, alphabetical lists 
of exhibitors and 6 classified guide to exhibits, 
embracing brosdcast, television, communication 
and special-purpose receivers, test and measuring 
gear, scientific, industrial and medical apparatus, 
sound-reproducing equipment, components, etc. 
With its over 70,000 sales — including 10,000 
overseas — this issue will take your Show story 


round the world. 
DORSET HOUSE, STAMFORD STREET, LONDON, 5.E.1. 


oe ee sections of 


Show and provide a carefully considered 
appraisal of the latest trends in radio, television 
and electronics. Again with sales in excess of 
70,000, including 10,000 overseas, this is the ideal 
medium through which to draw world attention 
to every kind of radio product. Its advertisements 
will live many months after the Exhibition has 
closed. Make sure your goods and éervices are 
represented in this very important issue. 
WATERLOO 3333 (60 LINBS) 
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; WHAT'S YOUR iutiin ccscimably the “Camp 
RATING AS A WIFE? "For  heoden “Beis Styling 


Lotion somebody had the pleas 
seen e8 rened o orem: o 4 ing idea of putting near a photo 
| os ome wm graph of a woman's hai the 


| Review of Advertising —continued 


: 
i= headline, “Under new manage- , 
’ : ‘ | | omde ment.” Unfortunately, 1 think, > 
An area of 1,000 square miles with an = be then went On to susround the 
average coverage of over 75%! That is the om headline with a conventional! | 
. > ben Jrawing of a heart, so that the | 
) ancaster Guardian Series, ; —- ’ ee ; 
record of the Lancaster Guardian Series, and i== hasty sender woulé—es 1 did 2 
the reason the advertising it carried brings er \ leap to the conclusion that the | 
© me ees © te” = oe woman had lost her heart rather , 
orth-s le results, p Ante 
such worth-while re . E ne ies ; , than mastered her hair. But it | 
I he Lancaster Guardian estab- ya was a good headline, and while : 
lished well over 100 years) is-the only news- == <= mm §=6the copy is never eae te See 
. its Way into any anthologies, it 
paper published and printed in Lancaster. bose mon ss did at least have a certain liveli 5 
The Lancaster Guardian Series will carry ee aces and humanity 
— — Although something calamitous 
your message into nine out of ten homes in ot: happened to the half-tone of a 
~ Lancaster, into the whole of North Lan- ey en 2 child's head in a Gordon Moore's 
. : re eee Children’s Toothpaste advertise 
} ; cashire, and, for good measure, into con- ment, the headline “Strawberry 
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, keep her attention to the end still om my tracks What an 
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4 j D 0 N "7 B L A M E OVER AN) APPALLINGLY ugly Phillips Toothpaste with its scare 
: drawing of some tron (or maybe advertising beginning “A thou J 


THE 
( $ THE golden) gates, Butlin’s Holiday sand pities she’s liable to lose 
i : HOME COUNTIES Camps have the headline half her teeth before she's forty.” 
a 3 G 0 v b R N M t N T Through these gates pass some One must accept Phillips’ state- 
; of the most beautiful women in ment that “most women” have 
| ALL the time WEWSPAPERS GROUP the world” and continue with lost half their teeth before they 
: 
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Thousands of beautiful women are forty—not countin milk 
‘ora ance 


Find at least ONE REMEDY by re- is have learnt to make the most of teeth, I presume—but it ts sad 
reading this advertisement their personality at Butlin's indeed to see the fear-motive, 
’ isn’: that a splendid start to an which had begun to vanish from 
The writer is a Practical Printer still advertisement? It must have much proprietary medicine ad- 
‘i trained in every branch of Letter aa attracted a vast readership, and vertising, turn up in this field, 
press Printing and Process Engrav | was amazed to find that it was particularly as I always imagined 
ing. He cannot promise you 10,000 the purely a prestige advertisement that other dentifrice makers who 


four-colour leaflets for €1 0 0. or 


“3 without even an address for im used it were disappointed with 
guarantee to cut your Printing costs DOMINATING quiries or a hint that readers the results. 


by 50 per cent. but you can be 


assured of kindly advice, speedy ser ADVERTISING 


vice and strictly competitive quota 
tions. Enquiries will be appreciated 
by the Principal, Mr. Wo) White 
White Bros. (Printers) Led y2 
Kennington Lane, London, SE !! 
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Fit your 
sales 
message 
to a 
tee! 5 


These Advertising Golf Tees 
make inexpensive approach 
shots for any sales drive. 


Getting a proper grip at the 
Mart s one of the most im- 
portant steps m goll. getting 
a proper gmp on the golfer 
may be very important to 


ADVERTISER'S WEEKLY 


s Taew bendy latie wallets of 
eee ee pape oe SNe them ‘potent and incapensive 
very idea for your product—and approach shots in any sales 
now is the time to plan to use it as ~ walt ts gh poe 
a vital link in your autumn and — a 
winter selling. These intimate sales graved on the head with your 
aids can give the Midas touch to an —- te epee 
advertising campaign; they deliver 
your message personally at the 
right place, at the right time, and 
all the time—they are point-of-sale 
deciders and permanent reminders. 

We present a few here for your 

attention. We are supplying them pa ge 

now to the country’s largest national can Ge'ln ane as 

advertisers. One of them may be 

the personal salesman you are look- 

ing for; or you can}send usfdetails 
of your needs and we will send 


you our suggestions. 


the table! 


in the form of Drip Mats with 


Double value! 


Darts Score Boards and Score Cards. These 
are on-the-spot salesmen for manufacturers of 
crages, cigaretics, tobacco, sports goods 
many other products. Permanent publicity 
tional cost—af you are interested please 

send for samples and price details 


Sales Drive! 


your message printed on them in 
attractive colours. Drip Mats are 
an excellent point-of-sale adver 
tising medium for a very low 
cost--in absorbent woodpulp 
from 35s. per 1,000 and in cel- 
lulose wadding from 25s. per 
1.000. We are Britain's largest 
producers of Drip Mats, in ll 


Whist Drives can be Sales Drives if you make shapes, sizes and languages 
effective use of Whist Score Cards. We pro- 
duce them in large numbers and at low cost 

if you think they suit your product please 
send for samples and quotations 


Rias in your favour! 


Bowls Score Cards will sell sports goods, men’s 
sports clothes, footwear as well as many other 


may we send you samples’ 


Cc h ° First-class work in letterpress 

ompre SNSIVE| and sitho-offset for showcards, 

P . . catalogues, house organs, etc Prompt 

rinting Delivery. Designs and estimates. May 

Seonind emda, | S . we send you samples and prices” —or may 
. ervice we quote for that next job? 


Are you neglecting these 


. . ‘ 
effective sales aids ? 

Menu Cards. Bottle Neck Cards, Printed Serviettes 
Lipstick and Razor Towels—publicity pays and we 
are specialists in the production of these and similar 
point-of-sale publicity aids 


—write or phone your enquiries 
and we promise you prompt 
attention, tip-top work and 
keenest prices. 


TRESISES DRIP MAT COMPANY :c:c2°irisces, 


BANK SQUARE #© BURTON-UPON-TRENT e@ TELEPHONE 2276 
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TO COVER INDUSTRIAL 

RESIDENTIAL COASTAL & 
AND RURAL AREAS a 
ADVERTISERS A”. 
MUST USE ~ ee 


Ke L. G. WATKINS 
THE Wy, 143 Fleet Street 
SS E.C.4. 
eenaossenee wn — oie - of 
. \v 25 Stone Street CRANBROOK 


e 50 Queen Street - - DEAL 
x 6 Middle Street - HASTINGS 

qj 27 Gabriel's Hill . MAIDSTONE 

. 44 Oxford Street WHITSTABLE 


HEAD OFFICE: 


94 HIGH STREET - ASHFORD - KENT 


Ast Glass 
Advertising Sites in 
SOUTHAMPTON 


AND DISTRICT 


EASTLEIGH NEW FOREST 
OCKBRIDGE 

ROMSEY ain & 
WINCHESTER x: 

ALRESFORD GOSPORT 
SUTTON SCOTNEY TI 'CHFIELD 
RINGWOOD PORTCHESTER 
FAREHAM : MEON VALLEY 


Also RYDE, COWES and Eastern Isle of Wight 


SOUTHAMPTON 


POSTER SERVICES LTD. 


Windsor House, Manchester Street, Southampton 
Telephone 0 


Direet access 
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to Hampshire. 
Isle of Wight 
and W. Sussex 


can be secured by placing 
your advertising with these 
strong, virile salesmen .. . 


, News 
* Evening . 7smouTH h 


+ Chich 


‘ hire 
Hamps”. 


ester 
Series 


elegt 


Post 


Foremost in influence and popularity, 
with a high reputation for bringing 
quick results. They are at your service. 


London Office : 85 Fleet Street, E.C.4 


Full particulars from 


Telephone : CENtral 2645 


BEAUTIFUL * HEALTHY 


EASTSOURNE 


For those who prefer a delightful seaside and country holiday 
combined Perfect bathing, sunny promenades, beautiful parks 


and gardens everywhere 


Entertainments, sports and hotels to 


suit every member of the family and every family purse. Fast 
Electric Trains hourly from London (Victoria) 


Gaide (1)d. stamp) 

from T. W. LER, 

Iaformation Burcae. 
bastbourne 
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29 10 OCT. Annual ¢ 
T 


6 British Automobile Racing Club 
Rally and Concours fd Elegance 

25 Inter ounty Lawn Tenniwe—Men's 
No. | Group 

2@ Motor Cycle Rally and Concours 
@ Elegance 

23 Eastbourne Regatta 

27 ~Fastbourne Sailing Club—Anoual 
Regatta 

3% Annual Dog Show 


4 Internationa lawn Tenns—reat 


19 County Cricket Week: Sussex ¥v 
Worcestershire, 13th-—i ‘th Sussex 
v Essex, 16th-—19th 

16 Professional Lawn Tennis Champion- 
shina of Great Britain 

27 Annual Flower Show 


6 Ladies’ Open Bowls Tournament 
16 Sout of England Lawn Tennis 


18 South of England Junior Lawn 
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SEASIDE RESORTS ARE BACKED BY BELT OF 
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INFLUENTIAL INLAND MARKET TOWNS 


This supplement deals with 
the three counties of Kent, 
Sussex and Hampshire (which 
often disguises itself in official 
records as the County of 
Southampton) together with 
the Isle of Wight. This latter 
enjoys a sort of half-and-half 
existence as a County, having 
its own County Council but 
sharing a Lord Lieutenant with 
Hampshire 


ROM the marketing point 

of view the Southern 
Counties region falls fairly 
distinctly into three groups 
Towards the north, except 
where the County of Surrey 
takes a bite out of the middle 
of the region, are a group of 
towns—Aldershot, Tonbridge 
and Tunbridge Wells are 
examples—which are fairly 
closely linked with London 
Although these towns often 
retain much of their former 
importance as local centres (as 
Tonbridge and Maidstone do) 
they are coming more and 
more under the influence of 
the capital. 

Then, running almost to the 
coast, ts a broad rural! belt. Here 
the typical urban area is a mar 
ket town, the natural and tradi- 
tional centre of a large agricul 
tural area. Many of these towns 
have long and respected histories 

Winchester. Horsham, Lewes 
Ashford and Canterbury are 
examples 

It is however at the coast that 
the main bulk of the population 
is to be found. As table Il (page 
22) shows, adopting the definitions 
now usual in this series in 
the region as a whole, there arc 
five major and seven minor 
conurbations Of this total of 
12. ten are on the coast 

This concentration on the coast 
presents its difficulties from the 


By David Pickard, of 


Research Services Ltd. 


point of view of marketing geo- 
graphy. From Bournemouth in 1—DISTRIBU TION OF POPULATION 
the west, all the way round the 
coast to the Medway conurbation 


’ Rural as 
in north Kent, urban districts of proportion of 
il! sizes crowd one on the other. | Total Urban Rural tonal 
Even when what is technically a Fees on eo no es poouns 
rural district manages to edge its | ———_____L.____ - 
way to the coast, it tends to be- ne paid one se 
come little more than a_ well- ae oe os = 
beaten path between two seaside Isle of Wight 7" is 19 
towns. The temptation is there aan — a 
fore to group together a long eens , 


string of towns simply because - 2 

they happen to be eat together * Excluding those parts of Kent whuh le within the London conurbanon 

We must try, however, to avoid 

this temptation, and to go “con- two-fifths of the total population accounts for well over a quarter 

urbation-building” only when the of the region, and al) five lie f a million people, and is second 

case for it is quite clear along the coast. Portsmouth has © order of magnitude. Here the 
Table I shows the distribution always been held to consist of the established definition —Brighton, 

of the region's population by County Borough itself, together Hove, Portslade, Southwick and 

counties, and the urban and rural with Gosport and Havant, a Shoreham—still holds good 


population of each This indi- definition which dates back to In marketing geography we 
cates that 28 per cent of the _ the original study of conurbations often have to ignore administra 
region's 3,136,000 population lives in 1932. In this article we have tve boundaries. and the Bourne 


in a rural district, a proportion added Fareham, an urban district mouth conurbation is a case in 
which well above the 19 per whose population has doubled point. Poole, which we have in 
cent that the Registrar-General over the past 20 years. Its ties cluded in the conurbation, lies 
reported for England and Wales with Portsmouth now appear suf- over the county boundary and in 


as a whole ficient to warrant its inclusion in Dorset Nevertheless, from a 
The five major conurbations the conurbation marketing point of view it has to 
represent between them nearly The Brighton’ conurbation be considered as a westerly ex- 
‘ Pa . —"* 
“LONDON, 
‘ ‘= a 4 


SUSSEX 
7 


The Southern Counties: The shaded areas are major centres of population accounting for a little over 

half the population of the region. They are numbered as follows: 1. Portsmouth: 2. Brighton: 

3. Bournemouth; 4. Southampton; 5. Medway; 6. Margate; 7. Worthing; 8. Hastings; 9. Aldershot: 
10. Eastbourne; 11. Folkestone; 12. Maidstone. 
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ADVERTISERS 


@ BRIGHTON EVENING ARGUS 
@ BRIGHTON & HOVE GAZETTE 
@ SOUTHERN WEEKLY NEWS 


The famous 7 
om om DAILY NEWS 


a) Dusnets 


THE SOUTHERN PUBLISHING CO. LTD. 


LONDON OFFICE: 107 FLEET ST., LONDON, E.C.4. Tel: CENeral 2412-3 
HEAD OFFICE: ARGUS HOUSE, BRIGHTON. 


npletely 
(reach 


ves from 


ade their 


Tel: Brighton 27161 


No Campaign is 
Complete in the 
Isle of Wight unless 
it includes 


THE ISLE OF WIGHT TIMES 


ng the _ rtant and well 
populated North-East Wight 

The paper which has grown up with 

he district 9O years young and 


still growing strong 
Head Office 
Tl Union Street, Byde | WwW Tel litle 
Poh Lightbown Advertising Manage 


Deal, Walmer Sandwich Sai | 
and East Kent Mercury 


The ONLY NEWSPAPER 
Printed in Deal 


ISLE OF WIGHT GUARDIAN 


Circutetes im East Wight-Sandow 
Thursdoys lid 
esd OFF 


© 
CROSS STREET. Sennen. i Tei. i528 


LONDON @ 


3&4 Lincolns Inn Fields W.C.2 
Tel. Holborn 9689 -9690 


/ Tel. Eastbourne 242-243 


The Baskerville Press 
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tension of the Bournemouth 
conurbation 
Southampton, the county town 
he third of Hampshire's major 


conurbation The miy add; 
tion to Southampton itself is the 
smal municipal rough of 


Eastlergh The three Hampshire 
nurbations hetwe them ac 
vuunt for over BUD.0O00 people 
Last of the major conurbations 

come the three Medway towns 

Unlike the four others, the Med 

way conurbation consists of three 

equal partners 

Chatham and Gilling 


more or ess 

K ochester 

ham, and not of one very large 
nimistrative arca with smaller 


conurt ns 8 not so well 

shed by accepte, d tradition, Four 

xm, Worthing. Hastings, 

Eastbourne and Ma dstone stand 
ninor conurdations in thei 


wo right, each with a population 
t over $0,000 within one admin 
rative area. Maidstone ts one 


vf the only two inland “conurba 
ms. and is the natural focus 
for a large part of Kent. Maid 


stone's influence ts ited to the 
orth by the Medway conurba 
ton, and to the west by Ton 
ridge, but south and east of the 
nfluence extends far 

speaking, the urban 
districts of Margate, Broadstairs 
ind Ramsgate are not continuou, 
nevertheless in this tip of the Isle 
of Thanet nearly 100,000 people 
ve within a circle which ts less 
than five n diameter As 
the concept of the “conurbation” 
is simply to draw attention to 
what must be the ke points of 
ttack m a marketing plan, such 


s concentration is clearly worth 


niles 


considering 
We have identified Aldershot 
Ss a minor conurbation. by the 
clusion of the neighbouring 
Farnborough 
The last of the mino 
Folkestone 
gcther with Hythe 
won Of just over 
These 12 populat 
xetween them account fo 
half the 
It is however 


own of 

conurba 
which, to 
has a popula 
Soham) 


ons s 


centres 
roughly 
population of the region 
worth emohasising 


szarn that the small market town 


FUTURE 


Pertameuth, though one of the 
largest centres of the region, 
presents a curious 


1t—-THE CONURBATIONS OF 
THE SOUTHERN COUNTIES 


Major Conurbations 
100,000 - 
Portsmouth 


Portsmouth 2 na 
barcham 2470 
Croaport “246 
Havant and W aterl« 2,453 
A648 
Brighton 
mehton “4 
Hove 60,455 
Portslade i 72 
Southwick 10,718 
Shoreham by Ses 052 
Hower ne mouth 
Bournemouth 44,726 
Chretchurch 20.046 


Poole ‘Dorvet 


Southampton 


Southampton 7,326 
Kastieigh 0,557 
On AA 
Medway 
Rochester sis 
( hatham Hono 
Cnilingham fm O00 
50a 
Minor Conurbations 
$0,000 100,000 
Margate 
Margate tl4e7 
Broadstairs On2 
Ramagate “7 
Worthing au 
Hastings 65,506 
Aldershot 
Aidershot wWiisé 
Farnborough 27,702 
A560 
Fasthourne 7501 
Folkestone 
Folkestone 45,200 
Hythe 
4,415 
Masdstone 4,026 
1,704,190 
e\tends its influence over a wide 


area, and any marketing plan for 
the Southern Counties would 
have to give to towns such as 
Winchester Horsham Lewes 
Ashford and Canterbury greater 
promine nee than their own, com 
paratively population 
would seem 


smaii 


to warrant 


re PORTSMOUTH : DOCKYARDS’ 


ASSURED 


Meanwhile the Admiralty has 
assured the town that it will 


teen eeneeeneee 


for, as the area des clopment 
plan says, it is “a regional 
centre located on an istand at 
the edge of the area it serves.” 
Largest industry in the conurba- 
tion is undoubtdly the dock- 
yard. While re-armament con- 
tinues, ships will come to 
Portsmouth in ever-increasing 
numbers. Authorities in the 


town are aware, however, of 
the need for a more balanced 
industrial pattern, and attempts 
to attract mew industries are 
proving successful, 


ti to be the country's 
chief naval base. This ensure; 
employment for over 20,000 
men, many of them highly 
skilled and drawing consider- 
able wage packets. 

Portsea Island itself is already 
fully developed, and for expan- 
sion the conurbation must look 
to Fareham, Gosport and 
Havant on the mainiand. 

These communities, it is antici- 
pated, will in 10 years’ time 
number half as many people 
again as they do now. 
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Signs propitious for 
good holiday season 


TOW that th summer 
season 1s well under 
way the holiday resorts all 
along the south coast, trom 
Sheerness round to Bourne- 
mouth, are looking hopefully 
towards the coming months 
In some places advance book- 
ings are heavier than last year, 
in others a little disappointing, 
but on the whole signs are 
propitious for a good season 
Easter got the resorts away to 
a good start. Into Brighton 
alone the railways carried 
more than 100,000 holiday- 
makers over the Easter week- 
end, the heaviest rail traffic 
since 1938, and from other 
places have come comparable 
reports. 

The great question that 
hoteliers along this pleasure coast 
are asking 1s: How far shall we 
reap a benefit from the cut in 
the foreign travel allowance to 
Last year, they say, roughly 
44 million people stayed at our 
hotels and boarding houses, and 
they spent in all (apart from 
fares) perhaps £50 million. Mean 
while the continental holiday 
habit had been growing apace. In 
the same year 1,700,000 went 
abroad (compared with 1,400,000 
in 1949 when the last nation-wide 
survey was made) where they 
emptied their pockets of nearly 
£70 million In addition their 
fares must have averaged at least 
£15 a head Now, ask the 
hoteliers—-and the question § is 
echoed at the Riviera and in the 
Swiss Alps--how many of these 
people will choose to spend on as 
generous a scale along the home 
shores, rather than have a pinch 
penny vacation abroad? 

When the cut in the foreign 
travel allowance was first an- 
nounced it Was described as a 
honeymoon for the British hotel! 
trade, a new lease of life. and so 
on, but now the benefits are being 
estimated more soberly. A recent 
speaker in Eastbourne pointed 
out that if half the people who 
wemt abroad last year took their 
holidays in the British Isles in 
1952 and Eastbourne received her 
proportionate share, an extra 
S.000 visitors would come to 
town. That would be a welcome 
bonus, but spread among 250 
hotels over § months it wouldn't 
make fortunes overnight 

Hotelkeepers have another 
reason for hesitating to rejoice 
Some of them have expressed the 
fear that people who have become 
used to continental standards of 
food and wine will be too choosy 
and demand al! sorts of “impos 
sible” things. One hotel along 
this coast, a little faint-hearted 


about the attractions u had to 
offer, announced two of three 


} 
months ago that it would make 


special concessions to visitors 
wanting to make day tips to 
France 


Since the war the south coast has | 


become increasingly popular with 
holidaymakers from the north of 
England Northerners.” one 
hotelier remarked to the writer 
sadly, “are the only people who 
have any money nowadays 

Perhaps a more likely reason is 
the growing number of confer 
ences that are held out-of-season 


By 
STANLEY OREANU, 


of Research Services Ltd. 


at these resorts, introducing a 
surprisingly large amount of 
people to them for the first time 
and getting them word-of-mouth 
publicity im Many provincial 
towns. Conferences also enable 
many of the larger hotels to keep 
open during the winter 

Unfortunately, the small private 
hotels and boarding houses stand 
to gain littl from conferences 
At present many of them are 
going through a severe financial 
crisis. Their only hope of being 
able to keep going, as they see 
it, S$ to persuade people to 
Stageer their holidays, so that 
beds are not left empty before the 
summer is really over. (Possibly 
the problem js less urgent in the 
case of resorts like Southend 
which depend largely on the day 
tripper trade.) For the past two 
years the British Travel and 
Holidays Association has been 
Urging successive governments to 
shift the August Bank Holiday 
to the last Monday in August and 
fix Whit Monday on the first 
Monday in June. The Govern 
ment has now turned the pro 
posal down, mainly on the 
grounds that there was “a lack 
of public interest.” 

The difficult position in which 
hotels find themselves is illus- 
trated by the graph showing how 
a — 


—~ at igo 


wo me, or 


rapidly the number going away 
on holiday falls off between the 
beginning and end of August 

If hotels are to get more 
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BROAD AND PENETRATING COVERAGE OF 
THE WHOLE OF THE SOUTH COAST . 


An announcement in the South Coast Group 
of Newspapers finds readers not only in 
the coastal areas of Kent and Sussex but 
} throughout the entire counties. An added 
feature is the complete coverage given to 
Agricultural activities in all districts. 


South Coast Group 


Joint Managers: C. Cassy, S. H. Roberts 
LENNOX HOUSE, NORFOLK ST., LONDON, W.C.2. Temple Bar 6591 
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Largest Net Sile in Kent 


KENTISH TIMES 


SERIES OF EIGHT WEEKLY NEWSPAPERS 
Complete and intens: rage by the Kentish Times 
e nin the orculation area of ower 1W 
{ Kent which includes within its 
the thrveineg towns of 


eviese juare 


miles houndaries 


BROMLEY - 
ELTHAM - BEXLEYHEATH - 
SIDCUP - CHISLEHURST 

A.B.C. CERTIFICATE 


80,093 


COPIES WEEKLY 


FLAT RATE 23 - per s.c. in. 


Head Offices : 
TIMES BUILDINGS, SIDCUP 
London Office: 129 High Holborn, W.C.1. 


DARTFORD - ORPINGTON 
ERITH 


Tel.; Foots Cray 3077 (3 lines) 
Tel.: Holborn 2730 


also at Bromiley, Orpington, Eltham, Bexleyheath, Erith and Dartford 
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ISLE OF WIGHT 


Mechanical World 


AND ENCINEERINC RECORD 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer 

Send for free specimen copy and rate card 


| ar teor: A COMPANY LIMITED 
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visitors they have at least to main 
tain their standard of service. In 
this they are gravely hampered 
by labour troubles Under 
general conditions of full employ- 
ment workers have drained away 


from catering into other indus 
tries. Between 1948 and 1950 
approximately 15,000 workers, 


mainly women, left the industry 
In the London and S.E. Region. 
which comprises most of our 
area, there is now an almost 
permanent shortage of catering 
workers, which is satisfied for 
mly a month or so during the 
winter. Labour turnover, especi 
ally among the unskilled workers 
is very high -the average kitchen 
porter holds his job for not much 
more than two months One 
cannot hope to attract the best 
type of worker when employment 
is sO insecure and highly seasonal! 
People who have:lost their jobs, 
who cannot fit into a stable 
working unit, often tend to gravi- 
tate towards either the building 
trade or hotels. Another factor 
making for instability is the high 
proportion of young female 
workers 

One town on the south coast, 
undaunted by these difficulties, is 
determined to turn itself into a 
new resort. Newhaven has grown 
ured of being known merely as 
a dingy port on the cheapest 
route to Paris. It wants to occupy 
1 place in the sun. A committee 
formed by the Chamber of Com- 
merce has produced a well- 
written illustrated guide and is 
conducting 4a vigorous publicity 
campaign. Last year, before the 
campaign began, the town had 
400 visitors The burghers of 
Newhaven realise they have taken 
on an uphill grind, but after all, 
they say, Eastbourne rose to its 
peak from nowhere in 50 years 

The south coast continues to 
attract not only holiday makers, 
but also those who want to enjoy 
its mild air and sea breezes all 
the year round. Apart from the 
many who settle here in the prime 
of life, more and more old people 
are coming to the coast to retire 
In Sussex and the Isle of Wight 
just under 20 per cent of the 
population is of pensionable age, 
compared with 14 per cent in the 
country as a whole 

The continuing migration from 
London provides one of the 
major problems with which this 
region has to cope. In the past 
there was often little or no con- 


trol Development between the 
wars has left many ugly marks 
Houses, bungalows and shacks 
were put up all over the place 


(the South Downs suffered worst), 
without any regard for the ameni- 
ties that were being spoiled, with- 
out, in $oMe Cases, even any pro 
vision of essential services to the 
new homes Now the days of 
laissez faire are gone The 
Government has stepped in with 
controls and planning. It intends 
te preserve both the natural 
beauties of the countryside and 
valuable agricultural land, among 
the parts which it sees threatened 


are the frust orchards and hop 
gardens of Kent and the market 
gardening area around Worthing 
In certain cases this has meant 
iterfering with the development 
plans of individual towns. Worth- 
ing. for instance, has been pre 
vented from expanding as far 
westward as the town authorities 
had intended, because agricultural 
lend would have been swallowed 
up 

Two places in this region have 
been specially selected to accom- 
modate a share of London's over- 
spill: the new town of Crawley 
in Sussex, to have a population 
of 50,000 eventually, and Ash- 
ford in Kent, which has been 
chosen to receive 25,000 people 
and a number of industrial works 
One of the carliest new towns to 
be decided upon, Crawley has 
developed slowly, restrained first 
by litigation and then by the dead 
hand of the economic crisis. So 
far 750 houses have been com- 
pleted, by the end of the year 
this will have risen to 1450. A 
number of factories are already 
im operation 


War damage 

being repaired 

Making good the damage 
caused by the war is another con- 
siderable problem in the eastern 
part of our region. Canterbury, 
hit so badly in one of the 
Baedeker raids, is being steadily 


rebuilt. Primarily a great cathe- 
dral city, it has also become in 
recent years an important com 
mercial centre for business enter- 
prises in the East Kent area 
Dover too, battered by shells 


ind bombs, ts gradually repairing 
the damage it suffered. As part 
om wus development plans the 
harbour is to be enlarged to take 
a greater volume of  cross- 
Channel! car traffic 

Further west, in Hampshire, a 
good deal of hard thinking has 
been going on about the needs 
of Portsmouth and Southampton 
Portsmouth’s unusual! position, on 
a narrow peninsula almost cut 
off from the mainland, has given 
it some of the growing pains ex- 
perienced by New York To 
relieve the present congestion at 
the centre of the city without 
moving people a long way from 
their places of work will be a 
difficult task. Already the town 
has spread far along the shore 
Southampton’s main requirement 
at the present time is the repair 
of her heavily damaged shopping 
and business centres 

It may rub salt into the wounds 
of yachtsmen sailing in South- 
ampton Water that Fawley is not 
to be the only large industrial 
undertaking situated there. Plans 
are afoot for building another 
refinery on the eastern side of 
the Water and a power station is 
proposed at Marchwood on the 


western side These and other 
undertakings will have to 
Continued on page 30 
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LOCAL CAMPAIGN SELLS 
KENT CYDER AGAINST 


‘NATIONAL’ COMPETITORS | 


)HEN, in the autumn of 
IYS1, the question of an 
advertising Campaign to popu- 
larise a cyder made in Kent 
entirely from Kentish apples 
was first mooted, the original 
name, Kentish Cyder, was 
already established 
For nearly thirty years cyder 
had been made in Ashford by 
Ashford Valley Cyders Lid. Not 
only had it held its own within 
the limited field in which it has 
been marketed with the nationally 
famous makés of Somerset, 
Devon and Hereford, but it had 
even invaded the big shows in 
the very heart of the West 
Country and carried off first 
prizes m open competition 
It was not, therefore, a matter 
of starting from scratch but 
rather one of finding the best 
means, with a limited allocation, 
of putting over locally the true 
merit of a purely local product. 
The established brand name, 
Kentish Cyder, was considered 
too general to make any particu- 
lat mark. A new name therefore 
became the first essential: some- 
thing short, easily memorised and 
quick on the tongue was wanted 
The obvious answer was K.C. it 
Was sO obvious, in fact, that great 
efforts were made to find some- 
thing less immediately apparent 
and equally succinct, before a 
final decision to use it was 
reached 
From this brand name. K.C.., 
the natura! line of thought went 
straight to the “Bar.” but this 
was resisted with manful strength 
of mind Kentish to the Core” 
was finally chosen 
A wag suggested that “and 
gives you the pip” should be 
added, but this seemed only to 
strengthen the value of the slogan 
in that whoever was struck with 
this thought could hardly bear to 
refrain from putting it over on 
his friends and so achieve the 
very object desired 
Generally the sale of cyder 
runs to a peak im mid-summer 
and the campaign was therefore 
timed to start round Whitsun, to 
reach its climax by mid-July and 
go out late August. This was 
estimated to be just ahead of the 
sales graph The media finally 
selected covered Kent and a very 
limited area of Sussex and took 
in the principal weekly papers, 
from initial teaser spaces appear- 
ing on several pages, up to 11 in. 
triples. A large number of full 
side bus panels on three main 
road transport § services were 
taken, but posters were omitted 
as the campaign was to be so 
short 
In the treatment of the general 
display material for window and 


hotdl and club bar 
well as for off-licences, a new 
motif was introduced m_ the 
design. The main feature chosen 
was a laree 
umbrella of the kind so 
seen in continental resorts. This 
idea was carried out in three 
dimensions in two sizes of dis- 
play stand, the main background 
design of which was in plain 
light blue with the red and white 
canopy umbrella over it The 
stand was designed both to at 


purposes as 


often 


A Kent agency's ad. for a Kentish 
product inserted in a Kent news 
paper. 


tract the eye and as an excellent 
foil to the dark bottles ranged 
in front of it 

A further small! but interesting 
idea was introduced into the 


red and white sun | 


general display material in the | 


form of a cut-out to fit on the 
tops of two bottles standing 
together and 
umbrella effect over them in red 
and white with a small 
oval with just the letters “K.C 
designed to hang down in the 
space created by the tapering 
necks of the bottles. Four-colour 
processed showcards, shelf strips 
and window flashes carrying the 
same motif, increased the con- 
sumer impact 

Tying up with the general 
theme was a stand at the main 
County Agricultural Show and 

carnival lorry entered in the 
procession at all the main holiday 
weeks and gymkhanas during the 
summer season 

The campaign has heen 
planned and handled by Kent & 
Sussex Advertising Service Lid. 
Canterbury.—-A. W. D. 
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The Journal that .... 


Reaches more 
Buyers of 
Advertising 


than any other journal 


. . » Sells 4,000 copies each week to national and 
regional advertisers and 1,700 copies to adver- 
tising agency executives. 


Thus 7 out of 10 copies go to actual buyers 
of Space, Services and Materials. 


Current net sales (A.B.C.) 8,243 copies 
weekly. 


Advertiser's 
Weekly 


The only journal devoted entirely to advertising 


1 FLEET STREET, LONDON, E.C4 
Telephone CHAacery 8844 (15 limes) 
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the colour originals 


AR cn neat 


spores 


wess os British through 


" 
Has negative film stock ‘ 


Simple new colour process ‘most hopeful 
photographic development of recent years’ 


Jiny 3, 1952 


JOHN HERON was one of a small band of experts invited by Associated 
British-Pathe Ltd. to pre-test their new colour process, Pakolor. Results 
were exhibited at a private viewing recently. In this month's Photography 
in Advertising feature Heron reports on what he believes to be a most 


significant new development in British photography. 


and thei subjects they cared, only asking use than a roll of Verichrome or 
* 
ents still shy off colour that reasonable care was taken Selochrome--except that greater 
agent z 
dear at al " exposure, as serious deviation cure must be exercised in expo 
especially in the from agcurate exposure invar sure calculation. Burt this is true 
bly leads to falsification of om all colour work 
ot 


' colour values The colour balance of Type D 
an adver ‘ ’ 
‘ 1 set my Weston meter at 10 has been adjusted to daylight 
told me relying on Weston'’s own recom (average colour temperature, 5,700 
therefore of nended highlight-reading method to 6,000 degrees Kelvin) and it 
tremendous significance to ad shot a 120 roll in ; olleicor can also be used with carbon arc 
4 enw v 
who serve camera on a series of fashion-style lamps, flash-bulbs with blue 
them that an entirely new, less shots on as bad a day for colour coating, electronic flashlight, day 
process 1s work as even England ever pro light fluorescent lamps, and 
duced, There was thick, lowering similar light sources 
. cloud, and rain fell from time to Type A requires a colour 
om time Exposures—all outdoors temperature of 3,000 to 3,400 
. " a park were around | 10th degrees Kelvin, and is suitable 
ec. at £4; but a brighter day for use with photoflood, half 
7 would, of course, cut that con watt, flash-bulbs with yellow 
her nm ad . ‘ ‘ - ' 
siderably The resulting four coating and similar light-sources 
& ‘ 
, f : yer negatives, on a base little Flash-bulbs with a colour tem 
umber pon . . ' ik ] 
sonra le O. ’ hicker than the usual mono perature of 3,800 degrees Kelvin 
n this, the } q | M : . 
‘ ath chrome film are negative can also be used, as the slight 
hig d f 
“nm : "; reversals; that is to say, cach deviation from the correct colour 
ad be pt . colour, as seen in the final print balance can be adjusted in print 
ed by Photo 
. Ss represented on the negative by ing 
for the ‘ . N » P 
hee ' s complementary. Thus, lips are ormal neat step is to prepare 
t rit ’ 1 
= . green, blue eyes are yellow, a contagt prints of all negatives 
we g°een dress is red, and a yellow These give a perfect same size 
avat ’ ta ’ 
mos ’ - ue ‘ daffodil is blue endering in full colour and—an 
m ritam ter t: 5 1 Wr rt " 
These negatives have a fascina interesting and important point 
ton all their own. and some fe quite sufficient to give even 
break-away advertiser may wel the most awkward client a clear 
decide to reproduce reversal idea of the possib es of the 
(including regatives just as they are to get eventual enlargement When 
1 r ' ‘ ft } ~~ 
S$. 4 and something really out of the ordin selection of best shots has been 
_ wy made, prints of can be 


difficulty 


‘ 


nan is experienced in making 4 

+f day Simple as any straight nonochrome enlarge 
gh oe : ment 

OF Exposure existing process To date, all processing must be 

nispudg done by the Pakolor laboratories 

adverse The Pakolor technical experts to meet the huge expected 

atively simple were good enough to rate Il our demand a new laboratory block 

OMpPensating t 12 negatives of my trial roll as is very shortly to be opened at 

mm stag erfect, colourwise one Was Elstree. But Pakolor’s inventors 

Ors invited sightly underexposed, but that Dr. K. L. Jacobson and Dr. G. N 

wographers would give a perfect enlargement White tel! me that within a few 

uding Pers ind slight compensating adjust months the professional photo 

vy. Ha nent mM projection. [| report this grapher will be able to purchase 

( { crely to stress the fact that every requirement paper 

ake a Pakolor is-as simple a three developers, filters, etc for 

stock ant colour process as exists Tech self-processing and that this will 


cv ‘ ally, it ts no more difficult to be far simpler than any other 


colour system at present on the 
European market 

The standard of colour in the 
great majority of those samples 
1! have examined *is remarkably 
hgh. There is a welcome crisp 
ness and cleanness of finish to the 
enlargements, even when blown 
up to 10 x 8 in. from 6 x 6 cm 
negatives, which clearly spells 
precision” at all stages. There is 
none of that all-over tendency to 
blueness which we have some 
times seen with = three-colour 
pe Per print processes 
Hopeful 

development 

Allowing that Pakolor is still 
in its cradle, it is the most hope- 
ful original British photographic 
development in recent years 

Now, how much does it cost? 

Trade terms are available to 
the professional photographer, 
upon application. It jis, however, 
only possible in a brief review of 
this type to deal in general terms, 
ind the prices | set out below are 
those pertaining to the public 

To buy (for example) a 120 
roll of Pakolor, to have it pro 
cessed, and to have a contact 
print made of each print, assum 
ing 8 exposures cach 34 x 24 in., 
costs £2 2s 3d That, in all con- 
science, 1s little enough for what, 
depending upon the skill of the 
photographer and the manage- 
ability of the subjects, can be a 
lection of 8 good shots En 
largements vary from 4s. 6d. for 
cuarter-plate to 29s. 6d. for 10 x 
8 in arger sizes are, of course, 
possible. Thus, the cost of a ses 
sion of colour shooting which 
resulted in a client requiring 3 
different 10 x 8 in. prints from a 
selection of 8&8 or 12 contacts 
would be just on £7, excluding 
the photographer's professional 
service fees. The studio worker 
who used three 10 x 8 cut sheets 

Continued on page 32 
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FOR FIRST-CLASS SCREEN PRINTING 
ON CUT-OUT CARD DISPLAYS IN ANY 
QUANTITY —from our designs or yours — 


Priestleys* 


~ PRIESTLEY STUDIOS LIMITED 
LONDON - GLOUCESTER + CARDIFF 


TRAfalgar 4277-8 (joucester 22281-4 Cardiff 31217 


BIRMINGHAM - MANCHESTER 


Blackfriars 3851 


Cecause THEY TALK / 


with lips synchronised to speech 


PEECH—by recordings or direct through a microphone—is 
so perfectly synchronised with lip movements (and eyes ) 
these wonder signs LIVE! Talkaverts are hailed as the most 
brilliant sales promotion invention of the century. Call or ‘phone 


for a demonstration. Come and hear these models talk for 


themselves—then imagine how they can speak for your products. 


ANY SIZE 
You have to SEE and HEAR to believe ! AND ANY SHAPE 


These Talkavert models are 


selling Procea Bread and 

K VERTS Robertson Preserves. Others 

TA 4 fr are hard ork 

Regd LTD. Eescules Cycles. ; ¢ ~~ 

: ps Idris. Signs vary 

The world’s first electronic talking models = figures "Mew shen pour 
product? 


Sales and Production dept: COLLINS MUSIC HALL, ISLINGTON, N.I. Phone: Canonbury 3868 
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AUTOTYPE 


(Most of the really good enlargements are meade by Autotype) 


Autotype 


West Ealing, London, \\ 15 


Ideas by 
Autotype 


\mone the many applications of Auto 
type colargements are photographic 
illpapers’” of the  step-and-repeat 

1 ir trade mark, pack, or symbol 


ed in this way to form a stand 


hack id must surely impinge upon 
# the most dull witted 


You can also use whole-wall murals of 


drawings or paintings to attract the attention 


of the more intelligent 


\utotype enlargements of photographs 
cannot, of course, be resisted by anybody 
(whatever their 1.Q.) because everybody 
likes pictures You can’t go wrong 
There are the “giants” and the not-so 
bivs —any stze you like—all succeeding 


vhere rds fail—telling a= story 
nstantly, eflectively, convincingly, in 


nonochrome or colour 


ind to save you the bother of writine two 
rdevs where ome will do we should add that 
ur enlareements can be supplied mounted 
ill ready for’ action stations 


wing you the work with hammer 


And thev are 
If you have a barren 


We do onl pamtings, too. 
eal onl paintings. 
vall in the boardroom here ts your 
ypportunity to get on the right side of 
Seriously we are rather 
We should be delighted 


the chairman 


proud of them 


to sh you one or two. 
' re are transparencies which go on 
porting on chap windows long after the 
if hea ue home, or draw the crowds to 


nger al the exbibition stand 


you interested in 


Comnmany 


Co 


iants” is the title of an 
illustrwed folder which can be sent to you on request. 


Limited, Brownlow Road 
EALing 2691-2-3 


woe is a thing of grace 
that adorns leisure. Leave 
to the mere drinker the coarser 
and the fiercer liquors; your 
man of taste takes wine 
elegantly fastidiously 
appreciatively. Wine matches 
i mood 

Well, that ts the way the petit 
hourgoisie im Britain thinks a 
thinks about wine Very few 
know anything about it; most of 
them are utterly snobbish over 
the buying of it 

On the other hand there ts a 
smal} select band of men. and 
a still smaller and more select 
band of women, that drinks wine 
regularly and sensibly. They buy 
ti as knowledgeably as they buy 
their clothes 

Both these groups have to be 
considered by the wine merchant 
big enough to undertake sales 
Promotion in print. For the first 
group presentation must be lush 
enough to encourage the opening 
of purse strings. For the second 
t must be practical and factual 

Seldom have | seen so happy a 
solution of this Siamese-twin 
merchandising problem as the 
catalogues produced by the ad 
vertising department of Saccone 
& Speed. Lad. the wine mer 
chants. The latest of these cata 
logues 1s as elegant as a hock 
bottle 

The overlapping cover of this 
medium octavo booklet is printed 
all over with a coarse canvas 
pattern, printed in four colours 
offset litho by the McCorquodale 
Gresham process. On this ground 
is embossed a lovely decorated 
panel in a grape and vine leal 
motif. for which an additional 
working was used for the word 
ing. The design was by J. Strick 
land-Goodall, Ri The % in 
side pages, of a particularly 
white cartridge, are printed letter 
press with mmaculate typo 
graphy im Arrigh italics for 
headings in a ruddy brown and 
Old Style No. 2 for text —though 
the figures are set in Modern 
since the descending figures of 
Old Style are mot v surttable 
for price lists of this hind 

Corvinus is used for the com 
pany's name on the title page. for 
the reason, | imagine. that Cor 
vinus has been so used for a long 
time I feel it is a pity not to 
have designed the tit Page m 
typographic unity with the rest 
of the book 

Printers were 


& Co 


Mc orquodale 
>. * > 


What AN API phrase to 
describe rope The Smews of 
Industry. It appears on the title 
page of a quarto booklet pub 
lished by British Ropes Lid... to 
give visttors to exhibitions and 


the company’s shareholders a 


How wine importer solved 
Siamese-twin problem 


Koay 3, 1952 


bird's eve 


view of the company’s 
sctrvilies Actually the cover 
tithe of the booklet ss How British 
Ropes Ser Industry This. of 
course, has the merit of telling 
the reader immediately what the 
booklet « about, which may 
make a better title than the 
slicker and more dramatic phrase 
The Sinews of Industry.” burt | 
am quite sure than at least thre« 
nen out of five having thought 
of the inspired phrase would 
have been unable to resist the 
temptation to put it on. the 
cover 

As usual when British Ropes, 
Ltd.. and Adams Bros., & Shard 


PRIN iT REVIEW m 
by 
Brian Hilton 


low get together the production 
of this booklet ts superb, with 
fine pictures and succinct text 

* * ar 


THe very pest kind of mail 
ing shot is that which makes the 
prospect do something so that 
its story i firmly registered in 
his mind. How this can be done 
quite cheaply has been demon 
strated by A. W. P. Mackintosh, 
of Leicester and his advisers, 
National Sales Promotion 
(Lewester) 

Mr. Mackintosh is operating a 
patente d electrical process which 
makes imterlock fabrics as ab 
sorbent of morsture as pure woo! 


a condition which appears to 
have solid advantages This is 
explained mn a letter which 


accompanies a simple light board 
folder to which samples of inter 
lock materia! both processed and 
unprocessed are stapled 

The cover of the folder says 

Ask your Secretary to bring you 
a Glass of Water.” and the first 
opening says “and then make this 
test.” When the folder is held 
upside down the samples dangle 
from their staples and can be 
dipped into the glass of water for 
the absorbency test 

Nobody whose 


concerned with 


business is 
interlock fabric 
Or garments made from it could 
be mdifferent to this approach 
and indeed | am told that the 
response on a business reply card 
was “tremendous.” In the face 
of thts. criticism of the design 
and typography of the folder is 
perhaps superfluous, but a higher 
standard of presentation would 
certainly have done r. Mackin 


tosh’s prestige no harm 


THE GENTLEMEN WHO plan and 
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No nae to Stary 


Choosing the right paper is never 


Or 


a blood-to-the-head business when you make 
use of Spicers paper consultant. 
Artists, art directors, advertising managers, studio managers 
and print buyers are offered a service based on the accumulated knowledge 
of three hundred years: a service that quickly finds for you the 


most sensible and attractive paper for any purpose. 


Telephone: CENTRAL 4211 19 New Bridge St., London, E.C.4 


; 
: 
| 
4 
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MOUNT WORKS 

96 UPPER CLAPTON RD. 
LONOON ES. 
AMMERST 2581-2 
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—_ 
-— ’ 
= STUDIO LISA 
LIMITED 
ase corume rece! 15 Grape Street 
’ . 

hye f \\G. London, W.C.2 

| o i~- 

i *, , 4 i TRLMPHONE: rewrite BAR 4606 7 
AND NOW we have ALSO a LONDON STUDIO 
. s e 
UNIQUER SERVICES NOW OFFERED BY 
STUDIO LISA e TOWN AS WELL AS 
COUNTRY STLDIO e THE MOST 
COMPREHENSIVE LIBRARY OF PHOTOS 


5 Het 


‘ Studios welcurn mu, ff you wish to he presen’ when your 
* ; hetyvraphs are produced Lisa's London Studio can undertake 
: ¥ really sr copy work 
| ? 
qi 
J The Welwyn Garden Studio will 
th pcrating a5 usual fer the 
pe rena Perv istow t 


LISA SHERIDAN 
STLDIO List Lb 
WELWYN GARDEN CITY 

HERTS 


Brilliance 
which 
compels 
attention 


Sete 


studied the needs 
artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 
tained the quality of 
their colours at a high 
level. With Reeves’ 
Designers’ Colours you 
can give your work that 
extra brilliance so vital 
to attractive designs. 
Testthemfor yourself now! 


~™ 


REEVESQQOS\S 
z a 


BRITAIN’S ART MATERIALS AT 


Since 1766, Reeves have 
of i 


Siamese-tuin problem Continued 


those 


Dux 


produce 


amusing and in- 
kicts that Moss 
send out to their customers 
such pleasing regularity 
must have a lot of fun A lot 
of work too, which is rewarded 
by I hope adequate salaries and 
(certainly) by the knowlbedge that 
are making a solid contri 
on to the reputation of British 
advertising As between Moss 
Bros. executives and their agents, 
1. B. Browne, I cannot apportion 
the praise 


wmative 
Bros 


with 


ney 
dul 


Recent mails have brought two 


such booklets, one a vintage 
Moss Bros. entitled The Duchess 
Wore Blue, the other a handy 
guide entitled About Horse 
Shows 

The Duchess Wore Blue is an 


maginative and amusing account 
ol the designing of the first naval 
uniform, which, by wish of King 
George Il, was based upon a 
riding habut worn by the Duchess 
of Bedford The pictures are 
equally light-hearted but possibly 
historically more accurate! The 
booklet was written and iilus- 
trated by Major J. S. Hicks, 
RM 

A study the Moss Bros 
booklets is recommended to 
every young advertising man 
They are produced to increase 
the business of Moss Bros., 
which presumably they do. But 


of 


they never make the mistake of 
selling in bad taste; that is to say 
they never importune a man 


when they are guests in his draw- 
ing room Hard selling is re- 
served for other forms of sales 


1952 


Juay 3 


Top marks from Brian Hilton 
for the front cover of the Edging- 
ton booklet 
literature generally straight 

letters 
* * 

FuLtt Marks to John Edging 
ton & Co., Lid, for the cover 
design of a folder that describes 
their exhibition standfitting ser- 
vice. It consists of a photograph 
that will strike a responsive 


chord in the mind of every man 
who has anything to do with ex- 
hibitions. The photograph shows 
» man pulling down the night 
sheet, or canvas screen. round a 
Stand that he can peer over 
the top to see what the stand 
looks like How often we do 
that the day before an exhibition 
opens to see what other people's 
stands look like' On the canvas 
is the name of John Edgington 


so 


TURN TO BEEF PRODUCTION PROMISES 
GOOD PROFITS FOR SOUTHERN FARMERS 


Continued from page 24 
situated along the coast, since The Kent fruit trade is likely 
they need direct access to deep to benefit from new research into 


water 

Turning ww the agricultural 
front, dairy farmers in this region 
seem to have reacted well to the 
recent increase in fat cattle prices 


and the renewal of the Govern- 
ment calf subsidy. It is expected 
that as a result many farmers 
will turn more towards beef pro- 
duction, with the encouraging 
prospect of fairly substantial 
profits. Sussex is especially well 


suited to rearing cattle for beef, 

its river valleys provide excel- 
lent pastures for fat cattle, When 
the subsidy on bull calves was 
removed in 1950 many farmers 
were discouraged from rearing 
for beef and the number of cattle 
in Sussex began fall It 
dropped by about a thousand in 
East Sussex in 1951 and the trend 
has continued up to the present 
The decline in beef production 
has been severely felt in many 
counties and the Ministry of 
Agriculture beleves these new 
concessions will be sufficient to 
check it 


to 


methods of storage, which, it is 
hoped, will enable apples, pears 
and soft fruit to be kept all the 
year round. Cold storage has 
become almost the traditional 
method of keeping fruit, but the 
research in question, being car 
ried out by the Department of 
Scientific and Industria] Research, 
is concerned with gas storage 

Kent fruit growers are also 
troubled by two threats from 
abroad, one an apple parasite now 
Paying its first visit to this 
country, the other competition 
with foreign growers for tinplate 
Recalling that in recent years 
fruit has been left to rot in our 
orchards for want of tins, the 
proposal was made at a recent 
conference that the Government 
should put an embargo on the 
export of tinplate This, it was 
argued, might lose us £3 million 
a year in exports, but this would 
be more than offset by the extra 
180,000 tons of home grown 
fruit and vegetables we should be 
enabled to preserve 
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COMMERCIAL ARTISTS’ PORTFOLIO 


Francis 


Phillips 


ean IS PHILLIPS attributes his keen sense of design and 
draughtsmanship to his earlier association with Eric Fraser, 


who as a friend and tutor imparted that feeling of classisism 
which clearly influences Phillips’ work to-day. He is, however, 


more human in his approach, 
a tendency which is most evi- 
dent when he can get his teeth 
into colour work. He tries to 
maintain a light-hearted ap- 
proach wherever possible and 
this, with his refreshing colour 
sense, imparts a Continental 
flavour not without charm 

Phillips was a pre-war student 
at the Camberwell and North- 
ampton Schools of Arn and 
returned after the war to continue 
studies at Goldsmiths’ College. 

His versatility does not detract 
from the originality and skill of 
his work, be it mural decor, in- 
terior design, illustrating for 
children or the theatre, or selling 
consumer products through adver- 
tising 

One of the biggest jobs Phillips 
has undertaken was the campaign 
for Kia-Ora fruit squashes seen 
all over the country last year 
One of the advertisements from 
this campaign is illustrated here 
as a example of his lightness of 
touch. He also worked on the 
launching of Tide, the Hedley's 
detergent 

Phillips is represented by W. 
Partridge 
enorme lt 


A magazine colour page which 
was part of the Kia-Ora campaign 
last year. Phillips has also pro- 
duced a colour page in similar 
stvle for W. J. Bush, the essence 
firm. This appeared on the front 
cover of the recent issue of 
“Food.” 


in complete contrast to the Kia-Ora ad. is this drawing used at a 
Shell exhibition recently. 


think of 
ARIEL 


Advertising 
Balloons 


For low cost and effective 
publicity for almost any product, 
the ARIEL Advertising Balloon is a 


most » 

names, in such widely diversified fields as 

Household Cleansers, Washing Powders, 
Oil and Petrol, Beer, Coffee, , Shoes, 
— Fruit Squashes, Department Stores 

many others, all use ARIEL 

Balloons with excellent results. per 
Your message at low cost, in attractive 
colours and designs, is carried through the 
streets—to the homes of the le— 

and it stays there for weeks. tae ether 

medium punches home your story x 

so effectively and so cheaply. 4 4 
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SILK SCREEN ARTS LS 


7 SHIRLEY ROAD CROTOON 
aoorscomebet biar-se 
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CLEAN « iHaeP 

RATT MANiHe OfLivery 


“DAY-GLO”? printers 


100,000 
PEOPLE 


including 45,000 LADIES 


© Englend, Scot'and and Wales, of day and 
nigh ty. read 


THE N.G.T. 


Day and Night 
TELEPHONIST 
the of ‘ f the Metiens! Guild of 


Telephon sts 


AFTER 22 YEARS OF PUBLIC SERVICE 
4 trod 


we hawe decided ¢ sce The Tele 


ph 4 os an Advertaing Medion More 
topical Hews spe & ‘Mhovations aod a 
wide scope for Photographers. « evo 
tare ao enlarged Monthly The prese 

alloc 3 pp per sue will be eased 


comuderably 


CLELAND 
PACKAGING 


Cartons, outers and dispisy prec es made 

te order. in smmaculate Brie and in the 

best traditions of tedustris engo 
fumctionally and winws > 


WM. W. CLELAND LTD 
STAPLE HOUSE, HOLborn 152 
CHANCERY LANE, W.C 2 8 BELF AS) 


COLYER « SOUTMEY 
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STEREOTYPERS| 


BLec TROL YreRs) 
TYPESET 


FERS) 
FOUNDRY 


WALTER BIRD 
for 
STOCK ADVERTISING 
HEADS 
"Phone FRO 1018, 1019 


Photographic Illustration Ltd 
p= te Road, $.W7 


POSTERS 


we Ts showcase & oreriare 
HANOWRITTORM GF HE SCREONEO 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. BOBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.VV.1! 
Tel. Nos. Bettersee 5300 & 4886 
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CARBROS ». TRANSPARENCIES 


In the May 


| issue, H. F. Pulitzer outlined how Carbro 


prints can be used to achieve better colour reproduction. He 
was taken to task on some pointy by Alfred FE. Attoe, a process 
engraver, in the June 5 issue. Here is his reply. 


\ re Altoe prefers to work 
a from transparencies, Other 
process engravers prefer a really 
good Carbro print as a flat copy 
original 

it «s known that only the best 
process engravers can Maintain 
consistently the quality of colour 
work from transparencies, while 
flat copy” origmals result nearly 
always m a truthful rendering of 


colour even when entrusted to 
the not so well equipped en 
gravers. This is a matter of fact, 
and no. reflection against the 
standard of excellence main- 
tained im general by process 


workers who often have to put 
up with an original leaving much 
to be desired 

Mr. Attoe admits that trans 
parencies are misleading to the 
chent and that they can seldom 
be reproduced truthfully; he ad 
mits also the advantage of Car 
wos for layout and as a means 
of comparison with block proofs 
His objection to the comparison 
between Carbro pigments and 
B.S. inks as being much closer 
related than the inks and the 
dyes used in transparencies 1s 
surely groundless Has Mr 
Attoe not lost sight of the fact 
that all reproductions of colour 
on the printed page are obtained 
by a subtractive process, and that 
the white base of the paper in 
the Carbro or in the printed page 
bear a much closer relationship 
than the back-illuminated trans- 
parency can ever have with the 
final result” 

The comparison of cost be 
tween colour blocks made from 
transparencies or from flat copy 


can be made by reference to a 


full page Size in 
fashion or trade journals. For 
colour blocks, size 14 in. x 1] in 
the difference is £20 Is. 7d., but 
there 1 always an extra charge 
for fine etching which may easily 
be £10 or more. There is usually 
less need for afterwork on blocks 
when these were made from flat 
copy. always assuming that a 
good Carbro has been used 
All these points do not touch 
On the real advantages of a Car 
bro original, which can briefly be 
enumerated as follows 
1 A photographic 
which has all the apparatus 
required for the making of 
good Carbro colour prints, in 
cluding voltage control, den- 
sitometry equipment, colour 
temperature meters, thermosta 
tie control of temperature of 
all solutions used and the best 
of rigid cameras and enlargers 
can turn out a good colour 
print as easily as black and 
white prints 
2. A colour-corrected set of 
separation negatives and a new 
set of bromides, if required. 1s 
a matter of shillings in material 
whereas the pro- 


any of the 


studio 


and labour 


cess engraver can only revert 
to expensive colour retouching 
after the first pull has been 


seen 

3. With every Carbro made 
a set of fully balanced separa 
tion negatives is available and 
at the disposal of the engraver, 
should he wish to use them 

4 The Carbro lends itself 
admirably to colour retouching 
where the nature of the origi 
nal contains hues which re 
quire final douching up 


NEW 


COLOUR PROCESS 


Continued from page 26 


ot Pakolor and had 
one 10 x 8 print would pay 
t I8s. 6d All these prices 
quoted are subject to trade dis 
count, for professional photo 
giaphers 

With all the resources of the 
Associated British group behind 


from each 


The Pakolor 


it, the Pakolor division should 
look forward to a great future of 
service to British photography. If 
its Organisation and skill enables 
it to maintain a high technical 
consistency and a speedy and 
reliable processing service, the sky 
should be its limit 


film is distributed in these colourful packs. 


: ee it FY 
ee 
es \ 
4 ee te es 
; a ott romney 
* UNE fOane eed i 
ma CSO 
~ eee ie! o ¥ ial 
AY 4 
. b WOWCARDs 4 
= qwtt Cards STPEAMep. 
er 
} \ dial 12, - 
| CAMRBAN 
y 
A — 
iq 
aa ! rs tt 
4 
| 
i ————— | snes « Sees + 
: —— a 67 
| | a 
% Pe 
: WHITE BROS. (PRINTERS) up ee mors, : bees ie P| 
; 72 Kennington Lane, London, § & | ee a \ Q 
i a” ee oe we ; 
REGINA STURGS | GMS & SiSPLANS uo Ss f [i SS 
a % ie alte 4 “ko, f/ / 
__ eS : 
coe a es aa 4 : oe 4 ae [Sa a. ian Vo eae 
ea oe | ie ee ae 


Jury 3, 1952 


COMPANY MEETING 


ODHAMS PRESS LTD. 


Upward Trend of Circulations 
MR. A. C. DUNCAN ON THE OUTLOOK 


The thirty-second annual 
general meeting of Odhams Press 
Lid. was held on June 26 in 
London Mr. A. C. Duncan, 
FCA... the chairman, who 
presided, in the course of his 
speech said 


Trading Profit 

As regards the consolidated 
trading and prof and loss ac- 
count, you will notice that while 
our gross revenue shows a satis- 
factory increase over the previous 
year of £2,600,000, production 
costs, on the other hand, are up 
by £2,775,000, with the result 
that our trading profit is down by 
£175,000, which ts somewhat less 
than seven-eighths of one per cent 
of the turnover, a modest reduc- 
tion, as you will agree, in the 
circumstances 

During the year under review, 
the cost of paper, apart from that 
of other materials, increased very 
steeply and wages increased by 
approximately 8 per cent. The 
latter increase is partly due to 
the fact that in our industry, in 
common with others, our wages 
are now tied to the cost-of-living 
index, which, throughout the 
period, has shown an upward 
trend 

To our trading profit of 
£2.234.584 has to be added our 
income from investments and 
other sources, giving a total of 
£2,256,684. 

The net profit, after all charges 
including taxation, is £936,933, 
to which has to be added the 
thlance brought forward from 
the previous year and certain 
adjustments in respect of taxa- 
tion, which, together, amount 
to £308,444, leaving us with an 
available balance of £1,245,377, 
which is approximately £97,000 
less than the corresponding total 
for the previous year. 

There have been transferred to 
reserves the amount of £530,500 
and a further allocation to the 
siaff pension fund of £130,000. 
Dividends amount to £285,790. 
These amounts, together with a 
smal! sum written off our invest- 
ments in Government securities, 
account for a total of £946,961, 
leaving £298,416 to be carried 
forward. 


Activities of the Group 

With regard to our newspapers, 
I am happy to say that their cir- 
culations show a healthy upward 
trend following the decline which 
I believe all newspapers experi- 
enced after the increase in selling 
prices in May last ear. 

Our periodicals, too. are all in 
a healthy position. The circula- 
tions of our big three, namely, 
Woman, John Bull and Illustrated 
account for a weekly sale of 
about 4,300,000 copies. 


Our trade journals are all 
maintaining their progress and, on 
the whole, are maintaining and 
improving their prestige and their 
circulations These, sixteen in 
number, cover a wide field of in- 
dustrial interest 

It probably will be of interest 
to the shareholders to know that 
expressed in terms of weekly 
sales, the circulations of our 
journals exceed 23,000,000 copies 
a week 


Paper Prices 

While the results for the year 
disclose a reduction in trading 
profit, | would point out im this 
connection that as compared with 
the prices of paper twelve months 
previously, newsprint had in- 
creased by about £24 per ton, 
other types of paper by amounts 
ranging from £32 to £50 per ton, 
and when | tell you that we use 
samething between | 400 and 1,500 


tons a week, you will realise | 


something of the nature of the 
problem with which the business 
is confronted in dealing with such 
heavy increases in costs. 


Happily, the prices of paper, | 
our principal raw material, would | 


appear to be on the down grade. 
As you all know, we are in- 


terested in the book publishing 


business and have over a con- 
siderable period built up a repu- 
tation in our book department for 
high-grade products, mainly of 
an educational nature. 

This side of our business con- 
tinues to go forward despite the 
Sleep rise in paper and production 
costs, and the range of titles 
offered to our readers at attrac- 
trve prices has grown steadily. 

Through two of our subsidiary 
companies, Dean & Son Ltd. and 
Willbank Publications Lid. we 
supply high-grade and popular 
publications in the children’s 
market 

Our outdoor publicity depart- 
ment, the Borough Billposting 
Company, continues in a pros- 
perous condition, but in this 
respect | am unable to forecast 
how the provisions of the Town 
and Country Planning Act may 
affect our outdoor advertising 
business. We believe that our 
policy of developing artistic and 
attractive media for advertise- 
ment display will enable us to 
carry on that side of our business 
satisfactorily. 

Before I conclude I should like 
to pay a tribute once more to the 
loyalty and good service of our 
staff throughout the organisation. 
I believe it is very important to 
maintain and to develop the best 
possible relationship between 
management and staff as I regard 


co-operation in industry as an | 


essential of success. 
The Report was adopted. 


ADVERTISER'S WEEKLY 


It can’t 

be bought | 
if it 

isn’t there ! 


Some manufacturers of general Household products do not 
know the actual extent of their distribution, and many of 
them over-rate it 

Consider the wastage of advertising expenditure if the 
product ts not available at the nearest potential outlet. 
Our business is to provide the manufacturer with a tem- 
porary sales force of his own to build up shortcomings in 
his distribution which may Se due to his inability to call 
directly on all his potential outlets. 


This job can be done regionally or nationally, according to 
which type of development the manufacturer has in mind. 
We have an experienced and mobile sales force operating in 
England, Scotland, and Wales, and when a new stockist is 
opened his order ts always taken on a cash basis. 

For one nationally distributed Household product alone 
we made 99 AOS calls during the last eighteen months, and 
obtained 35,912 Orders of which 24,3996 were brand new 
stockists. 

Many large national advertisers have successfully used our 
organisation. 

We think that both Advertising Agents and manufacturers 
will be interested in what we do, and we have much valuable 
information at our disposal which we make available to 
anyone who enquires. 

Explanatory folders can be sent, or meetings can be arranged 
for purposes of discussion. 


COUNTER PRODUCTS 


LIMITED 
Distribution Specialists 


24 HIGHBURY PLACE, LONDON, NS 
Telephone : CANonbury 2050 and 2600 


BEDE EGERTON (Managing Director) 


oO. & MOORE 
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ADVERTISER'S WEFRLY 


AS MIGHT be expected ne 
FA pretty sotable people were 


4 


Bs Mainly Personal— 


; 
ri &. j beginning to wake up to the need 
Phey for advertising. 
“~ e How much so, | have been 
y ae pene hearing § from Peter Deverall, 
. Grant's new chairman. Having to 
hy . look after Bruish accounts like 
Na Imperial Tobacco and Rootes 
A sen J American ones such as Colgate 
Max Palmolive and Coca-Cola and 
Publishers , ¢ Indian ones like the Central Tea 
King W Board and Kusum Vanaspal; (a 
dy p cooking material manufactured by 
: der D 4 Birla Brothers subsidiary), Mr 
’ phon ( Deverall has 
v pora the Indian 
A Cha i adver tising 
7 M y " picture very 
GP. ties = f the much under 
State of New his eye. It is 
York Su nO UNCOMmoOn 
prem < od mat high hing, he tells 
pow d busis as . and me, to launch 
accutives on Indian 
. campaign in 
a, Mr Simon ha ‘ ; the 18 languages 
; ae ef oo _— und 75 pub! 
é wh he ¢ h ded d to 
* Thirty Club ations. Many 
| . of these Latter 
: Incident Ameena literally have ama! 
P| ned on the heat In irculations 
( hecag h x? n ut high 
mpecrature o ¢ * readership.” 
3 P. Deverall That is to 
; a. * a say, the vil- 
q lage head man reads aloud the 
| THERE ARE 74% people in the whole paper, including the adver- 
4 Calcutta office of Grant Advertising tisements, right through. while his 
Lid, and 40 im the Bombay office people peer at # over his shoulder! 
l fact alone should give som Mr Grant has worked for 
nhication of th way m which Gallaher's, the tobacco manufac 
Ps “ h imped growth of industrial turers Dorland's and British 
‘ f India business men are American Tobacco He joined 
i” . _ 
— “a 
} 
a -“ 


“THE TIMES’ 


/ 4 said it* 


‘Within a few years the 
circulation of The Universe had increased so rapidly 
that it became the most widely circulated news- 
paper published under Roman Catholic auspices 
in the world’. 


Buy in the right market 


and get quality, quantity 
& results at 40 - per s.c.in 
FIELD HOUSE BRE » BLILDINGS LONDON eca 


@ Obituary notice of the late Suv \ Melvin. Bart. who died llth May 1952 


Gram’s 44 years ago 
presidem of the American company 
n January 1950, and is now chair 
man of the British one at the 
sige of %. During th 

i heut.-colonel in th 


As Grant's 


hecame vice 


Army 
director for the 
neludes India 
South Africa. and Hong 
Kong in his “terr 


* * 


IN RECOUNTING 
Ogiivy, of Hew 
& Mather 

young advert 
n America 
pondent of th 
unearthed a 


regiona 
s ng areca h 
Pakistan 


wy 


+ 


how 
Onilvy 


David 
Benson 
the 
1 of the year 
York corres- 
Dispatch has 
y of adver 
ing ginality and initiativ 
Seeing the former U.S. Amba 
sador in Lond looking distin 
guished Mr 
Ogilvy that he put 
ng campaign 
persuaded 
for 
wearing 
attracted 


named 


Sunday 


aSS1C 


in a bl 
had had 
© good use in a ! 
for de luxe shirts. He 
Russian aristocrat ‘ Parse 
number of pictures 

patch The « 


while 


in ¥ cs 


This is the room which the Advertising Club of New 
to the Thirty ¢ 


enormous altiention 
tisers imitated if, one 
showing a girl wear 
bra” and an 
Born in Surrey 
educated at Fettes College, Edin- 
burgh. and Christ Church, Oxford 
Mr. Ogilvy was at the British 
Embassy in Washington for several 
Hewitt, Ogilvy, Benson & 
the British agency which 
he helped to organise in New York 
three ago. now handles more 
than three millon pounds’ worth of 
advertising annually 


7 * 
“OPERATION Fleet Street” 


title of the following cri de coeur 
which has been sent to me by a 
Miss Annette Ogden. It is dedicated 
would-be like her 
f 


Other adver 
of them even 
ng a girdic, a 
eve-patch 


41 y ago % 


ars 


years 


* 


is the 


se 


copywriters 


Fair maids on Copywriting bent 


Aglow with ta 


lent vel unspent 
O pause before you 


the 
portals 


‘form 


Jury 3, 1952 


U.S.A. turns the heat 
on for G. P. Simon, of 
“Telegraph’’: Peter 
Deverall, Grant's new 
chairman, surveys 
Indian scene: Eye- 
patch epic of David 
Ogilvy, “‘young ad. 
man of year’’: Aspir- 
ant’s “cri de cceur."’ 


By CONTACT 


OF Fleet Streets advertising 
mortais 
Your five foot three of winsome 
charm 
May men of sterner stuff disarm 
Your sample copy by your side 
May fill ,our mother's heart 


with pride 

Your flair for words 
May sparkle like a Christmas tree; 
Your journalistic 


your repartee 
sense of style 


May many a pen-friend'’s heart 
beguile, 


York has dedicated 


lub of London 


Your eagerness, inspiring push 
May work with natives in the Bush 
But ail maid 
1 fear won't help you make the 
grade, 
your baby-teeth 
for the Chief. 


these qualities, my 


Uniess you cut 


Whilst writing copy 


nN 


“You should try dieting, 
old man—you've nothing 
to lose but your chins,” 
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Publications News and Notes 


220 pages of ads. 
in special issue 
Last week's issuc of Chemist and 


Druggitt was the annual special 


issue lt contained over 220 pages 


of advertisements Reproduced in 
the issuc Was 4 quo taken from 
the summer number of the journal 
fifty years ago: “We trust that ou: 


subscribers who so loyally support 
us in our endeavours to provide th 
best drug-trade journal in the world 
will see that the enterprising firms 


who make their announcements in 
our columns reap their share of 
orders.” 

* * * 

Country Fair celebrates its first 
birthday with the July issue. Sydney 
Jacobson, managing cditor, states 
“In June 1951 Fleet Street was bet 
ting 6 to | agaimst our lasting six 
months."’ The July issue consists of 
96 pages plus cover and is well sup- 
ported by advertisers 

> al . 

The Evening News Flower Show 
will be held at Olympia on August 
28, 29 and W 

* > > 

The Manchester Evening News is 
running a Happy-Family-on-Holiday 
photographic competition 

* . * 

Containing 200 systems and other 
information for the pools en- 
thusiast, Harold King’s Sporting 
Record 1953 Pools Pointer No. 6, 
will be published this month by 
Country & Sporting Publications 
Ltd. 

* * 

The main picture feature in the 
July / August Lillipet is “The Voice 
ot the Dresser in the Folies 
Bergtre,” a candid review of what 
goes on in the Folies 

* * * 

Front cover of August Good 
Housekeeping (on sale July 25) is 
built around a full-colour photo- 
graph of Princess Margaret 

ol * » 

Advertisement rates for le 
Seychellois, newspaper published in 
the Seychelles Islands, are to be 
increased by Is. per single column 
inch 

* * 

The first Factory Equipment 
Exhibition to be sponsored by the 
proprictors of The Factory Man- 
ager and Factory Equipment News 
will be held at the Royal Horti- 
cultural Society's New Hall, West- 
minster, March 23 to 27, 1953 

* * * 

The semi-finals and final of the 
Rochdale Observer bowls tourna- 
ment will be played on July 13. To 
guarantee adequate prizes, the 
paper has contributed an amount 
equal to the entry fees 

* > * 

The story of Benny Lynch, the 
fly-weight boxer, begins in the 
E News on Sunday 
* * . 

The summer number of The 
B.B.C. Quarterly wil! be published 
on July 1S. Bertrand de Jouvenel 
writes the opening article on Broad- 
casting and Western Civilisation 

* > 


The volume of advertising carried 
by the European edition of the 
New York Herald Tribune was 4 
times greater in 1951 than in 1946, 
Comparative figures, in single 
column inches, were: 1946, 25,267; 


1947, S2.257; 1948, $6,434; 1949, 
68.225; 1950, 85,271; 1951, 88,658 
The first five months of 1952 show 
an increase of 16 per cem over the 
corresponding period of 1951, states 
Selwyn E. Legard 

. * . 

The second edition of Modern 
Motorcycle Maintenance by Berna! 
Osborne is to be published by 
Temple Press on July 14 

> > > 

Mr. Selwyn Lioyd, Minister of 
State for Forcign Affairs, will pro 
pose the principal toast at a 
luncheon to be given by = the 
directors of Benn Brothers next 
Thursday. to celebrate the twenty 
first anniversary of their Spanish 
language monthly journal & 
Britanica. 


> > > 
Second edition of Farm 
andbook, an illustrated 
manual on operation, fault-finding 
and repair of farm machinery, was 
published on Monday. 
> * * 
New series starting in Hair- 
rs to-day (Thursday) 
deals with facial make-up and the 
art of the cosmetician 


Legal and 
Gazette 
WILLS 


Eowseo SHearnet: = Sueapwecs-Smire 
C BE... of Hound House, Shere, Surrey 
senior director of the East Kemt Road 
Car Company, a pioneer of commercial 
road transport, president of the Com 
mercial Motor Users’ Association. 1920-296 
and first cditor of the Commercial 
Motor left £18.604 12s 2d grow 


Wittiam AsTLE OBE P ot 
Chantry House Higher Disicey Road 
Disley, Cheshire, editor of the Srock 
port Advertiser, Alderley and Wilmslow 


Macclesfield Advertiser for ‘1 years 
president of the Newspaper Society in 
1924 president oof the Lancashire 
Cheshire and Derbyshire Federation of 
weekly newspapers 1919-19213 left 
£4.685 2s id grow, £4,315 & 10d net 


CHANGES OF ADDRESS} 
R 


Munictpal view and Borough to 
Victoria Station House, Victoria Street, 
Swi 


Geoffrey Ashburner (colour photo- 
graphy) to the Catour Centre, Tithe Lane 
Wreaysbury, Bocks 


Diana Stedies Lid. to Westbourne 
Hall, 26 Westbourne Grove, W.2 


ADVERTISING PAYS IN 


THE MANAGEMENT JOURNAL 
with over 


1s, 
POSTAL SUBSCRIBERS 


Advertising Rotes: ASSET 
te PARK STREET. LONDON,Wi 


35 


} 


} 


| out-of-date edition of the 


ADVERTISER'S WEEKLY 


You CAN’T AFFORD 


to do without the 1952 


ADVERTISER’S ANNUAL! 


@ tHe FAtsest of false economies is to “ make-do” with an 
ADVERTISER'S ANNUAL : 
you are not saving money—you are wasting it! Consider 


these facts :— 


Well over 100,000 corrections were made to entries in the 1951 
ANNUAL. Changes by the thousand, had occurred in rates; 


formed; and many an account had changed hands. Never in 
the history of the ANNUAL had revision been so drastic. 

Every time you use even the 1951 edition you run the risk of 
error, and consequent expense and delay; and the older your 
ANNU AL—the greater the likelihood that it will let you down, 


All the Latest Advertisement Data—in One Volume 


No one engaged in Advertising and the allied businesses can afford 
to do without the 1952 ADVERTISER'S ANNUAL. Corrected right 
up to press day. and incorporating hundreds of entirely new entries, it 
brings you nearly 1,000 pages of dependable, daily-needed facts and 
figures about advertisement media, services and supplies: data you 
must have for the planning of any advertising or marketing campaign. 


With the 1952 ANNUAL alone you can: plan a 
compicte advertising campaign down w the last 
detail; find current space rates, sizes. wreem and 
press days of British and overscas publications British Newspapers end 
list potential buyers of apace and supplics, compiic, Periodicals (with vases 
extend and revise your mailing sts, icarn the 
latest details about advertising agents ang their ues, press days, screens 
clients; get the advertising Managers name, advertisement manager, ¢ic) 
products marketed and Mher particulars about National Advertisers: Film 
thousands of important firms; see the sources of any and Screen Publicity Special- 
specialised advertising servics—find instant. relable ists: Engravers end Block 
atewers (© some 150,000 everyday questions 
concerning every phase of advertiaing and publishing makers; Clubs; Class, Trade 

and Technical Publications. 


° Advertising Agents and 

Supplies Low ” Order N ow Clients; Poster Advertising 
Supplies of the 1952 edition are very low; — i r cmmnevatel 
7 Se of orcign i- 

and as orders for the few remaining cations wih Londen OGlees 
copies are being met in strict rotation, we British Ad. Agents and 
Consultants; Printers, Ink- 

strongly urge you seg in and post the aan Deacons on 


-----Fill In and Post Today: ----- 


Business Publications Ltd., 180 Fleet Street, London, E.C.4 


The ANNUAL in Brief 


Please send us by return 
one copy of the 1952 AD 
VERTISER’S ANNUAL. 
for which invoice us on 
despatch at the post-free 
price of 40s. 


Name 


Address 


AWS 


Overseas’ 405. cash with order, picase 
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ADVERTISER'S WEFKLY 


THAT Mens Wear ar ganmang 
s “BacktoSchoat” window duplay 
competition open to ¢f s of 
Dery lothung, with Lim prize 
Frere y Th mr petiti« a run 
from September | to 6 

ol . . 
THAT Wrght Bros Lid tf Rich- 
rrnd recently rar s Christmas 
window displ publicise tts 
Chratmas savings schen 

> . . 
THAT G. ©. On, od vent 
manager of The Christian one 


of ogi players selected ply m 


the Surrey County Bow \wo 
cmtion trals for th Cup 
yesterday (Wednesday) 

. . . 
THAT fifty-sm comic pap La Ve 
been banned by «a New 7 ind 
Government ¢ ne for n 
tuating cri “ee violkem ind 
horror 

. . . 
THAT The Newsagents Booksellers 
Review have been appomwted adver 
tisement repr niativ for the year 
hook publuhed by he National 
Pederation of Retail Newsagenis 
Booksellers and Statwr I he 
195) edition ™ now In preparation 

. . . 
THAT Wahl Asmusen A Co. have 
been appointed as «social for 
Denmark, Norway and Sweden by 
Greenlys Lid 

. . 

THAT an Ai Travel tnformaton 
Bureau was opened in Regent Sircet 
thew week to help overseas v ors 
in = London Scandinavian Avr 
Services Trans- World Airways 
and TransCanadian Airways are 


represented 


. > 
THAT cleven American news 
papers a raming thew selling 
prices because of higher costs of 
production and newsprint. Others 
are expected to follow suit 

al 
THAT Design Review, the Council 
of Industrial Design's photographic 
imdes of British design first 
presented at the South Bank 
Pahbibinen last vear, « now housed 
al the Couneil's headquarters 
Tilbury House, S.W 

. . . 

THAT an appeal has been lodged 
with the Ministry of Town and 


Country Planning against the refusal 


of Ne Oldham Corporation to 
allow the gable end of a house in 
Unmon Street to continue to be 
used 


18 an advertising Slation 
. . . 


THAT Weetabix are 
tableau in a 
this summer 


entering this 
mur ' nivels 
Mix, 4 i ind 
her two maids of h “" on 
from the emplovees of “ ‘ 
Mills at Burton Latin 
English dresses baved on 
from Francis Wheatley 's / 
London The tableau was 
by Goadbolds Lid. the W 


advertising agenis 


Garages are among the latest 


of display 


users 


Interesting example is 


the scenic layout just completed for Lex Garages at one of their stations 


on the Great West Road 
to be found on 
window houses a car in typical 


The background is a panorama of beauty spots 
the road to the West Country 
soon 


The three-dimensional 


setting Design and construction 


was by Leon Goodman Displays Lid 


THAT Publicity 


produced a number of units for a 


Arts Lid., have 
This one 
plywood i ts 


Tek window campaign 
is constructed of 


three feet high and cellulose 
sprayed in blue and white with red 
ek” on a white roundel 
* > * 
THAT Philip Gotlop Photographs 
lid. have compiled a file of 


orental and coloured models. 
. . * 


THAT a new brochure has been 
msued describing the advertising 
and marketing services of Alfred 
Pemberton Lid. It features a_ pen 
and ink sketch of their offices 
drawn by free-lance artist 
Ardizonne 
. * . 


THAT press facilities at this year's 
Stratford-upon-Avon Flower Show 
are to be improved. For the first 
time, there will be a separate press 
tent at the showground, with a 
press officer in attendance. 

* 7 * 
THAT T. B. Waddicor and H. L. 


Johns, directors of T. Booth 
Waddwor and Partners Lid.. have 
just returned from one of their 


periodic visits to Ireland where the 
agency is now handling the Irish 
sdvertising for Albright & Wilson 
(Ireland) Led 
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ADVERTISING 
DIARY 


Wednesday, July 9. 


Narrows ADVERTIOING BeNEVO- + 
Le~t Soctrry annual meeting. 62° 
st Pauls Churchyard Ec4 
2” om 

ApverTisi~c)6= Ceeative Cimecie. 
dinner meeting Brown's Hotel * 
6 pm : 

: 
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Electro-map board 
charge claim 


A claim for 15 guineas in res- 
pect of an advertisement on an 
electro-map board at the Victoria 
Hotel, Welvechemetne. was 
made at Salford County Court 
by Davis Advertising Service, of 
Blackfriars Street, Salford, against 
B_ E. Hopcutt, of Station Garage, 
Wolverhampton 

For the defence it was alleged 
that the defendant's name had 
been spelled “Hopcott™ and that 
a copy of a photograph of a car 
which he wanted to appear in the 
advertisement had not been in- 
corporated, but that a sketch of 
a car had 

For the plaintiffs it was stated 
that no photograph had ever 
been received by the firm and 
defendant was informed that a 
sketch, used in Mr. Hopcutt's 
previous advertisement, would be 
incorporated 

It was admitted that his name 
had been incorrectly spelt, and 
when the error came to light it 
was immediately rectified. The 
period of the advertisement 
appearing in the electro-map was 
then re-dated to begin from 
the time the name had been 
given correctly 

Giving judgment for the plain- 
tiffs, Judge A. Walmsley said the 
firm had done all they had been 
obliged to do, and were entitled 
to recover the amount claimed, 


Jury 3, 1952 


‘Mona’s Herald’ 
case appeal 


The question as to whether 
there was proper service of a writ 
on Mona's Herald Ltd., Douglas, 
Isle of Man, and what constituted 
residence of a company, were 
main issues in the Manx Appeal 
Court when Deemster Johnson 
and Deemster Gerrard, heard the 
appeal of Norman Price, a 
London journalist 

The appeal was against judg- 
ment in April when it was found 
that writ served in London on 
Mona’s Herald Ltd. was not 
properly served 

Mr. J. A. Cain appeared for 
the appellant and Mr. R. K. 
Eason for the respondents 

Price had sued Mona's Herald, 
a Douglas weekly newspaper, for 
damages for libel and was 
awarded £2,000 and costs in the 
King’s Bench Division in Eng- 
land, where proceedings had 
been instituted on the ground 
that the company had an English 
office at Clifford's Inn, Fleet 
Street, London, within the juris- 
diction of the English court, 
where they were carrying on a 


business sufficient to constitute 
residence under private  inter- 
national law, and a writ was 


setved on George Jackson, the 
newspaper's agent there. 


Refused writ 


At the hearing in Douglas, 
when Price sought to recover the 
damages and £219 Ils. 7d. taxed 
costs, awarded in England in an 
action which was undefended, 
Mr. Jackson, whose nameplate 
described him as representing the 
Mona's Herald among other 
newspapers, described his rela- 
tionship with the company as a 
free-lance one. He said he had 
refused the writ, saying that ne 
had had no interest in the 
editorial side of the newspaper. 

Mr. Cain suggested that a con- 
tract was made as soon as the 
money for an advertisement was 
handed over and a receipt given 
by the London agent. Their ad- 
vertisament rate card described 
the office in London as the 
company’s office. The point was 
not whether the service on the 
company at an office in England 
complied with the rules of pro- 
cedure of the High Court of 
Justice in England, which re- 
quired residence, but whether it 
complied with the principles of 
private international law, and 
whether the court where the 
judgement was first given had 
jurisdiction. 

Mr. Eason said that in the 
Court below the only issue was 
whether the defendant company 
was resident within the jurisdic- 
tion of the English court so as 
to enable effective service to be 
made. The question whether a 
contract was entered into when 
money for an advertisement was 
paid over a counter was subject 
to the customs of the trade, and 
it had been proved that no con- 
tract had been completed. 


Judgment was reserved. 
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New-sty ‘le film publicity drive aims at 


upper income group 
Special copy for serious press 


NE of the biggest 


attack designed first to sell 


Importance of Being Earnest.” 
the technicolor film 


hi at 
Ovecar 


eee ee eee 
it specifically to the upper income group. 


ge daily, evening and 
Sunday newspapers, magazines. 
Underground railway sites and 
bus backs are being used. An 
extensive range of publicity 
material has been prepared for 
every Odeon and Gaumont 
cinema showing the film 

Unusual! angle of the advertis- 
ing approach is the absence of 
teaser advertising, normally 
started three to four weeks before 
a West End opening. Instead, 
large display positions were 
booked for the week-end prior 
to the first night on June 26 and 
for the days immediately preced- 
ing it. As a result, the campaign 
suddenly “splashed” into the 
press and on to poster sites and 
attracted considerable attention. 


Tie-up with TV 

The first West End showing of 
the Rank Organisation's Cuintel 
big-screen television system 
coincided with the Odeon premi- 
ere of “The Importance of Being 
Earnest” and fullest use was 
made of this news angle in al! 
announcements, Panels in press 
advertising drew attention to 
the parade of exclusive lan 
Meridith fashions which was 
the subject of the Cintel closed- 
circuit transmission at the 
theatre. 

First big space taken was in 
Picturegoer dated June 21, when 
a two-colour half-page announce- 
ment was devoted to the film, 
employing copy lines aimed at 
the typical readership of the 
magazine. On Sunday, June 22, 
the Sunday Express carried a 
five-inch double-column adver- 
tisement, and three-inch double- 
columns were taken in the News 
of the World. Sunday Pictorial, 
Sunday Times and Observer. 

Special copy was used in the 
Sunday Times and Observer with 
a restrained line drawing. The 
saMe announcement appeared in 
The Times (four-inch double- 


column), The Listener (4-page), 
John O'London's Weekly (}- 
page), Spectator (}-page), New 


Statesman and Nation (4 single- 
column), and The Recorder 
(four-inch double-column) 

On June 25, the Evening 
News carried an 11-inch double- 
column insertion and inthe 
Star and the Evening Standard 
eight-inch triple column spaces 


were devoted to the film. Follow- 
up display advertising has been 
running in 


the Sunday and 


evening papers. Other periodicals 
included in the campaign are the 
Jewish Chronicle, Lytton's 
Theatre Guide and What's On 
the latter with front-cover and a 
}-page composite page inside. 

Four hundred double-backs 
have been taken on London 
Transport buses. On Under- 
ground sites C.M.A. are using 
150 4-sheets; 17 6-sheets; 500 
quad-crowns, 250 lift and 
escalator bills; and 62 circular 
panels. A solus site in Shaftes- 
bury Avenue carried a poster 

Each theatre showing the film 
will receive supplies of two kinds 
of quad poster, quantities of the 
four-sheet poster as used in the 
West End. brochures printed on 
art paper and leaflets. 

Costumes from the film will be 
sent to managers for display 
in conjunction with big stores 
and organisations; quad-size, 
silk-screened heads of the stars 
will be available. 

Novelty card bow-ties over- 
printed with the film title, and 
novelty paper hats based on an 
amusing creation in the film will 
be given to children; managers 
will also receive sets of five 
teaser dc.’s and sets of single- 
column press stereos of carica- 
tured heads. 

Further press advertising will 
be placed to coincide with the 
London general release. 

Local newspaper campaigns 
will be run in the provinces. 


25,000 film shows 
. . 
in six months 
During the first six months of 
the year the number of showings 
of films achieved by Petroleum 
Films Bureau exceed 25,000, an 
increase of nearly 4,000 over the 
corresponding period last year. 
The library now comprises 160 
titles of a documentary and 
educational character and ranks 
as one of, if not the, largest 
free sponsored film libraries in 
the United Kingdom. 


STEREOSCOPIC COLOUR 
PHOTOGRAPHY 
A new and powerful salesman 
DETAILS FROM »— 


STUDIO VALE 
VALE HOUSE - GROVE PLACE - LONDON W3 


Acorn 2563 


THE IMPORTANCE 
Being t 


ODEON LEICESTER SQUARE 


Above: Dignified copy for an ad 
vertisement designed ito appeal to 
the upper income group through the 


“Sunday Times Right: Popular 
appeal to the cinema-going masses 
through * The Star 


‘Film anit formed 
by Crown men 


A new film-producing com- 
pany, Anvil Films Ltd., has been 
established with a view to carry 
ing on the work and traditions 
of the disbanded Crown Film 
Unit. 

The production of sponsored 
films for non-theatrical exhibi- 
tion will be among its activities 

Its directors, all of them Crown 

rsonne!l, are: Ken Cameron, 

T 


alph N. May, R 
Scrivener, and R. 1. ¢ H. 
Warren. 

Anvil occupies the sound 


department of the Crown studios 
at Beaconsfield. Recording work 
and the production of entertain- 
ment and interest “shorts” is now 
in process. Many of Crown's 
technical staff a staff are employed. 


oo 
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Five new trophies 
for display work 


Five new trophies presented by 
associate members will be com- 
peted for annually by member 
firms of the Display Producers and 
Screen Printers Association, in 
addition to the existing Holstius and 
Ridowt Cups. 

These sectional competitions will 
cover screen process printing, exhi- 
bition stands, displays, and cinema 
publicity. A commiutice, under the 
chairmanship of Winstan Gordon, 
immediate past-president, has been 
entrusted with the task of framing 
rules for the competitions, particu- 
lars of which will be sent to mem- 
bers shortly Closing date for 
entries is the middle | o _November. 


ee 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WEMDELL BD LONDON wi? 


SHOWC ARDS POSTERS 
WInNOOw BILLS CUT- OUTS er 


LICENSED DAY -CLO PRINTERS 


R. P. GOSSOP 
LIMITED 
Artists Agents 


36 CARTER LANE 
ST. PAUL’S 
E.C.4 


CENTRAL 6950 
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NEW ACCOUNTS 


Hotman Advertiving Id have 
e mm tag ' ! piner 
{ Cx h r nary 
. ‘ ‘ 
Rathbone Publicity Lid acc to 
wandle eng advertising for Jarvies 
(hu . b ugh \ nv’s 
Th sgcn ‘ 1 (or 
_ o lid ba is 
produ { Hugh J & Co 
Lid., Scotland 
al . ol 
Cee Man 


. . 

Tom hore Pubticity Service 
(Men h hav f nied 

he nd d pres j ung 
ad p ms for Sidd hee 
Cream ¢ Lid 

. . 
Perard Pubes lid. bh n 
ppcinies agents by A. B Salmen's 
Su mors Lid rah { wood 
hand to« < hug ind 
d produc Trade f¢ 
1 direx Tha “ t d 
. . . 

1 Southern ‘ Lid 
hav ppointed Tibbewhans Publi. 
ety Lad., to hand advert 

Ps A d campaign will 

« the provin p Ar 

" nt for this agen ‘ 
Phoenix Timber ¢ Lid., and a 
omprehe nstv vd amd chnica!l 
press campaign will st oun 

. * . 
James Gs & Nephew, d t 
» chin ™ y amd h 
t asthe ad q coun 


euh TB Browne tse A schem 
inNnNouNnc ing 4 obility 
of Badgewa and he hnson Broth 
Duwn china starts im th vk 
this month 


press 


NEW_ CAMPAIGNS 


Oxydol: New theme in big scheme 


“Radiant Whitenes” ix the theme 
ot a mew Oxy dol campaign launched 
this week. It is described as “one 
of the biggest advertising campaigns 
of the year.” The schedule inclades 
half-pages in national dailies, in- 
cluding “Daily Pupres” and “Daily 
Mirror,” and full colour pages in 


women's and al = interest 
weekly vines. Agents: Erwin, 
Wasey a to, Ltd. 

ol al . 


Sam Costa 1s now featured in the 


Hammerton Oatmea! Stout “double 
headed” poster campaign Orhe 
personalities will follow Agents 


Foote, Cone & Belding Lid. 
* * * 


A new hydraloader embody: ng 
advanced methods of bucket Con 
trol «s being introduced by W. Ft 
Bray & Co. Lid. Agricultural tradk 
amd technical journals will be 
together with local press advertis 
ing in support of Hydraloader 
Week to be held in various agricu 
ture centre Advertising is placed 
Direct 

* . * 

A new scheme for Catesbys Con 
iracts mm the Economist together 
with a new Catesby Lino campaign 
im the Evening Standard and Builder 
is being handled by Clifford Blox- 
ham & Partners Lid. 

* * * 


Alfred Pemberton Ltd. hay 


FC PENTON. MC.B8A 
Sa THAYER STREET, 


Accred 


ALFORD 

ARMITAGE 

BATES 

BOWMAR 
BROWNFOOT 

BUCK LAND.WAIGHT 
BUSH 
CHAMBERLAIN 

cox 

EASTON 

EOWAR 

FAIRBAIRN 
GINSBURY 

GREENE 
GROve 
HORN 
YONK 
JENNING 
MORGAN 
PANNETT 


PETER 


RAINE 


HARDING & GILES 
ARTISTS’ AGENTS 


LONDON, W.1 


ted Sele Agents by 


™ A. FENTON 


Tel. WEL beck 7426/7 


Figure: General 
Buildings, etc 


Scraper: Still Life, Men's Wear 
Figure Men's Wear 
Figure: General 


Engraving: Figure and Design 
Children’s Books 


Figure: General 

Figure: Men's Wear 

Scraper Genera! 

Scraper’ Ge a! 

Figure: General 

Portraits, Flowers 

Shoes 

Wustration: Decorative, Fanciful 
Arvmals 

Humour 


Continuities 

Figure. Men's Wear 
Continues 

Furniture, Flooring, Interiors, etc 


Scraper General 
Figure: Fashions 
Nature 


iNustration General 
Architectural and Scemec 
Book itlustrator 

Figure 
Decorative Figure and Desgn 
Fiture: Fashions 

Techical 

Animals, Plants, Scenic subsects 


General 


es for persone! attention 


booked space in the provincial 
press for Watney’s Brown Ale 
. . * 
Bookings have now been com- 
plet ed for a penod of six months 


beginning October 1. for Pacquins 
H oad Cream Schedule includes 
full triples mm the Daily Mirror and 


}-pages and j-pages in Picturegver 
oman $ Own Good 
Modern Woman, My Home 
Weldon's Ladies Journal, Wife and 


Home. and Woman and Beauty 
Agents Greenlys Lid. 
* * > 

National newspapers women 's 
magazines, weekly magazines, and 
Radio Times will be used for this 
years Quispan orange campaign 
Most of the magazine advertising 
will be m full vlour Space has 


been booked on London bus fronts 
Agents: Mather & Crowther Ltd. 


Bird’s eye view for 
his lordship 


“From my aircraft on the way 


here I had a bird's eye view of this 
splendid new burlding,” quipped 
Lord Liewellin, a former president 


of the Federation of Chambers of 
Commerce of the British Empire 
and Minister of Food, 1943-45 
when he opened the new 38,750 sq 


ft. extension to the Bird's Eye 
Foods (Gt. Yarmouth) Ltd. factory 
last week 

A large F ty of press and ad 
vertising vc Ope sw = a2 woman 
charge hand present bis lordship 
with a cigarette box in bird's cye 
map one of the bright ideas of 
the I 


tas Information Services Ltd 
at 


public im who helped to 
organise opening ceremony 
Among present were J. A 


Kinnersley publicity and = enter 
tainments officer, Great Yarmouth 


und C, L. Hallas, media director of 
Lintas Lid. and space. buyer for 
the Unilever organisation 


The new extension will make the 
Bird's Eye factory the largest in the 
world. outside the U.S.A exclu- 
sively devoted to the quick freezing 
of fruit and vegetables 


The first “Plavers of Merit” film 
in technicolor features Lt.-Col 
Harry Liewellyn with his famous 
horse, Foxhunter, and not Godfrey 
Evans as stated in our June 20 sssue 
The series its produced by Theatre 
Pubheny Lid 


Jury 3. 


BIRO ON THE BUSES 


1952 


The Biro poster campaign has been 
extended to the L.1T.£. country ser- 
vice buses. The background of the 
poster is grey with the word “ Biro’ 
and “pen” in the familiar Biro red 
Avents' C. J. Lytle (Adv 

* * * 


Hair-raiser 


Dixons West End Adv 
Led. will handle the advertising for 
a new preparation for falling hair 
and baldness being introduced here 
bv Beautisales Ltd. 

The product, Jochem's Hormone 
Preparation, was discovered by a 
Dutchman, August Jochem, and 
was demonstrated last week at a 
press show at the Arts Theatre 
Club 

National advertising will begin in 
a few wee 


Daw 


duced a special 


Gibbs Lid. have intro- 
large size hospital 
pack for Astral Skin Cream 4 
plain glass jar with a black screw 
top, the new pack is made by Key 
Glassworks Lid. The maroon and 
white wrap-round label was 
designed by Lintas Ltd. 


The case of the 


What has happened to 4,000 large 
posters, 6,000 small posters, 500 ad 
vertisement stereos, and nearly 
100,000 sticker stamps sent out by 
the British Furniture Manufacturers 
Association in connection with its 
“Furniture First” campaign which 
was launched four months ago? 


This question is posed in the cur- 
rent issue of Furnishing 


“Truc, some vans are to be seen 
carrying posters, and some shop 
windows are playing their part in 
what was originally envisaged a co- 
operative campaign by ¢ whole 


missing posters 


trade,’ states the journal. “But, in 
the main, ‘Furniture First’ has 
barely been brought to the notice 
of the public 


“This is not good enough. The 


trade decided to give urniture 
First’ a trial, and the trade should 
honour its commitments. There 


may be disagreement as to whether 
the slogan and the design of the 
posters are as good as they might 
be, but this is beside the point now 


that the campaign is under way. 
Give the ‘Furniture First’ scheme 
a full, fair and enthusiastic trial and 


then judge it—by results.” 
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New products at 


the Food Fair 


Seveeet cate geeiiaute wil bo hemntuelh. ca Oia. seet Sat 


Fair which opens at Olympia on Saturday. The display theme 
is “See, Sample, Try, Taste”, and many food manufacturers are 
making special gift offers for visitors. 
A new self-raising flour—Una “Food in Art” showing cating as 
will be shown by Charles 40 imspiration to painting 
Brown & Co. Ltd On the Several overseas countries will 
novelty side is Dehydrated be represented by displays of 
Welsh Rarebit which is being in- erotic foodstuffs from other 
troduced by Thatchers Food Pro- lands. The Netherlands Govern- 
ducts Co, Lid ment will have the largest collec 
Other new lines include: ve food stand at Olympia. The 
Chocolate milk (Cow & Gate Commonwealth of Australia will 
Ltd); a doughnut mix (Cereal ave a small theatre on their 
Products (North Ireland) Ltd.) stand where films will be shown 


Cristo crisps (W. Melhuish Ltd.); 
mimature tins of iced Gem bis- 
cuits (Peak, Frean & Co. Ltd); 
batter crisps (L. E. Pritchard & 
Co. Ltd.), tinned crabmeat, which 
has hitherto always been im- 
ported (Simpson, Robert & Co 
Ltd.) The new Chef Major 
commercial food mixer will be 
shown by Kenwood Electrics Ltd 

Most of the drink manufac- 
turers will be offering “on-the- 
spot” samples. Available will be 
Maralyn Milk Plus, Nescafé, 
Milo and Ovaltine. 

Quaker Oats will be demon- 
strating their recently introduced 
one-minute porridge 

Display is expected to reach a 
high = standard A sihife-size 
colour transparency of the two 
“Weetabix children” will be used 
for the backcloth of the Weeta- 
bix stand to emphasize the 
“family breakfast food” angle 
Counter displays will be devoted 
to the subsidiary uses of Weeta- 


bix 
Whitworth's will introduce a 
breath of the countryside 


Through a window at the back 
of their stand will be seen a view 
of sunshine and shimmering 


wheatfields—in fact, a colour 
transparency Visitors will be 
invited to sample cakes and 


pastries made from Whitworth’s 
Champion self-raising flour 
Special features will include 


Winning window in the London Electricity display competition was found 


at the Walthamstow 


Research Unit), Marcus Brumwell 


Service Centre by 
(Stuart 
and Arthur Symes ( Display, 


and talks given with the emphasis 

The Government 
display and give sam- 
their country’s 


on wines 
Spain will 
ples of 
products 


many of 


Packaging too will not be neg- 
Crosse & Blackwell! Ltd., 
will show a selection of museum 


lected 


pieces in the way of packs. It 
will include a triangular sauce 
bottle in which the original 


Alexis Soyer’s Relish was sold 


‘Crown jewels’ on 


‘Graphic’ stand 


The Daily Graphic will have a 


special display in the ground 
floor annexe. This will com- 
prise a collection of over two 


hundred photographs of the life 
of the Queen, from her earliest 
to the present day, 


infancy 


taken by staff 


will also be displayed 


Jam on it 


Through the Society's own pub- 
Manchester, 
as part of a campaign to 
step up sales of jam and marma- 
totaling 


licity 


C.WS 


department, 


lade—is offering prizes 


£1,350 im a trade competition. 


Prizes are to be awarded to co- 
shops with 
C.W.S. jam 
a period of cight 
uly 8 and they will 
equally among the staff. 


operative grocery 
highest sales of 
marmalade durin 
weeks beginning 

be share 


judges Misha Black 


Advertising Agency 
Design and Presentation). 


(Design 


Lid.) 


of 


all 
cameramen 
Replicas of the Crown Jewels 


the 
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CLASSIFIED ADVERTISEMENTS 


Continued from page iii of cover 


APPOINTMENTS WANTED MM =sTENDERS 


er Depiay sm 
Wwe i eaperence, original 
requires 
Box 4746 vr) Weekly 180 fics & BOS 


FREE LANCE SERVICES 


“ BESPOKE” ADVERTISING 


Campaigns, § ns, English and Spanish 
custom tar to fit and sel 
(Expert knowledge of Letin Americon 


morkets ) 
MARS. MH. HAUSER 
36 Bramley Hill, South Croydon, Surrey 


FURST CLASS jsyou and design. «till- 
tife. and lettering. offered by artit of 
1S years’ caperience. West End Studio 


Write 
Box 2728 Ad. Weekly 180 Pleet S% BCS 


| 


COUNTY BOROUGH OF SOUTHPORT 


SOUTHPORT OFFICIAL 
GUIDE BOOK 1953 

The Seuthport Corporation 
invite tenders for the printing of 
the 1953 Southport Official Guide 
Specifications may be 
obtained § = from the General 
Manager. Publicity and Attractions 
Ogperemene, Town Hall, Southport 
enders in in sealed envelopes 
ial Guide Book 
Tenders” in the top left-hand 
corner must reach the undersigned 
not later than 10 a.m. on léch July, 


1952 
R. EDGAR PERRINS. 
Town Clerk 


27th june 1952 


Town ell, 
Southport 


BUSINESS OPPORTUNITIES fl 


SHOW CARDS, CUT-OUTS 


, 
Book Jackew, Advertising Folders, 
e.. by photo-litho of letterpress 
(own photo ) 


Fine Colour Printers. Bour 
Boscombe 16835 
London Office: 98-100 vn &.. acs 
Phone: CEN«ral 1 


SOUTH AMERICAN RESEARCH 
& FEATURE SERVICE 


Now available to British Pub- 
lishers, a new and unique service 
with Headquarters in Buenos 
Aires offering authentic and up- 
to-date articles and pictures 
covering life in Argentina from 
Agriculture to Zoology. Further 
particulars on request to 


4th Floor 45 Park Lane, London, W.! 
Telephone. GRO 768/-2 


ACCOMMODATION 


EXPERIENCED 
ARTIST (20 years) specialist in retouch. 


COMMERCTAL 


ing, fine alt brush work lettering, 
assemblics and full knowledge of 
colour key for printing. secks space 


and phone in studio 
free-lance basis 
Box 4732 Ad. Weekly 180 Fleet St BCs 
YOUNG AGENCY EXECUTIVE and 
Wite (SR.N.) urgently need small fat 
near London. Excellent references 
Box 4733 Ad. Weekly 180 Fleet St BC4 
2 PLEASANT OFFICES wer Oo «@ ft 
on ind Goor of email, very well sito- 


or printers On 


ated West End block, excellent over- 
head skylights; suabie fc studio 
Available immediately. £250 pa 


exclusive 
a Box 4734 Ad. Weekly 180 Fleet St BCs 


SALES AND WANTS 
ADDRESSOCR 


wanted im large quantities Send 
sample and to Sporw Printers 
(Black pool) id. Chiswick Grove, 


arton. Blackpoo! 
LOCK CABINETS (°) by Joyce & Co. 
FOR SALE 3 tt. wide, 3 ft to 

Write Box 171, 
14 Wiliam IV 


MISCELLANEOUS 


“LITTLE GUIDE To VERLAG =e 
AND FARMHOUSES” 
A. W. Hilton, 45 "rect Sues, 


CANDIDATES FOR 
THE A.A., LLP.A. and LS.MLA. 
EXAMINATIONS 
are offered a coaching service 
which has won remarkable 
successes, including a large per- 
a the AA. Diplomas 
awa in recent years and 
1.S.M.A's Pickup Medal in 1944, 
946, 1948, and 195C. We also 
offer non-examination Courses, 
both comprehensive and 
specialised, in modern Advertis- 
ing, Salesmanship, and Sales 
Mana ~ Send for our 28- 
page “Advertising”’ or 
‘Selesmanship and Sales Manage- 
ments” (36 pages). Each is pack- 
ed with practical information. 
They are free. So are the willing 
services of our Advisory Depart- 


PRINTERS 


FOR SATISFACTION in 
Tintera Press, 315, 
W estcliff-on-Sea 

OLD ESTABLISHED Printers having in- 
stalled additional plant, now have capa. 
city for periodical and mera! work 
Prompt —— excellent § quality, 
competit! a. Felia-McGiennon 
Lid... chy, Garden Row, Ci Road, 
London, N.1. Clerkenwell 2765/6 


letterpress. 
Westborough Road 


FINE ART & PERIODICAL PRINTERS 
Modern organisation and plant. Regular 
road collection and delivery service to 
London (35 miles). On main line. Ask 
for London representative to call, 
Printers to the trade for 50 years. 
WM. CARLING & CO. —_ 
Hitchin, Herts, Hitchin 


SPECIAL ANNOUNCEMENTS 


See June 12 issue of Advertiser's 
Weekly, pages 506-507 and 509 
for the Advertising Services 


& Supplies Section. July 10 
will be the next issue con- 
taining these Services. 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT, Se. 64. per >. oo = 
APPOINTMENTS WANTED Ss. per lime, 35s. per 
hemtibcetions, $ per time 4% per depts) pane! 


EXPERIENCED 
LAYOUT MAN 


required by Publicity Depart 


ment of leading London Pub 
ishing House Must be 
creative, adaptable, and cap 
able of turning out quick and 
accurate press adaptations 
Sound knowledge of typo 
graphy = essential Excellent 
working conditions. Pension 
scheme. Appointment to com 
mence mid-August Write 
giving age, details of experi 


ence and salary required to 


Bex 4720 
Advertiser's Weekly 188 Fleet 6: E04 


YOUNG LADY ~~ NTS CLERK 

fequned by ivertising Agents in 
F. prospects 
Pension Scheme Holiday Gis year 
(All our aaff know of thin ad) Write 
ating Sec. cuperience and salary re 


ule w 
ao 4617 Ad. Weekly 180 Fleet St BC4 


FREE LANCE RETOUCHING ARTISTS 
Required 
Working facilities provided if 
desired. Apply for interview 
Bos 4722 
Advertionr's Weehly 180 Fleet 61 E04 


care TOWN Production Manager 
also capable of doing 6 high 
dard of layout work. requireg for 


Town Branch of leading London 


Apply aiving fullest details to 


Bou 4679 Ad Weekly 180 Pieet St BC4 
JOHANNESBURG fir Class Layout 
man (single) able to do finished art 
if necessary, required for Johannesburg 
Dranech of a known ~~ yaad Agemy 


Write fivine siiemt deta 
Bou 46°78 Ad Weesty 180 ‘Fleet Ss hoa 


40 


Aa other 


if 
: if 


DISPLAY 


required by 
organisation for work 


display panels. 


ASSISTANT 


DESIGNER 
(EITHER SEX) 


large London 
Interesting and pensionable position. 


Full details of experience and salary to :-— 
BOX47I9 ADVERTISER'S WEEKLY 


technical publishing 


on exhibition stands and 


, ISOFLEET STREET, EC4 


LETTERING ARTIST needed by S H 


Remon Lu Write giving details of 
experience, to The Studio Manager 
s p,* Benson Lid. Kingeway Hai! 


weil “KNOWN OUTDOOR ADVER. 
TISING Company bas vacancy § for 
Eaccutive with 4 sound cuperience ani 
general knowledge of Poster Sites. w 
Applications 
of experience, sec 


4624 Ai. Weekly 180 Pieet S: PCS 
COMMERCIAL ARTIST RED. 
All round man. cupefience « process 


house preferred 
Box 4726 Ad. Weekly 180 Fleet St BCs 


these facilities 


executive position 


Advertisine an 
47 Albemarle Street, 


We are a purposeful agency giving 


Clear Sighted 


advertising service to clients in many fields. 

We are growing apace and have recently taken on 
sull more space to grow into; so, with the aim of 
higher productivity for our combined skills and 
equipment we seck a fully trained advertising 
man with the right qualifications to develop 


We offer him a responsible 


Robert Brandon & Partners Ltd. 
d Public 
London, W.1 


Relations 


"Phone your Classifieds 


ESTABLISHED WEST END STUDIO 
foyuues fepecscmative to service 
cxmting accounts and introduce acw 
business Appixants must have koow!- 
edge of commercial and fashion photo- 
maphy kacclient opportunity 

Box 4665 Ad. Weekly 180 Fleet St BC4 


We require in our London 
Studio 


COMMERCIAL ARTISTS 


experienced in the design and 
construction of showcards. 
Applications only considered 
from young men who are able 
to submit reproductions of 
work of the highest standard. 
Apply by letter to 


ADVERTISING AGENCY (West of 
England) bas opening for man accus 
tomed t handling drawings, blocks 
print and space Ability to write copy 
aod prepare rough layouts an advan- 


tage 
Box 4727 Ad. Weekly 180 Fleet St BCs 


PERSONAL ASSISTANT to Advertising 
and Publicity Manager required by 
prommment firm of toy and furniture 
manufacturers Applicants between 28 
and 33. cither sex, good appearance 
and alert, ectentive mind. Some experi- 
ence (not agency) of advertising and 
publicity, and typing ability are essen 
tal. Kaowledge af office organisation 
printing 

an asset, bu 

not possessing thu koowledge should 
not be discouraged fram applying, Only 
written applications will be considered 
summarising casential information ab. ut 
applicant. and stating salary envisaged 
Immediate permanent appomtment 
Holiday this year by arrangement 


Apply w Advertising Manager Sebci 
Products Lid 199/41 New Oxford 
Sureet, London, W.C1 
ARTIST. First class all round ~y-* 
arust for Commercial Studio. Top sal 
ary and ideal conditions, Write tully j 
giving) 864g experiemxe and 
required 


Box 4753 Ad Weekly 180 Fleet St BCs | 


Jury 3, 1952 


im APPOINTMENTS VACANT 


YOUNG 
PRODUCTION 
MAN WANTED 


must have had some agency 
production experience. A good 
chance for a keen and energetic 
worker. Write, in first instance 
giving brief outline of age, 
experience and salary required 
to Production Manager, 
Box 4735 
Advertiser's Weekly 160 Fleet $1 EC4 


OPPORTUNITY for a9 induswial artist 
and advertisement layout man 
trial journal seeks top-ootch man who 
would welcome rent-free studio plus a 
guaranteed minsmum 
month with freedom to 
work The @ an cxcellient opportunity 
for 4 talented and ambitious ar and 
layout man to start bw own studio with 


he overheads covered im advance. 
Lendon, W.i, district Write and 
submit two caamples (not more) wo 


“Heron,” 9 Tottenham Street, W i 

PRINTERS REPRESENTATIVE, asacd 
3040. wanted by firm of leticrpress 
Orintes in Home Countics Turnover 
£15,000 of Commercial Work required 
Excellent opportunity Write stating 
age, cxupericnce, present turnover and 
salary required. 

23 Ad. Weekly 180 Fleet St BC4 

COPY DETAIL CLERK & TRED 
imme diately Apply Pru & Co 
(Advertming) Lid. 11 Albert Square, 
Manchester, 2. 

PRINT BUYER and printing department 
manager required by 
manufacturers Knowledge 
and “Multilith” methods an advantage 
Send detais of cuperience salary 
required, etc to 
Box 4724 Ad. Weekly 180 Fleet St BOS 

AGENCY DIRECTOR coqares Peryona! 
Secretary. aged 27 to ust have 
had previous bt E a Secretary 
and preferably some knowledge of 
Agency work Five day week ao 
End offices. Please write in deta 
Box 4725 Ad. Weekly 180 Flect st ‘pce 


FIRST CLASS 


MAIL ORDER 


MAN WANTED 


UNUSUAL OPPORTUNITY 
with large London Company 
of highest reputation for 
all-round man with experi- 
ence of planning for mail 
order sales through press 
and post. Suit man now 
holding good job similar 
type of work but seeking 
bigger opportunity. Skill in 
organisation, imagination 
and enthusiasm essential. 
Not over 40. State, in con- 
fidence, experience, age and 
salary wanted. Write to 


Box 4738 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING MAN, qualified to 
create and carry through ideas for 
space sciling and promotion of Man- 
chester Weekly Newspapers. Write in 
confidence to H. Geideard. Managing 
Director, Ducie Sweet, Manchester, 1. 


to CHA 8844 (Ex 25) 
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MEXMICINIATEN | CLASSIFIED ADVERTISEMENTS | 


EXECt i SECRET pe 
im xu 
Los te ‘ Must 
m mt o 

and a 


wt ut ODP t amtutn 

or woman having wengic-m ated deter 
minanen © actueve distinction and abic 
' ade sce: with integrity. stable 
pers oty and som arm Prete 
cme < applixn ants ; enh know 
ede { wurnaliem and current affairs 
Box 4745 Ad. Weekly 180 Plee: St BC4 


ADVERTISEMENT 
MANAGER 


of proved ability required for old 
established technical 
journal with plenty of scope 
The position calls for an enthu- 


monthly 


siastic space salesman capable of 
working on his own initiative, 
and carries a four-figure salary, 
commission and expenses. Age 
between 30-40 years Write 
fully in confidence giving details 
of experience, age, etc All 
applications will be acknow- 
ledged. Our staff are aware of 
this advertisement 


Box 47% 
Advertiser's Weekly 180 Fleet St EC4 


BOYS FOR ADVERTISING 


start a8 mossengcrs 


required 
Ting press 
ties for euit- 


Satur days. Write to 


with London 


mc urs 


Write in 


tequire 


mee and 
Box 4675 eckly 180 Pieet St BCs 


The Advertisement 
Director of a large 
group of important pub- 
lications requires a Per- 
sonal Assistant. The 
qualities he seeks are: 
attractive person- 
high-level selling 
knowledge of 
from the 
end. He 
glad to hear 
men between 25 
and 40 who feel they 
could fill this position 
which offers exceptional 
prospects 
All letters will be treated 


ideas, 
ality : 
ability; 
publishing 
management 
would be 
from 


in the strictest 
confidence. 
Box 4721 


Advertiser's Weekly 180 F eet St ECA 


APPOINTMENTS VACA 


A 
COPYWRITER 
is SOUGHT 


who can show cxamples of 
notably national 
campaigns and who can talk 
the same language as, and 
be one of, a small but 
talented creative team in a 
London agency who know 
what 
App 
informative letter (no speci- 
mens) Present 
of this advertisement 
sonne! Manager 
Box 4799 

Advertiser's Weekly 180 Fleet 61 EC4 


successful 


they are trying to do 
cants please write an 


staff know 
Per- 


PRODUCT ON. Opporteniiy cxam with 
for first clam man 
He should have a good knowledge of 
blocks and be capable of 
hand! ng selene §=literature 
Holidays by agreement. Weite in confi 
giving aac, experience 


eguited 
2 Ad. Weekly 180 Ficet St BCs 


CHANCE FOR 
AMBITIOUS WOMAN 


Personal Assistant and Private 
Secretary required by Managing 
Director of long established and 
still growing London Advertising 
Agency. Accent on the Personal 
Assistant. Must know the adver- 
tising and business worlds: who's 
who, what's what—and why. 
Must have tact, initiative, effici- 
ency and pleasant personality 
Starting salary according to 
qualifications. Future rewards 
according to results 


Box 4717 
Advertiser's Weekly 160 Fleet &: ECG 


NIOR 
SENTA 


ABVERTUEMEDTE REPRE. 
TIVE required for Advert 
ck . war ot ase 


required by 
well-known 


Publicity Manaecr ot 


Engincering Company with offkes in 
London S day week and canteen 
facilities Applicants must be good 
shorthand wpiss and cflicient organ- 


isers preferably with pubiicity office o 
each) capericnce The posit 
a good salary and 
< AS} Larder 
72 Fleet Street, London 
CLEAR HEADED, methodical Detail 
Asestamt (over military servic) wanted 
Agency Exccutive for sche 
dules and progress chasing on several 
aq ounts Apply, Reid Walker 
Adver ising Salsbury Sauare Howse 
Pieet Street. F 4 
WE HAVE A VACANCY fcc « Copy 
writer Experience of Store advertis- 
og might be an advantage though this 
* oot essential The position offers 
and & permanent and pension 
Please give ful 
experiene. age and salary required 
Box 4725 Ad. Weekly 180 Ficet & BCs 


} 


decals of | 


High Class 
COMMERCIAL - 
COLOUR ARTIST 


required in Studio by leading 
London firm of designers and 
printers. Applications required 
only from young men with proved 
ability to design showcards, 
posters, labels, etc Send 
samples of reproductions, along 
with application to 


Box 43) 
Advertiser's Weekly 180 Fleet 6 EC 


RECORDS CLERK (edy) good ao figures 


tor WE. advertsing agency Previous 
experience of wmilar work desirabic 
Write. giving details and salary 
quued 


w 
Box 4741 Ad Weekly 180 Pleet S% BC4 


RCN 


Require experienced layout 
man (of woman) abie to 
translate copy to visual form, 
with particular accent on good 
figure drawing. A high stan 
dard of sophisticated visual 
presentation is required and a 
vi llingness to translate into 
finished layout form the work 
of senior visualisers Apply 
in first place (no specimens) 
to The Managing Director 
184 Strand, W.C.2 


SECRETARY | SHORTHAND TYPIST 
for accounting side laree City pub 
leathers Attracive post wih vanced and 
imteresting work Ag salary and 
qualificabons 


to 
Box 4745 Ad. Weekly 180 Ficet St BC4 


YOUNG LAYOUT ARTIST 


with wide range of styles at bis finger 
tips ang « flaw tor creative layouts 
wanted by progressive Le n 
advertising agency Will need to 
produce some Gnished artwork at the 
outset Details of experience and 
salary required, to 
Bo 


= 4750 
Advertiser's Weekly 180 Fleet St EO4 


LETTERING ARTIST. Vacancy coe 
for « first class man with « London 
Studio Good salary and conditions 
Holidays by arrangement 
confidence giving age. caperience and 
salary required 
Box 4751 Ad. Weekly 180 Fleet St BCs 


TECHNICAL WRITER required for 
expanding Technica! Pubbcatons 
Department { ar ee « romcs 
weanikation in London Applicants 
must have previous cxpericnce in 
general cicctronics of communk avons. 
Pensionable appomtment Full details 

a ‘ 


ne ud age ad sa ary regured & 
Box 4731 Ad. Weekly 180 Fleet St BCs 


GENERAL ARTIST 
Capable artist wanted with 
flair for engineering. Ability 
to use airbrush essential 

RETOUCHER 
Young artist required with 
sound experience of technica! 
retouching 
Holiday 


salaries to 


Good 
men 


this year 
first class 
Write or phone 


BATESON & STOTT, 
4s St. Paul's Churchyard, E.C.4 


CENtral 2664 
L 


ADVERTISER'S WEEKLY 


INTMENTS YA 


As 
eure 


avaliable to the might men 
and expenses id: Write, giving full 
detaie to 4395 

Adverticer's Weenty 180 Fieet 51 E04 


LETTERING ARTIST, vorsaciic. Inver- 
ting work, Gwe day week Write oF 
Dean Street, 


call Ant Departmem, 7! 
wil 


PRODUCTION ASSISTANTS with some 


agency cuperience are 
leading Advertming Agency 
Preference will be given 
between 20-25 
make « 
with full details, 

Bou 4730 Ad Weekly 180 Fleet St BC4 


A CREATIVE LAYOUT 
MAN 


to work on interesting 
accounts, and capable of 
developing his own ideas to 
promotion stage 

A GENERAL ALL 

ROUNDER 

for finished work, Letterin 
adaptations and possibly still 
life or retouching. Applica- 
Hons m writing only to Art 
Director, 
SCOTT-TURNER & ASSOCIATES LTD 
Incorporated Practitioners in Advertising 
17/18 DOVER STREET, LONDON, W.i 


| 


’Phone your Classifieds to CHA 8844 (Ex 25) 


ENCED ADVERTISING 
WOMAN Ae who can take charge 
ot Director aod do shorthand Har 


wood Press, 47 West Street, Harrow, 
Middieses 

ADVERT NT REPRESENTA. 
TIVES tor Trade tates © of the . lahed 


Nations Attracuve wre 
Bou 4742 Ad. Weekly im Pieet Hy EC4 


APPOINTMENTS WANTED 


EXPERIENCED SPACE SALESMAN 
ot Bienen mm any Media com 
Highest: references 
“ 4 Ad Weekly 180 Pleet S: BC4 
YOUNG ‘MAN * eneeen minded. heen 
te cmter 
Box 4748 “Ad Weekly 180 Pleet St BCs 


TYPOGRAPHER 


Aced W Secks progressive powtion 

produc. 
experience of all 
Printing processes and presentation of 
advertwements, booklets, etc. Please 
write 

Box 453! 

Advertiser's Weekly 180 Fleet St EO4 


SHORTHAND-TYPISTS, Private Secre- 
taries, Clerks, ete. If you are in_urgem 
need of waft contact E 
Excel House, Whitcombe Sweet, W 4 
(WHitehall 5924) We specialise 
efficent personne! 

CREATIVE LAYOUT ARTIST/TYPO- 
GRAPHER, 4 years 
on Rational! technica) 
accounts, secks progressive 
Married 
Box 46% Ad. Weekly 180 Pleet St BCs 


YOUNG DANISH 
ADVERTISING MAN 


a!) rownd, is looxing for @ position as 
Assistant Advertismm: Manager in 
busy private London firm 3} years’ 
caperionce in England 

Box 4754 
Advertiser's Weekly 180 Fleet 6 EC4 


position 


A.LP.A.. copy and ideas man. 
55, widely ecaperienced in ail 
branches of publicity. secka ecaponsibie 
adequately-paid post in advertising of 
public relations department or with 
Agemy (as Manager ot Senior Exccu- 


D.A.A., 
agc 


tive) 
Box 4694 Ad. Weekly 180 Fleet St Be 
(Continued on page 39) 
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¥ 


The business 
woman’s bank 


A banking account is a necessity for the 
woman in business. Not only will it help to 
record her financial transactions, but special 
facilities such as the Standing Order and 
the Travel Services—-are of great advantage 


in the workaday world. And since there are 
more than 2,100 branches in England and 
Wales, the woman who banks with the 
Midland need never be out of touch with 
her bank, no matter where her business 
may take her. 


MIDLAND BANK 


Over 2,100 branches to serve you 


| 


— STOP 


Tuuaspay, Jury 3, 1952 


PRESS — 


agers. 

t-ditorial content fact and fiction 
stories and 
states: “We are doing this for peb- 
licity. Uf it breaks even we shall 
be perfectly happy.” 


‘PICTURE POST’ 
SPACE AND 
RATE CHANGE 


Soe ae ee 


NEW BEMROSE 
CHAIRMAN 


. ap- 
nounced. H. Hall, London sales 
manager since 1937, to be London 
sales director. 


KEMSLEY FINANCE 
AD. MANAGER 


W. A. Gould appointed financial 
advertisement manager of all news- 
papers, except “Sunday Times,” 


: 


| Simee death of his father, A. A 


been 
| acting in that capacity. Mr. —_ 


joined Kemsley N 
see, after six years in he R.A.F., 
assistant to his father, who 


Fosse twin sets. Agents: Gee 

(Advertising Ltd. (Leicester). 
H.M. the Queen to visit Pood 

Fair at Olympia to-morrow (Friday). | 


N.oW. Circulation 
Chief Dies 


f 
at 


ownend. J Ortton re-elected 
hon. . E. R. Mottershaw 
and H. F. W. Oclrichs re-elected, 
and L. Hamblet elected to execu- 
tive. Other executive 

GC bf , & D. Dickson, A 
Hadock, H. E. McGee, H. E. 


agents for R 

in I Bombay office will service 
| to 

| cise locally ttiltman 
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| Di Ge TOY MAKERS LAUNCHING A NEW iF 
i y. ’ / 
r | = AqTt ie BOYS’ MAGAZINE : 
% | YZ | Launching of new boys’ maga- 
2 | mime “The Lome Star Rider” an- ¥ 
hall . nounced by Die Casting Machine 3 
; hid - A) | Tools Ltd., Palmers Green, London, * 
A iy : to OPA | N. makers of “Lone Star Rider” E. W. Edwards, 7 years circule- 
| All ae “3h toy gues and other toys including | tion manager, “News of the World, 
} ets tac w- y es on cowboy outfits. — collapsed and died at his Haselmere : 
e it 1 +, +h th, ee Vt First issue out September — farm. Believed heat victim. 
a | j as “ ti! 3S re price 4d. pl, = Aged 5S, Mr. Edwards became 
: Hits» * “ag ; 8 copies. Four ¢ (line) and | circulation pe “News of the ’ 
it +. if black and white pages. Printed | World,” April 1945. Previously 
‘7 ’ 4 | aig e4 \ a ve DS litho by the Cardinal Press. with George Newnes and Temple 
“a y i | a as eee ATRL 1) Ad, rates: £120 2 page and pro | Press. Member, “Ota Ben” com- 
: / ef U're. pa Py) hy rata for one colour; £ a page | mittee. Cremation to-day (Thars- ; 
; # Sea ey BA | 4 colours. | Frederick Phillips & | day). ; 
ne PT ae ge a q re Be vu Partners Lid. appointed ad. man- No flowers by request. Mourners i 
7 , ee . 4 ree Ne asked to make contributions to 7 
: ' ie ere % : 4 Ah “Old Ben. 
_ itt ey ‘ ws : : | - 
" SF A ‘BATH CHRONICLE” 
w a J — ‘ - 7 
4 ents, =< NEW ROTARY : 
‘ S Dy se GF Tetbate to loca! weekly prom paid 
i sae rn 8 2 Fo 2 ” by Mayer of Sat ¢ A. W. S. 
~ ~ ; Es ; f Berry) starting new rotary = 
ie r™, Spel ya 2 fA installed by “Bath and Wilts 4 
ae < ee CMF ra Chronicle and Herald.” He said a 
Va SS 2 “Q ZZ ——e \ » Sa local prom Sd not suffer by —, 
7 a. “27 ; 1» = national press. 
; se i —_—- >) —— a . “Pict Post” ietre- Phere you serve the local com- ‘ 
a. x tas GH > : —_— = an Te munity well,” he stated. “In run- 
id = = ae ' = : duction as from August 2 special a family for the q 
: ; y > double page spread ad. position -, t% pe tal n > oo 4 
f = — 4 monotone at rate of £2,000. From | tem to see exactly what is happen- ; 
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a ad pee Sale efficiency and progress. : 
: ol per ° ; facing il 
. re Y, ca a 280 rc matter £1,400. SHEFFIELD CLUB ‘ 
7 { trans- 
4 NEW OFFICERS 3 
7 Max Bemrose, 20-years London - 
¥ sales director, Bemrose & Sons : 
Ltd., appointed chairman and man- 
q aging director, Bemrose & Son Ltd., 4 
‘ Derby, and chairman, Universal 7 
; ey — a Coa an orman . 4onn em ‘e ell 
“4 y ( ers) : : 
A y= resignation of his cousin, ya — -F, 1... s 3 or. i 
Announced that Club Develop- : 
ment Committee will be guests of : 
Sheffield Club, July 12-13. are 
¥ ae = 
j Stewart K. Jupp, f ad- in 
. SF relay tat 
: work ae — ~ fe 
7 ager, ayme V. | Co., 
4 | Ltd., makers Redex oil additive and - 
a 
‘ j ow Hu. St. . 
; — ad. manager “Lady” to ; 
3 | independent copywriter. ; 
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